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Abstract
Business leaders require the appropriate strategies and knowledge to successfully grow
their companies through international expansion. Multinational enterprises (MNEs) in
the West Bank in Palestine often encounter complex barriers as the executives of the
firms explore business opportunities in foreign countries. The objective of this single
case study was to explore, in depth, the perspectives of business leaders from a
population of executives of an MNE in the West Bank. The conceptual framework used
in the study was cultural intelligence. The selected multinational business leaders
participated in semistructured, face-to-face interviews followed by member checking.
The 2 executives of the MNE shared their experiences and knowledge concerning the
internationalization processes of their company. The data analysis process followed
Yin’s 5-phase analysis cycle; it entailed an analysis of interview responses followed by
member checking and a review of administrative documents of the MNE under study.
Three themes emerged from the data analysis: international knowledge and adaption of
local conditions, strategic partnerships, and diversification and specialization. The
findings from the study could contribute to positive social change by encouraging
executives to explore business opportunities in the West Bank, resulting in an increase in

employment rate and better living standards for the residents.
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Section 1: Foundation of the Study

Diverse international business strategies play a significant role in the success of
multinational enterprises (Fung, 2014). Recent advances in technology and government
practices allow more companies than before to expand internationally (Brush, Edelman,
& Manolova, 2015). Although international opportunities continue to develop, the
process of internationalization is difficult because some leaders lack strategies to grow
their companies through global expansion (Shah, Javed, & Syed, 2013). The decision to
expand internationally ultimately relies on the availability of resources and the
capabilities of a firm (Brush et al., 2015).

Background of the Problem

As business leaders expand their existing operations to different countries, they
inherit the challenge of adapting to local business conditions and practices (Tuleja, 2014).
Business leaders that expand internationally recognize quickly that success in their local
markets may not be as effective in foreign markets (Menon & Narayanan, 2015; Paletz,
Miron-Spektor, & Lin, 2014). In the United States, business agreements abide by
common legal regulations that may not translate, for example, in Middle Eastern
countries (Mihoubi, 2011). The basis of business transactions in these countries focuses
more on building a solid relationship first before contractual agreements (Bouyoucef &
Chung, 2015). As MNEs continue to internationalize, they suffer from limited
managerial skills and available resources (Ciszewska-Mlinaric & Mlinaric, 2010).
International experience and knowledge play a pivotal role in expanding abroad (Schlédgel

& Sarstedt, 2016).



International business strategies and company performance are important
elements that shape relevant scholarly research on internationalization processes (Chan,
Finnegan, & Sternquist, 2011). In the past, researchers focused on either the internal
processes of a company or the external impacts that effected the performances of
international firms (Nachum, 2000; Pan, Li, & Tse, 1999). In more recent times,
researchers focused on the combination of internal and external characteristics that
impact company performance in addition to available resources and capabilities (Chan et
al., 2011). In this study, a more in-depth analysis of effective business strategies by
successful international entrepreneurs developed more precise measures of the dos and
don'ts during global expansion.

Problem Statement

Some firms consider international expansion as an opportunity for growth, but
some executives lack the knowledge to overcome high costs and uncertainties (Hsu,
Chen, & Cheng, 2013). In 2011, the worldwide employment rate from multinational
firms increased by 1.5% and is continuing to grow (U.S. Department of Commerce
Bureau of Economic Analysis [CBEA], 2013). The general business problem was that
business leaders seeking to expand internationally do not have international business
knowledge. The specific business problem was that some leaders lack strategies to grow
their companies through international expansion.

Purpose Statement
The purpose of this qualitative single case study was to explore strategies used by

multinational executives to grow their companies through international expansion. The



target population was business executives of a successful MNE that had a corporate
headquarters in the West Bank in Palestine. The results of this study is expected to
contribute to social change by helping MNEs in the West Bank grow, creating
employment opportunities, which could improve the residents’ living standards. MNE
growth in the West Bank could lead to increased profits, which could be used to improve
infrastructure and government services for all residents.
Nature of the Study

In qualitative research, the researcher sets up the context of the study through
interpretation and knowledge from participants’ viewpoints (Cooper & Endacott, 2007).
The data collection process is in a natural setting where the focus lies on the consistency
and quality of the information collected (Berazneva, 2014). Conversely, the quantitative
research method involves an evaluation of logical and mathematical aspects of data for
primary knowledge (Smith, 2014). The mixed method is a combination of both
qualitative and quantitative methods, which can help develop, valuable insights but
cannot be understood solely with a qualitative or quantitative approach (Venkatesh,
Brown, & Bala, 2013). The nature of the study aligned with the qualitative research
method versus the quantitative and mixed methods because the context of the research
was primarily exploratory (Yin, 2014). As the purpose of this study was to investigate
in-depth data, the qualitative research method was the most appropriate approach for
discovering effective international business strategies.

I considered four, primary qualitative research designs for this study:

phenomenology, narrative, ethnography, and case study. The phenomenological



approach was not suitable for this study because the goal was not to identify the essence
of human experiences about a phenomenon (Cooper & Endacott, 2007). The narrative
approach was not suitable for my study because the goal was not to understand the
individual lives of the participants (Richard & Morse, 2012), but to explore the
international business strategies they used to expand their company. The ethnographic
design involves observations with some degree of participation and an understanding of
cultural guidelines (Cooper & Endacott, 2007). The ethnographic approach was not
suitable for this study because the objective was not to participate in the respondents’
work activities to obtain data. The preferred design for this research was the case study
approach. Business researchers use the case study design (Zivkovic, 2012) where the
focus is on understanding the social and technical aspects of the phenomenon being
studied. In the case study design, the researcher can incorporate different perspectives
from multiple participants to collect rich data (Yin, 2014). The case study design was the
appropriate approach for this study because it allowed me to collect data from multiple
sources to gain a deeper perspective in exploring and addressing the specific business
problem.

Research Question

What strategies do business leaders use to grow their companies through

international expansion?

Interview Questions
1. What motivated you to expand internationally?

2. What strategies worked best when you expanded internationally?



3. What barriers did you encounter when implementing those strategies?
4. How did you address the barriers when implementing the strategies?
5. How did you assess or measure the effectiveness of your international strategies?
6. What additional information could you provide that could be helpful in growing
companies through international expansion?
Conceptual Framework

In this qualitative case study, I used the conceptual framework of cultural
intelligence, a construct developed by Earley and Ang (2003), which classified cultural
intelligence as the ability to cope with various cultures and to gain a better understanding
of unfamiliar contexts. The three critical elements of cultural intelligence are cognition,
motivation, and behavior (Tuleja, 2014). The principle behind the construct of cultural
intelligence is the individual’s ability to function effectively in multicultural settings
(Menon & Narayanan, 2015). The purpose of understanding the cultural intelligence
conceptual framework in this qualitative case study was to potentially help me to
understand a context for developing business practices that support international
expansion. The application of cultural intelligence in internationalization can facilitate
cultural learning and enable business leaders to expand effectively internationally.

Operational Definitions

This section includes the definitions of technical terms used throughout this study.

Cultural intelligence (CQ): CQ is the ability to understand significant cultural
norms of diverse cultures and to function skillfully under these different cultural contexts

(Tuleja, 2014).



Cultural knowledge: Cultural knowledge is the recruitment of data from diverse
perspectives resulting in an understanding of customs, practices, norms, languages, and
behaviors for the development of creative ideas (Saad et al., 2013).

Internationalization: Internationalization is the process of integrating
international or global constructs into the purpose, functions, or implementation of
business practices (Knight, 2015).

Multinational companies: Multinational companies are entities that operate and
generate profit in more than two countries through their movement of capital, goods, and
services abroad (Tutar, Altinoz, & Cakiroglu, 2014).

Multicultural leadership: Multicultural leadership is a process of leading that
cultivates a work setting that is worldly and culturally sensitive enough to successfully
communicate and operate across borders (Ekan, Ozturgut, & Craven, 2014).

Organizational culture: Organizational culture consists of the attitudes, values,
behavior patterns, and habits within an organization that defines the quality of the social
climate (Mohelska & Sokolova, 2015).

Assumptions, Limitations, and Delimitations
Assumptions

Assumptions are thoughts or ideas that exist with the probability of being true
(Marshall & Rossman, 2014). Without an assumption, a research study may not progress
(Simon, 2011). The first assumption entailed the consideration that international business
processes are the same in every country. The second assumption was that there are

multiple factors that contribute to selecting the appropriate strategy to grow a company
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for each country. The last assumption was that business strategies that were proven to be
effective in developed countries could also be effective in developing countries,
particularly the West Bank.
Limitations

Limitations are the potential weaknesses and circumstances out of the researcher’s
control (Yin, 2014). My first limitation was that the participants would provide truthful
responses. A second limitation in this study included the potential for the participant to
recall events inaccurately during the interviews. A third limitation involved the potential
for accuracy of the company records shared by the participants for the document review.
A fourth limitation was that my findings were not applicable to other populations.
Delimitations

Delimitations are the limits and boundaries of the scope of the study (Simon,
2011). A delimitation of this study was that the research included only MNE executives
who participated in the internationalization of the company. The study consisted only of
international business leaders in the West Bank in Palestine.

Significance of the Study

Exploring strategies that experienced multinational executives implemented for
international expansion is significant because international business strategies impact a
company’s long-term performance and growth (Fung, 2014). By implementing effective
multinational business strategies, business leaders can enhance their leadership abilities

to grow their operations internationally.



Contribution to Business Practice

The findings from my study could contribute to business practice by identifying
effective leadership strategies to expand operations internationally. A positive
correlation exists between leadership practices that include effective decision making
processes, long-term strategic options, and international growth (Fung, 2014). Previous
researchers discovered the importance of a global mindset on both individual and
organizational levels for international growth (Gaffney, Kedia, & Clampit, 2013).
Fourné, Jansen, and Mom (2014) argued that for positive international growth, senior
executives of MNEs must be strategic in recognizing and resolving cross-border issues
that emerge. A thorough understanding of effective business strategies could lead to the
development of crucial international leadership skills for catalyzing corporate growth and
sustainability. The findings of the study could lead to valuable insights on effective
strategies that could help business leaders enhance their international growth and increase
profitability.
Implications for Social Change

The findings from this qualitative case study could encourage business leaders to
explore business activities in other countries to increase corporate growth, which could
result in new employment opportunities and thus better living standards. In the West
Bank, there is an urgent need for economic investments to stimulate growth in the
economy (Abu-Eideh, 2014). The results of this study could contribute to social change

by enabling MNE growth in the West Bank, decreasing the unemployment rate, and



enhancing the living situations for residents. The tax revenues generated from MNE
growth could be allocated for the country’s infrastructure and government services.
A Review of the Professional and Academic Literature

The purpose of this literature review was to identify significant research on
business strategies that multinational executives used to grow their companies through
international expansion. The structure of the literature review was the foundation for
exploring the research inquiry on the strategies that business leaders utilized to grow their
companies through international expansion. A critical review of peer-reviewed literature
was useful in researching effective strategies implemented by international business
leaders.

To identify prospective, peer-reviewed articles and books, the following key
words were used: global management, internationalization, multinational enterprises
(MNEs), globalization, cultural intelligence, and international leadership strategies. The
following databases were used: Google Scholar, ProQuest, EBSCOhost, Business Source
Complete, Science Direct, and Emerald Management Journals. The majority of the peer-
reviewed literature came from Google Scholar. Some seminal scholarly books were also
used.

The strategic measure used for searching the literature involved identifying
concepts that related to internationalization strategies. After establishing related
concepts, I selected key words to enhance the search and collect the literature that helped
define the nature of my study. A total of 268 sources were used for the study. Two

hundred and thirty-eight of the sources were peer-reviewed references, which represented
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88.8% of the total sources and 31 of the sources were not peer-reviewed references,
equating to 11.6% of the total sources. Fifteen of the sources were books representing
5.6% of the total, one dissertation represented 0.4%, three government websites
represented 1.1%, and five trade magazines represented 1.9%. Among the references,
233 had a publication date between 2013 and 2018, representing 86.9% of the total
sources. The literature review consisted of 119 references. Of these, 109 were peer-
reviewed sources, representing 92% of the total.

In this qualitative case study, I explored strategies used by multinational business
executives to grow their companies through international expansion. Increased
globalization contributed to the establishment of institutional and economic standards for
growth strategies of various countries (Amal, Awuah, Raboch, & Andersson, 2013).
Yemini (2014) argued that global business leaders should examine internationalization on
the basis of benefits, outcomes, unforeseen developments, and negative implications.
Some of these circumstances involve various measures including low trade barriers,
elevated global integration, and targeting different markets resulting in new customers
from around the globe (Amal et al., 2013).

This literature review is organized by (a) the facets of cultural intelligence (b)
various international business strategies (c) specific factors to consider during
internationalization (d) the challenges that business executives encountered as they
expanded across borders, and (e) a synthesis of the literature as it pertains to cultural
intelligence. I developed themes based on the topic to help gain an understanding of

effective international business practices. The themes consist of the conceptual
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framework and elements that impact internationalization processes. The first theme is a
thorough explanation of the major components of the conceptual framework of cultural
intelligence in relation to international business strategies. The theorists, Earley and Ang
(2003), identified three sources of cultural intelligence including the cognitive,
motivational, and behavioral elements that can potentially clarify the strategic
mechanisms behind successful internationalization.

The second theme involves effective strategies that enhance internationalization
processes. I compared and contrasted previous, related research on various business
strategies used by multinational enterprises. Some of the strategies involve the gaining
and sharing of international knowledge, mergers and acquisitions, diversification
strategies, and the adoption of effective leadership characteristics and skills. The third
theme includes the factors to consider during international expansion. The considerations
explored in this study include differences in cultural environments, cultural language, and
different global systems. The final theme is an analysis of the challenges to expect
during internationalization. Some of the challenges identified include cultural
differences, lack of cross cultural skills and competencies in a foreign business setting,
and political and environmental obstacles. The critical analysis and synthesis of the
various themes will potentially enhance the understanding of the dynamics behind
successful multinational business strategies as it relates to cultural intelligence.

Cultural Intelligence Conceptual Framework
CQ is a growing phenomenon in internationalization processes. As companies

continue to progressively globalize, more firms are expanding to more diverse cross-
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cultural environments (Yitmen, 2013). Globalization significantly impacts modern
leaders learning diverse cultures in regions where they intend to expand in (Ekan,
Ozturgut, & Craven, 2014). In reference to the sources of CQ, multinational business
leaders should learn the culture and beliefs; display an understanding through actions;
and should be willing to adapt to the characteristics, considerations, strategies, and local
business challenges.

CQ contributes to the enhancement of leadership competencies and processes in
multicultural environments. The term CQ refers to a combination of skills and traits that
enable a person to effectively interact and communicate in a cultural environment
(Menon & Narayanan, 2015; Yitmen, 2013). In business, CQ applies to the cognitive
features of cultural awareness, cultural expertise, and the drive to adapt and function in
diverse cultural conditions (Lisak & Erez, 2015). Earley and Ang (2003) introduced the
construct of CQ and claimed that there are individual competencies that enable people to
operate in multicultural environments. Leaders must adapt to change when operating in a
cross-cultural setting and can use CQ to enhance their capabilities to conform to these
changes (Erez et al., 2013). Elements of CQ appear to predict cultural assessments,
decision-making processes, cultural compliance, and project performance (Ang et al.,
2007). Yitmen (2013) inferred that CQ helped leaders cope with intercultural
circumstances and communication conflicts. Huff et al. (2014) defined CQ as the ability
to adapt effectively in diverse cultural environments. An international business leader
that possesses CQ can ease the adaption process as they operate under unfamiliar

conditions.



13
Early and Ang’s (2003) conceptual framework of CQ stemmed from Sternberg’s

(1999) theoretical framework of successful intelligence. Sternberg developed the
framework to introduce four components to conceptualize individual-level intelligence
(Ang & Van Dyne, 2015). Based on Sternberg’s work, CQ is a multifactor construct
(Gongalves, Reis, Sousa, Santos, & Orgambidez-Ramos, 2015), which consists of
cognitive intelligence, metacognitive intelligence, motivational intelligence, and
behavioral intelligence (Yitmen, 2013). The four elements of CQ emulate the
contemporary aspects of intelligence (Ang & Van Dyne, 2015). The general structure of
CQ enables business leaders to build international knowledge and manage cultural
differences while maintaining a competitive advantage in a global setting.
Cognitive Cultural Intelligence

The four facets of CQ refer to specific capabilities of responding to various
beliefs, behaviors, and attitudes under changing environments. Cognitive CQ involves
knowledge from individual norms and experiences leading to an understanding of
cultural differences (Ang et al., 2007; Chen & Lin, 2013; Gongalves et al., 2015; Lisak &
Erez, 2015). A person with high cognitive CQ comprehends the similarities and
dissimilarities of cultures (Charoensukmongkol, 2015). Cognitive CQ entails common
knowledge and knowledge structures involving culture (Ang & Van Dyne, 2015). An
individual uses the cognitive aspect to conceptualize and process new data (Tuleja, 2014).
The cognitive element of CQ is a significant component because the general knowledge
of culture influences how people behave and think (Ang & Van Dyne, 2015). The

cognitive process enables a person to evaluate his or her knowledge, behave accordingly,
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and then reevaluate the events based on the nonverbal cues that occurred between the
parties (Tuleja, 2014). An understanding of a culture enables individuals to appreciate
the cultural structures that build patterns of social communication resulting in improved
interaction with people from different cultural settings (Ang & Van Dyne, 2015). If an
individual understands the fundamental guidelines or expectations of a culture, he or she
will more likely operate and communicate in a manner that is acceptable by others in that
culture (Huff et al, 2014). Cognitive CQ facilitates cultural awareness and knowledge of
foreign beliefs and practices through education or exposure to different cultural settings.
Metacognitive Cultural Intelligence

Metacognitive CQ is a facet that reflects more on the mental procedures that
people use to gain a better understanding of cultural differences. Metacognitive CQ is
the mental measures that individuals utilize for cultural awareness (Ang et al., 2007,
Gongalves et al., 2015). Metacognitive CQ refers to the mental processes used by people
to gain and comprehend cultural knowledge (Lisak & Erez, 2015; Menon & Narayanan,
2015). Individuals with high metacognitive CQ control their thought processes and
frequently monitor their progress (Charoensukmongkol, 2015; Yitmen, 2013). A person
with enhanced metacognitive CQ questions his or her personal cultural assumptions,
reason his or her interactions, and conform his or her cultural knowledge to other cultures
(Ang & Van Dyne, 2015; Chen & Lin, 2013). A person with metacognitive CQ is
mindful of personal feelings, thoughts, and actions in multicultural settings (Tuleja,
2014). The metacognitive element of CQ stimulates thinking about individuals and

situations in multicultural settings (Ang & Van Dyne, 2015). An individual with this
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mental process tends to analyze assumptions and acclimate mental maps when
experiences differ from expectations (Li et al., 2013). Metacognitive CQ allows people
to reorganize their cultural strategies to accommodate cross-cultural encounters (Ang &
Van Dyne, 2015). The metacognitive element of CQ assists in managing individual
thought processes through cultural knowledge.

Metacognitive CQ plays a significant role in controlling individual thinking when
managing cultural differences. Metacognitive CQ is the most influential component of
the four CQs that promotes knowledge sharing due to its direct and indirect impact on
knowledge sharing (Gongalves et al., 2015). Chen and Lin (2013) contended that
business leaders should consider engaging in incentives related to metacognitive CQ to
manage cultural differences within a team that adversely effects knowledge sharing.
Team members with high levels of metacognitive CQ have skills in identifying and
acclimatizing the distinct values of the members (Adair, Hideg, & Spence, 2013).
Metacognitive CQ reflects a higher level of awareness of cultural influences on both the
individual and others involved (Chen Lin, 2013). The metacognitive component of CQ is
an enhanced facet of cultural intelligence, which involves advanced cognitive processes.
Motivational Cultural Intelligence

Self-motivation is a crucial factor in the enhancement of CQ. Motivational CQ
refers to the ability to introduce, control, and convey learning and other useful behaviors
in different cultural environments (Eisenberg et al., 2013; Menon & Narayanan, 2015).
Motivational CQ refers to the self-motivation and duty to adapt and conform to cross-

cultural settings (Lisak & Erez, 2015). A person with high motivational CQ maintains
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better coping strategies and has an inherent interest in attaining knowledge about
different cultures (Eisenberg et al., 2013). A person’s internal motivation drives him or
her to engage in cross-cultural experiences (Gongalves et al., 2015; Huff et al., 2014).
Motivational CQ reflects on individual capabilities guided by energy and personal
interest in functioning in a multicultural environment.

Higher levels of motivational CQ can enable a business leader to successfully
function in a diverse setting. Motivational CQ is a driving force for learning about
different cultural settings and how to function within them (Ang & Van Dyne, 2015; Huff
et al., 2014). This element embodies a top-down proliferation of a company’s mission
and culture, where organization members adapt and embrace cultural diversity (Froese,
Kim, & Eng, 2016). Individuals with motivational CQ successfully operate in different
cultural environments (Ang & Van Dyne, 2015). For instance, an executive who has a
general understanding of a foreign language and enjoys interacting with others from
diverse cultures will most likely converse with foreign colleagues. Conversely, an
executive learning a language for the first time or opposes interactions with foreigners
would be less likely interact with colleagues from other countries. Leaders with higher
levels of motivational CQ have the ability to manage situations characterized by cultural
dissimilarities, are able to overcome cross-cultural obstacles, and can likely cooperate
with local organizational members (Froese et al., 2016). Individuals that have the
motivation to adapt to cultural differences will most likely ease their chances of
successfully operating in a transnational environment.

Motivational CQ can assist in overcoming multicultural challenges. This
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component of CQ is a fundamental attribute that people must possess to collaborate with
diverse cultures (Presbitero, 2016). Individuals with elevated levels of motivational CQ
tend to have high interest for cross-cultural experiences (Li et al., 2013). Presbitero
(2016) referred to motivational CQ as a building block for overcoming obstacles caused
by cultural differences. A person with motivational CQ has the drive to apply their
knowledge and experience to multicultural interactions and activities despite the
challenges they may encounter (Schldgel & Sarstedt, 2016). Presbitero described
motivational CQ in terms of self-efficacy, which influences an individual’s control over
motivation. Possessing the characteristic of motivational CQ is crucial, considering the
time it takes to build trusting cross-cultural relationships (Charoensukmongkol, 2015). A
person without confidence will be counterproductive when faced with cross-cultural
encounters (Presbitero, 2016). Conversely, individuals with pronounced motivational CQ
possess the self-confidence in cultural knowledge and skill to respond to demanding
multicultural situations (Schlagel & Sarstedt, 2016). Motivational CQ can guide a
person’s cultural capabilities and strategies into acceptable behaviors during cultural
encounters (Presbitero, 2016). A person that possesses motivational CQ has the
confidence to adapt to cultural differences and is likely to build cross-cultural
relationships.
Behavioral Cultural Intelligence

The behavioral component of CQ focuses on the social interactions and behaviors
within an intercultural setting. Behavioral CQ is the capability to adapt and apply the

appropriate verbal and nonverbal behaviors in a multicultural context (Menon &
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Narayanan, 2015). Some of these behaviors include attire, body language, time
management patterns, physical space, and social etiquette (Eisenberg et al., 2013).
Behavioral CQ is a significant element of CQ because verbal and nonverbal behaviors are
the most pertinent aspects of social synergy (Ang & Van Dyne, 2015). The ability to
apply verbal and nonverbal actions enables a person to better communicate with others
from diverse cultural environments (Huff et al., 2014). As individuals interact on a face-
to-face basis, they lack access to individual thoughts, motivation, and feelings (Ang &
Van Dyne, 2015). A person with behavioral CQ has the capability to exhibit those
behaviors (Lisak & Erez, 2015). These individuals do have access to an individual’s
vocal, facial, and other external expressions (Ang & Van Dyne, 2015). Individuals with
behavioral CQ apply their broad range of verbal and non-verbal capabilities to different
cultural situations (Menon & Narayanan, 2015). People with higher levels of behavioral
CQ are generally flexible and can adapt their behaviors to accommodate the distinct
specifics of each cultural encounter (Ang & Van Dyne, 2015; Gongalves et al., 2015).
The behavioral facet of CQ allows the individual to effectively communicate in a verbal
or nonverbal manner with people in an intercultural environment.

The facets of CQ can result in promising individual and organizational outcomes.
All four components of CQ are different and promote cultural competence (Eisenberg et
al., 2013). Adair et al. (2013) discovered that behavioral and metacognitive CQ had a
positive effect on shared values of heterogeneous teams that were culturally diverse.
Behavioral CQ represents an individual’s ability to conform to verbal and nonverbal

behaviors to replicate what other people from different cultural backgrounds do
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(Charoensukmongkol, 2015). Metacognitive CQ is the dimension of cultural intelligence
that exploits the decisive strength in management conflict styles (Goncalves et al., 2015).
Motivational and metacognitive CQ negatively affects the shared values within culturally
heterogeneous teams (Adair et al., 2013). Huff et al. (2014) posited that motivational CQ
was the most significant for expatriates adapting in cross-cultural environments.
Individuals with an advanced level of motivational CQ have elevated levels of energy
and may put forth more efforts to adapt to another culture (Eisenberg et al., 2013;
Presbitero, 2016).

Adaptability is a crucial component of CQ (Crowne, 2013). The best way to
obtain CQ is through long-term international experience (Li, Mobley, & Kelly, 2013).
Individuals who enhance their CQ skills have a greater understanding of their cultural
environment, which may result in more effective communication (Crowne, 2013). Cross-
cultural communication is crucial in building cultural intelligence (Taras et al., 2013).
Intercultural encounters influence a person’s experience with the culture, which results in
an enhancement of personal knowledge about that culture (Crowne, 2013). CQ
contributes to effective leadership in an international setting (Keung & Rockinson-
Szapkiw, 2013). By interacting in a culture, an executive could learn to adjust to the
culture and understand how it differs from his or her own culture (Crowne, 2013).
Individuals with CQ effectively communicate with others with different goals, beliefs,
interests, and educational and social backgrounds (Gongalves et al., 2015). CQ is a
multidimensional construct made of components that enable individuals to consciously

evaluate their own cultural assumptions and gain a deeper understanding of cultural
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norms for successful international expansion.

Cultural knowledge is a significant factor in internationalization strategies.
Multinational firms are confronting global competition, which requires sufficient cross-
cultural knowledge to survive (Sheng, Hartmann, Qimei, & Chen, 2015). As global work
processes differ from domestic work processes, it has become increasingly important for
global leaders to manage cultural differences to successfully execute global strategies (Li
et al., 2013). The collaboration between social networks is a significant factor for firms
operating in foreign countries where organizational processes differ from those of the
company’s home country (Charoensukmongkol, 2015). Cultural knowledge is a
requirement for leaders seeking to grow internationally and maximize performance and
profitability (Ekan, Ozturgut, & Craven, 2014). Cultural competence is a crucial factor
that assists in alleviating cultural differences within diverse social networks.

CQ is a vital attribute for business leaders to possess during internationalization
processes. Based on the impacts of culture, a business leader’s CQ is an essential
component that heightens the quality of relationships between parties in culturally diverse
settings (Charoensukmongkol, 2015). Firms entering a globally competitive market face
greater complexities, which require enhanced integration and knowledge flow to
overcome geographical, economic, and cultural differences (Yitmen, 2013). CQ is an
enhancement of abilities to manage effectively people with diverse cultural backgrounds
(Lietal., 2013). CQ is a significant attribute that positively influences the development
of interpersonal conflict resolutions in multicultural settings (Gongalves et al, 2015). In

essence, CQ enables business leaders to operate more efficiently in foreign markets
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(Charoensukmongkol, 2015). CQ is the objective means by which individuals can
evaluate their own cultural knowledge to successfully operate in a cross-cultural
environment.

Global leaders require intercultural competence to function in an environment
with different cultural backgrounds, beliefs, and norms. Tuleja (2014) postulated that
culturally intelligent people utilize their knowledge to comprehend the different facets of
various cultural backgrounds. Yitmen (2013) asserted that culturally intelligent
companies could outperform companies that are less culturally intelligent. Ekan et al.
(2014) suggested that leaders need to adapt to change when operating in a multicultural
environment and that CQ strengthened the capabilities for adaption. CQ is a significant
way to observe individual attributes that elevate efficiency in a foreign atmosphere
(Morrell, Ravlin, Ramsey, & Ward, 2013). An individual with CQ can develop
intercommunication strategies based on different situations in diverse environments. The
ability of a leader to understand and adapt to cultural dissimilarities by being flexible is
crucial in managing the complexities of cross-cultural encounters.

The incorporation of CQ in leadership styles can benefit social outcomes in
culturally diverse settings. Ekan et al. (2014) correlated leadership styles with CQ.
Individuals with higher CQ have the ability to manage their social behavior while
utilizing integrative management styles and collaborative techniques compared to those
with less CQ (Gongalves et al., 2015). People with CQ can operate efficiently and
manage social encounters in diverse cultural situations (Keung & Rockinson-Szapkiw,

2013). Individuals that are cognizant of individual differences during social encounters
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will accentuate their connection with others and implement strategies that strengthen the
relationship (Gongalves et al., 2015). It is imperative that international business leaders
emphasize cultural intelligence as a key factor in developing imperative knowledge on
cultural differences and similarities as they internationalize (Morell et al., 2013). The
integration of CQ in leadership can enhance the social connection between parties in
cross-cultural environments.

Another component related to cultural intelligence is contextual intelligence.
Khanna (2014) discussed the importance of contextual intelligence when venturing into
unfamiliar territory. Prinsloo, Archer, Barnes, Chetty, and Van Zyl (2015) referred to
contextual intelligence as a thorough understanding of a company and how it functions
with knowledge of its strategic objectives. Khanna defined contextual intelligence as the
ability to recognize the limitations of our knowledge and to utilize that knowledge to
adapt to different environments. Adaptive capacity is a core component of contextual
intelligence, which enables the leader to assess his or her environment and organize data
(Kutz & Bamford-Wade, 2013). During day-to-day activities, different contexts arise,
causing different motivations for different circumstances (Ybarra et al., 2014). As
conditions vary in different environments, it becomes more complex to adjust to local
institutional characteristics, geographic locations, language, and cultural norms (Khanna,
2014). An individual with contextual intelligence embraces change and adjusts their
behavior to adapt to that change (Kutz & Bamford-Wade, 2013). Similar to CQ,
contextual intelligence enables business leaders to understand these complexities to

effectively operate across borders (Khanna, 2014). Contextual intelligence can help
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business leaders understand the limitations of their knowledge, enabling them to use that
knowledge to operate effectively across borders.

In the context of international growth, CQ is an objective construct by which
individuals in business can acquire valuation based on their abilities to operate effectively
in culturally diverse environments (Lima, West, & Winston, 2016; Schldgel & Sarstedt,
2016). As arelatively new construct, CQ appeals to different disciplines including
international management and intercultural psychology (Sahin, Gurbuz, & Koksal, 2014).
Although CQ focuses more on individual level analysis, it is the foundation of the
construct upon which to develop the organizational level analysis (Lima et al., 2016).
The development and evaluation of cultural and societal competence is crucial for
business leaders operating across borders (Tuleja, 2014). Lima et al. illustrated that
intelligences are flexible and conformable and not standardized and fixed. Consistent
with this view, Schlédgel and Sarstedt (2016) believed that to properly measure CQ’s
effects on attitudes and behaviors of individuals with diverse backgrounds, practitioners
need a clear understanding of how to evaluate CQ. International leaders must embrace
change and be willing to overcome the complexities of intercultural differences (Tuleja,
2014). A precise assessment of CQ could enable firms to recognize issues within the
organization at an early stage (Schldgel & Sarstedt, 2016). CQ can assist in defining
individual differences used to manage new multicultural environments (Huff et al., 2014).
An accurate measurement of CQ will allow an organization to develop strategies for
incorporating CQ in operations (Schlidgel & Sarstedt, 2016). These strategies contribute

to the endurance needed to successfully complete MNE assignments (Wood & Peters,
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2014). Developing a thorough comprehension of CQ is imperative when evaluating
international management abilities and competencies (Schldgel & Sarstedt, 2016).

An executive of an MNE can learn cultural intelligence and use it to enhance
international competency. Wood and Peters (2014) examined CQ through short-term
cross-cultural study tours and found that CQ was adaptable, changeable, and capable of
being enhanced. Although all four dimensions of CQ are different, each component has a
significant effect on cross-cultural competencies (Eisenberg et al., 2013). A short-term
cross-cultural study tour promotes experience in culture, which then leads to more
developed CQ (Wood & Peters, 2014). As a multidimensional construct, CQ is made of
components that represent different abilities that combine to make up one construct
(Eisenberg et al., 2013). Specifically, these business visits enhance the metacognitive,
cognitive, and motivational dimensions of CQ (Wood & Peters, 2014). Leaders with CQ
generally focus on understanding, reasoning, and behaving effectively under culturally
diverse settings (Ang et al., 2007). Wood and Peters suggested that firms should consider
short-term cross-cultural study tours early on in the international leadership development
stage to support CQ and enhance cross-cultural interactions. International experience
leads to better knowledge and strengthens social competencies, which impacts an
individual’s CQ (Sahin et al., 2014). Individuals that decide to step away from their
comfort zone and relocate to foreign cultures often experience stress due to unfamiliar
beliefs and practices (Ang et al., 2007). Exposure to diverse cultural environments
enables individuals to be conscious of their own cultural beliefs and allows them to think

and reason before and during their encounters (Sahin et al., 2014). Hansen, Tanuja,
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Weilbaker, and Guesalaga (2011) referred to CQ as the antecedent of multicultural
adjustment. Individuals with international experience are more appreciative of cultural
similarities and are understanding of cultural differences (Sahin et al., 2014).

An international leader with higher levels of extraversion is more likely to
develop effective internationalization strategies. Open personality traits positively impact
the capability of a leader to perform (Tufekci & Dinc, 2014). Sahin et al. (2014) found
that higher levels of extraversion resulted in enhanced metacognitive CQ and behavioral
CQ in comparison to less extraverted people. The personality traits of openness to
communication and conscientiousness affect the components of CQ (Tufekei & Dinc,
2014). Extraversion is a person’s desire to be a part of a social setting and having social
competence (Sahin et al., 2014). Ko (2015) concluded that extroversion and open-
mindedness are primary characteristics that could enhance international leadership
strategies. Individuals that are more open to cultural experiences enhanced their
motivational CQ, where people that are less open reduced their levels of motivational CQ
(Sahin et al., 2014). In an international context, extraverted leaders with CQ are open to
adapt to a transnational environment and are likely to develop strategies to effectively
merge into a foreign market.

Cultural intelligence is a significant asset for international growth. Rothwell
(2012) confirmed the importance of CQ for businesses growing globally and identified
valuable tips on training individuals in multicultural environments. International
executives should determine how best to adjust to cross-border management practices by

obtaining adequate knowledge of the local norms and cultural practices (Nguyen &



26

Aoyama, 2013). Rothwell emphasized the importance of cultural sensitivity, researching
the country before entry, and locating qualified partners or informants. International
experience is also essential for global executives because it is a vital component of
intercultural learning, which enhances CQ (Li et al., 2013). Companies should focus on
the appropriate marketing principles, consider local languages, be aware of cultural
issues, and understand the differences in how individuals partake in business activities
and what motivates them (Rothwell, 2012). Paletz, Miron-Spektor, and Lin (2014)
emphasized the value of cultural meanings where individuals can control and leverage
conflict for positive outcomes if an individual enhances their knowledge on the
differences of those meanings. Other recommendations included the comprehension of
different negotiation methods, sensitivity towards various communication styles,
capitalizing on personal relationships, and maintaining a level of tenacity to make an
impact (Rothwell, 2012). Internationalization practices guided by CQ can serve as a
platform for international business leaders seeking to operate across borders.
Alternative Theories

In addition to CQ, there are other theories that help predict international
expansion. Uppsala internationalization theory and effectuation theory are two theories
that assist in exploring the business inquiry. Both theories are recognized alternatives in
the study of internationalization.

Uppsala internationalization theory. The Uppsala internationalization model is
a one of the most widely used theories for explaining international market selection

trends due to its simplified and applicable platform (Childs & Jin, 2014). The Uppsala
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theory is an economic model that focuses on the gradual integration, increased
involvement, and use of knowledge in foreign markets (Johanson & Vahlne, 1977). This
theory helps identify obstacles faced by international firms leading to a more accurate
business network view (Johanson & Vahlne, 2009). Researchers discovered that as
companies gain international market knowledge and minimize their international risks,
the companies increase their commitment level (Childs & Jin, 2014). The
internationalization theory pertains to the company’s need to overcome the extra cost of
foreignness, including vague political regulations, geographic distance, and cultural and
language barriers to succeed abroad (Almoddvar & Rugman, 2015).

There are two significant components of the Uppsala model: market knowledge
and market commitment (Childs & Jin, 2014). Johanson and Vahlne (1977) suggested
that as a firm continues to enhance their international knowledge, they would increase
their level of market commitment, which determines the speed, market selection, and
entry mode. If a company has less foreign market knowledge, their internationalization
speed will be lower and they will select markets with minimal risks (Childs & Jin, 2014).
As a firm’s market knowledge increases, the speed of internationalization increases
(Johanson & Vahlne, 1977). Companies with low market knowledge are likely to select
markets in countries that are geographically and culturally similar to their home country
and pursue an entry mode with limited risks, which may include licensing or franchising
(Child & Jin, 2014). Firms that gain market knowledge will increase their commitment
and select a higher control entry mode that may consist of joint ventures or fully owned

businesses (Child & Jin, 2014).
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Johanson and Vahlne (2009) recognized the changes in the patterns that

influenced internationalization resulting in a more evolved version of the Uppsala model.
Johanson and Vahlne (2013) focused on a more in-depth approach and discovered a
correlation between developing knowledge and strengthening international relationships.
Almodovar and Rugman (2015) referred to the enhanced internationalization theory as
Uppsala 2 where they considered the risks of network outsiders being a significant barrier
during an international expansion. Cho and Jin (2015) had a more optimistic perspective
on the Uppsala model and suggested that foreign market knowledge played a significant
role in mediating the relationship between foreign networking and global market
involvement. The Uppsala model evolved into a more in-depth concept on
internationalization where the emphasis relies on experimental knowledge.

Effectuation theory. Effectuation theory is another alternative model in the
study of internationalization that is the foundation for understanding the early
development of MNEs (Andersson, 2011). Effectuation assists in describing decision-
making heuristics based on predicted events, allowing firms to increase their level of
foreign market commitment (Kalinic, Sarasvathy, & Forza, 2014). A decision that
involves effectuation consists of a set of unchangeable characteristics and situations,
possible effects, constraints on those effects, and the basis for selecting between the
effects (Sarasvathy, 2001). Similar to CQ, the effectuation process begins with
leadership traits and skills, international knowledge, and foreign relationships when
entering global markets (Chetty, Johanson, & Martin, 2014). Global entrepreneurial

firms with exiting relationships in international markets use effectuation to enter foreign
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markets (Chetty, Ojala, & Leppédaho, 2015).

The basis of effectuation involves relationships at an individual executive level
(Chetty et al., 2015). In the context of international business, the executive of an MNE
uses effectuation to expand their business to foreign markets with limited access to
resources (Sarasvathy, 2001). For instance, an executive of a company that primarily
operates in the United States with only relationship ties to the West Bank may lack other
resources to expand operations to the region. Through effectuation, the executive may
pursue expanding abroad by examining an available set of means or causes (Sarasvathy,
2001). The executive may have limited monetary resources to invest the time for a
thorough analysis of the market, enabling him or her to think creatively without available
resources. Through effectuation, the executive may build a foundation of strategic
partnerships to identify target segments (Chetty et al., 2014). The effectuation theory
relates to the development of a decision making capacity by the executive of a firm,
enabling him or her to seek new opportunities with strategic partners under uncertain
circumstances (Agogué, Lundqvist, & Middleton, 2015). The concept of effectuation is a
viable decision making logic where the emphasis lies on the executive’s own actions
(Sarasvathy, 2001).

Both the Uppsala internationalization model and effectuation logic are alternative
theories that apply to internationalization. The Uppsala model focuses more on the
organizational level, where the firm develops international knowledge, while minimizing
liabilities and increasing their commitment to those markets (Childs & Jin, 2014). The

effectuation theory relies on the individual executive’s cautious and innovative actions
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with regard to accessible means, potential effects, and partnership commitments (Reuber
et al., 2016). CQ contributes more towards the individual multinational executive’s
competencies and strategies on a tactical level of analysis. A close examination of CQ
reveals that business executives can learn the skill sets and traits needed to strategically
interact and communicate effectively during an international expansion (Yitmen, 2013).
International Business Strategies

International growth has been a topic of interest for companies since the evolution
of globalization (Shah et al., 2013). The emergence of globalization resulted in
businesses facing the challenge of adapting effective internationalization strategies as
they grow their companies internationally. With a global platform, MNEs using
internationalization strategies develop standards that are suitable for home national
cultures (Bondy & Starkey, 2014). A common strategy for growth through international
expansion included the development of a production and global marketing scale that
reduces costs and generates supply chain savings (Contractor, 2013). Some MNE
strategies focused more on adjusting their human resource management practices to
different societal and organizational contexts (Edwards et al., 2013). Other strategies
involved striving for international recognition, understanding the complexities of
organizational and customer needs, leveraging foreign knowledge, replicating emerging
markets, and investing in natural resources (Contractor, 2013). Some multinational firms
pursued strategies that capitalized on first-mover advantages, entry motives and modes,
increased localization and adaption to local conditions, market acquaintances, and

political acquaintances (Bouyoucef & Chung, 2015). Fourné et al. (2014) identified three
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dynamic capabilities that formulated the basis for strategic agility, including sensing local
opportunities, achieving international complementarities, and appropriating local value.
Large international firms use these capabilities to function effectively across foreign
markets. Firms with strategic agility pursue extended strategic resource commitments,
maintain a level of flexibility, and create innovative products. For the purposes of this
study, I elected to explore strategies on gaining and sharing international knowledge,
mergers and acquisitions, diversification, and adopting the appropriate leadership
characteristics and skills needed to grow companies through international expansion.
Gaining and sharing international knowledge. As companies grow
internationally, they must understand how to manage their operations effectively in
foreign environments to remain competitive and successful (Fletcher, Harris, & Richey,
2013). Fernhaber and Li (2013) found that gaining knowledge through international
exposure to alliance partners was one strategy that positively impacts new transnational
ventures. Knowledge is a crucial element of sustainable growth and organizational
performance (Witherspoon, Bergner, Cockrell, & Stone, 2013). Fletcher et al. (2013)
suggested that internationalization knowledge plays a significant role in a competitive
global market and that firms should combine external sources with accumulated internal
experience to develop enough sufficient international knowledge to sustain a foreign
market. Consistent with this view, Pellegrino and McNaughton (2015) argued that new
international ventures required such knowledge to develop new potential products in
foreign markets. Internationalization knowledge is the foundation for experiential

competence in a foreign market (Fletcher et al., 2013).
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An extension of the benefits of international knowledge is the concept of
knowledge sharing. Chen and Lin (2013) asserted that CQ was a significant driver of
knowledge sharing among intercultural organizations. Paulin and Suneson (2015) noted
that in knowledge sharing the focal point is on human capital and the interaction between
people. Yitmen (2013) noted that an MNE’s emphasis on knowledge sharing helps
strengthen the interorganizational interface between firms. The intent to share knowledge
relies on a person’s expectation of exchanging data, expertise, and skills to enhance
shared operations (Witherspoon et al., 2013). Paulin and Suneson asserted that there
were four significant elements that impact knowledge sharing, including the attribute of
knowledge, the desire to share, the opportunities to share, and the work setting. MNEs
function more efficiently and collaborate by sharing knowledge with outsourced
companies that comply with consumer needs (Gupta & Polonsky, 2014). The facilitation
of knowledge sharing within the subsidiaries of MNEs requires trust, task efficacy, and a
more natural environment (Sheng et al., 2015). MNEs could cultivate employee
knowledge sharing through labor training, high-end intermediate inputs, and management
techniques (Poole, 2013).

Mergers and acquisitions (M&A). M&A is another effective strategic method
used in international expansions (Gomes, Angwin, Weber, & Yedidia Tarba, 2013).
M&A is the primary method for entering global markets (Alimov, 2015). Sarala, Junni,
Cooper, and Tarba (2016) suggested that M&As were significant mechanisms for
international growth. Since 2000, there has been a rapid increase in M&A due to market

globalization and more competition (Di Guardo, Marrocu, & Paci, 2015). MNEs use
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cross-border mergers and acquisitions to assist in the development of outward foreign
direct investments from emerging countries (Deng & Yang, 2015). M&A serves as an
enhancement of the knowledge infrastructure of the acquiring company through the
development of innovative knowledge combinations from merged firms (Sarala et al.,
2016). Ferreira, Santos, de Almeida, and Reis (2014) referred to M&A as the preferred
strategy for CEOs expanding their business and geographic scope. Di Guardo et al.
(2015) confirmed that firms using M&As as strategic tools are likely to gain market
shares, develop transnational bridges with budgeted start-up costs, gain access to
international markets, and assist in dealing with government regulations. Blonigen,
Fontagné, Sly, and Toubal (2014) believed that the motivation of firms to pursue
transnational M&As stems from their need to gain a comparative advantage in
international markets through acquisitions from experienced targets. Gaffney, Cooper,
Kedia, and Clampit (2014) argued that in addition to exporting, licensing, alliances, and
joint ventures, M&A is a strategic option for MNEs seeking to internationalize. Deng
and Yang (2015) referred to M&As as an effective business strategy for accelerating
international growth.

Diversification strategies. Multinational firms also used diversification
strategies to avoid the risk of reducing growth in an existing firm, enhance the
possibilities for growth in an industry with similar technologies, and when firms have
name recognition chose to expand into other businesses (Merdzanovska, 2015). Product
diversification has recently received substantial attention amongst international firms and

involves managing multiple products in different market segments (Tianjiao, 2014). The
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increased diversity of products enables MNEs to benefit from gains in productivity and
economic growth (Parteka & Tamberi, 2013). Product diversification can also be
beneficial when larger companies are insecure about future markets (Tianjiao, 2014).
The value of diversification is dependent upon the level of capital market development,
integration, and the country’s regulatory systems (Berry-Stolzle, Hoyt, & Wende, 2013).
Qui (2014) suggested that product diversification had a positive impact on international
strategic business initiatives for global firms. This strategy is significant because it helps
international firms cope with unfamiliar business settings and reduces expensive
investment risks (Tianjiao, 2014).

Leadership Characteristics and SKkills. In a highly complex global economy,
researchers are constantly searching for strategies that enhance cross-cultural encounters
and develop cultural competencies and skill sets to ease the internationalization process
(Froese et al., 2016; Menon & Narayanan, 2015). In a global market, the skills and
characteristics of a business leader are crucial factors that determine company
performance (Charoensukmongkol, 2015). Companies must utilize the appropriate
leadership skills and characteristics needed to successfully implement leadership
strategies across borders. Huff, Song, and Gresch (2014) noted that characteristics were
attributes in individuals that construe extensive and balanced predispositions. Sammut-
Bonnici (2014) reported that effective leadership could serve as the significant source of
motivation, empowerment, innovation and creativity. Blonigen et al. (2014) posited that
omitting the skills of workers and managers of foreign companies could generate extreme

bias when estimating M&A activity across borders. The strategy of adopting
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international leadership skills and characteristics that cater to foreign environments is
necessary to convey corporate goals to various sectors across the globe.

Leaders must evaluate the internal and external surroundings, set strategic goals,
supply performance updates, and develop experienced-based programs to enable leaders
to gain a global perspective and utilize internal and external data efficiently (Antonakis &
House, 2014). An organization that makes the decision to operate abroad must have the
knowledge to assemble a team that interacts to overcome challenges and to execute a
successful plan (Owen et al., 2013). In team contexts, leaders engage themselves in
behaviors impacting their organization and focus on individual needs (Zhang, Li, Ullrich,
& van Dick, 2015). The ability to implement the plan and to deal with the challenges and
high stress levels in foreign markets is an important factor that could result in positive or
negative international growth outcomes (Hon, Chan, & Lu, 2013).

The adoption of transformational or transactional leadership styles can serve as a
strategic method in managing international business transactions. Antonakis and House
(2014) suggested that transformational and transactional leadership are an enhancement
of general leadership constructs. Du, Swaen, Lindgreen, and Sen (2013) recommended
that managers utilized both transformational and transactional leadership styles
depending on certain circumstances. Transactional leaders focus on meeting objectives
while transformational leaders rely on motivational practices to complete those objectives
(Breevart et al, 2014). Transactional leadership works well with day-to-day events and
the transformational style is effective in developing social responsibility practices (Du et

al., 2013). Elkory (2013) professed that transformational leadership and effective
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organizational culture improved employee satisfaction and commitment. As a company
internationalizes, the executive of the company may consider the most appropriate
leadership strategy when operating in a foreign country.

Conforming to a transformational leadership style is a strategy that could lead to
innovation and enhanced performance when operating across borders. Al-Husseini,
Elbeltagi, and Dosa (2013) concluded that transformational leadership was a crucial
component that impacts innovation because it supports follower values, promotes
individual and corporate change, and cultivates trust and knowledge sharing in different
organizational environments. Breevaart et al. (2014) characterized transformational
leadership by the four I’s consisting of idealized influence, inspirational motivation,
individual consideration, and intellectual stimulation. Idealized influence is when the
followers share common attitudes and beliefs with the leader resulting in mutual respect
and trust (Moriano, Molero, Topa, & Mangin, 2014). Organizations require leaders that
can positively influence their subordinates to enhance performance (Nasomboon, 2014).
Inspirational motivation is the development and communication of a leader’s future
vision (Breevaart et al., 2014). A leader uses inspirational motivation to strengthen team
spirit (Tyssen, Wald, & Spieth, 2014). In individual consideration, the leaders
acknowledge that their subordinates have individual needs and capabilities (Breevaart et
al., 2014). Intellectual stimulation involves challenging followers to think beyond
conventional ideas and to utilize alternative approaches to problem solving (Moriano et

al., 2014). Transformational leadership is a valid global concept where the requirements
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for particular leadership factors vary from country to country (Muenjohn & Armstrong,
2015).

The adoption of transactional leadership is another strategy that's proven to be
effective in foreign environments where individuals are driven more by monetary
compensation. Transactional leadership involves contingent rewards where the
motivation of followers relies on material incentives (Breevaart et al., 2014).
Transactional leaders focus on the task-related exchange of actions and rewards with the
followers (Tyssen et al., 2014). The leader and the follower bargain and exchange tasks
and incentives as the primary form of motivation to reach an objective (Antonakis &
House, 2014). Although most leadership approaches fall under the classification of
transformational or transactional (Tyssen et al., 2014), an international leader can
strategically utilize either style to successfully function in a multinational environment.

Another point of view involves the positive correlation between CQ and
transformational leadership (Keung & Rockinson-Szapkiw, 2013). Muenjohn and
Armstrong (2015) posited that transformational leadership was universal but some
behaviors related to leadership varied from country to country. Keung and Rockinson-
Szapkiw (2013) revealed that leaders with enhanced CQ portrayed management styles
that aligned with transformational leadership. Transformational leaders inspire their
subordinates and make them aware of the importance of corporate vision and values
(Mittal, 2015). Individuals with elevated CQ have the leadership capabilities to
successfully function in a multicultural setting (Keung & Rockinson-Szapkiw, 2013).

Consistent with this view, Menon and Narayanan (2015) found that international leaders
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with CQ have the ability to manage the challenges that occur in culturally diverse
environments. Keung and Rockinson-Szapkiw extended this view and concluded that
behavioral CQ and cognitive CQ were the culminating forecasters for transformational
leadership. Mittal (2015) furthered the concept of correlating cultural dimensions with
leadership styles and found that certain types of leadership cater to different societies.
Breevaart et al. (2014) suggested that certain elements of transactional leadership were
productive but found transformational leadership to be the most effective. Mittal
suggested that in flexible and individualistic societies, charismatic leadership was more
acceptable. Charismatic leadership guided by a transactional leadership foundation could
be useful in aligning resources with a corporate mission while motivating the
subordinates (Antonakis & House, 2014). Conversely, transformational leadership was
the most adequate leadership style for collectivized and tighter niched societies (Mittal,
2015).

Aggarwal and Goodell (2014) emphasized the importance of proper personal
skills for implementing successful international business processes. Business leaders
must have the necessary skill set to deal with people with diverse cultural backgrounds
and values to sustain international growth (Posner, 2013). A leader should be mindful of
the subordinates and managers with different cultural backgrounds in addition to
developing sufficient knowledge about the country (Aggarwal & Goodell, 2014).

Multinational executives that possess the knowledge to educate members of their
organization and outside affiliates can help a firm grow through international expansion.

Contractor (2013) asserted that MNEs that properly trained their local employees,



39

partners, and suppliers improved labor skills and the management capabilities required to
enhance collaborations with global peers. Amal et al. (2013) concluded that experience
and the ability to learn and network were crucial factors that influenced firms to
internationalize. Executives need the skill sets, competencies, and relationships to
collaborate with business associates to effectively function in a competitive global
environment (Menon & Narayanan, 2015).

Other strategic methods involving effective skill sets for cross border expansion
include long-term orientation and post merger acquisition expertise. Contractor (2013)
focused on emerging market multinationals (EMM) where important skill sets included
long-term orientation and post merger acquisition skills. Long-term orientation refers to
a level of humility that recognizes the need for long-term strategies and internationalized
knowledge of cultural trends and the ability to learn from foreign allies (Nguyen &
Aoyama, 2013). Long-term orientation encourages internationalization because of the
increased levels of commitment to secure a future position in an international market
(Mitter, Duller, Feldbauer-durstmiiller, & Kraus, 2014). Post-merger acquisition skills
involve customary negotiation practices along with the ability to overcome acquisition
related challenges, resulting in higher acquisition performance (Dikova & Sahib, 2013).
Knowledge and the use of strategic measures and tactics are essential elements in
international negotiation practices, which can lead to a competitive advantage in a global
market (Chirodea & Soproni, 2013). A multinational executive with post-merger
acquisition skills can help promote a successful integration between the members during

an international merger (Smeets, lerulli, & Gibbs, 2016).
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Although many multicultural members share similar characteristics, multiple
differences exist that can impact a company’s operation abroad (Lisak & Erez, 2013).
Organizational members from diverse backgrounds bring different perceptions, work
habits, experiences, behaviors, and working cultures to the organization (Hosseini, Zuo,
Chileshe, & Baroudi, 2013). Global leaders should be mindful of their ability to manage
employees that are culturally diverse and from different geographical locations (Tuleja,
2014). Lisak and Erez (2014) identified three characteristics that leaders should possess
that fit the global context including cultural intelligence (CQ), global identity, and
openness to cultural diversity. The adoption of these characteristics is a tactical strategy
that multinational leaders could pursue to strengthen their position in an international
market.

Global leaders with higher levels of CQ are aware of different business
procedures, have the motivation to implement resolutions for conflicts, have the
capabilities to display verbal and non-verbal behaviors, and reflect upon these behaviors
in a cultural context (Ang & Van Dyne, 2015). Leaders with well-developed global
identities serve as role models for their followers (Lisak & Erez, 2014). Individuals that
are open to cultural diversity embrace the differences in culture and have the most
potential to develop CQ (Li, Mobley, & Kelly, 2013). These characteristics guided by
CQ enable global leaders to better function and grow their operation effectively in a
global expansion (Menon & Narayanan, 2015).

Factors to Consider During International Expansion

In addition to characteristics, there are important factors to consider before
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establishing an international presence. Rees-Caldwell and Pinnington (2013) considered
cultural environment as a factor that influences the method in which an executive
implements an international project. The cultural environment is one of the most
significant elements for both local and international businesses (Tutar et al., 2014).
Although some project leaders from diverse cultures may operate identical projects, their
management practices may completely differ (Rees-Caldwell & Pinnington, 2013). As
most multinational firms have workforces with diverse geographic, religious, and
language backgrounds, business leaders should consider the cultural environment in their
management processes (Tutar et al., 2014).

A thorough understanding of the multiple aspects of culture can assist a
multinational executive seeking to expand to global markets. Paletz, Miron-Spektor, and
Lin (2014) characterized culture as diversified subgroups. Tutar et al. (2014) defined
culture as a combination of emerged customs, traditions, concepts, and institutions
resulting in rules, traditions, and ideas that guide interpersonal relations. Guo and Hu
(2013) postulated that culture determines nonverbal behavior that embodies distinct
thought, feeling, or the status of the person communicating. Tutar et al. (2014) asserted
that international business leaders should consider the different facets of culture in
management strategies to gain a competitive advantage in a transnational market.

Cultural language is another element to consider for a global expansion. Suchan
(2014) asserted that considering the cultural language was a key approach to
understanding how individuals think, coordinate, and interact. Tuleja (2014) referred to

language as one of the fundamental principles directed towards understanding people’s
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beliefs and behaviors. This is typical in the Middle East where language, religion, social
and political institutions, and individual identity have a close connection (Suchen, 2014).
Afsharghasemi, Zain, Sambasivan, and Siew Imm (2013) proposed a similar argument
and found that cross-cultural communication, market orientation, government regulation,
and competitive advantage played an influential role in internationalization processes.
The consideration of cultural differences and work processes in a foreign environment
may prepare executives to better function in an international work setting.

Other factors to consider during a global expansion include the two different types
of global time systems that are the most significant in international business (Guo & Hu,
2013). During cross-cultural encounters, misunderstandings may arise as individuals
communicate with others who perceive the concept of time differently (Menon &
Narayanan, 2015). Guo and Hu (2013) referred to these systems as monochronic and
polychronic times. Individuals that function in monochronic time only focus on one item
at a time and give priority to schedules, segmentation, deadlines, and efficiency (Menon
& Narayanan, 2015). Monochronic systems exist in more affluent countries with
sufficient resources (Sammut-Bonnici, 2014). Northern American and northern
European countries generally follow the monochronic time system (Menon & Narayanan,
2015). In a polychronic time system, individuals attend to many things at once and
concern themselves more with personal relationships (Sammut-Bonnici, 2014). People
in polychronic systems avoid stringent scheduling and instead focus more on executing
human transactions (Guo & Hu, 2013). They incorporate task-oriented activities with

socio-emotional activities (Menon & Narayanan, 2015).



43

Challenges During International Expansion

In addition to strategies, challenges also contribute to the processes of
internationalization. Economic growth and opportunities could result in major challenges
for MNEs (Bouyoucef & Chung, 2015). As emerging multinational firms pursue foreign
markets, they encounter the challenging task of balancing their commitment to acquire
tangible and intangible resources with the need to engage in cross-cultural relationships
to alleviate resource dependencies (Gaffney et al., 2013). Multinational firms face
multiple challenges due to the complexities of foreign markets and cultural differences
(Aguilera-Caracuel, Guerrero-Villegas, Vidal-Salazar, & Delgado-Marquez, 2013; Froese
et al., 2016). The leaders of these multinational organizations also encounter the
particular obstacle of demonstrating ethical leadership towards their diversified
subordinates through managing cross-cultural work forces, negotiating with multinational
associates, and cooperating with stockholders across borders (Eisenbeifl & Brodbeck,
2014).

Due to globalization, several challenges exist for managers and employees in
today’s work environment (Menon & Narayanan, 2015). Li et al. (2013) suggested that
MNEs should create developmental opportunities for their executives to help them deal
with intercultural challenges. A global economy requires ongoing interactions with
people from different cultural backgrounds and demands constant alternatives aimed at
enhancing cross-cultural encounters and competencies (Menon & Narayanan, 2015).

Once a company establishes an effective cross-cultural communication platform, the
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racial diversity can serve as an enabling factor for a company’s enhanced competitiveness
(Andrevski, Richard, Shaw, & Ferrier, 2014).

Al-Husseini et al. (2013) posited that because of globalization, developing
countries are facing extreme obstacles that require competent and skillful leaders.
Aggarwell and Goodwell (2014) discussed the inherited challenges that result from the
driving forces of globalization, which include demographics, sustainability, and
technology. The challenge for global managers is to initiate ways to develop skills and
competencies that help adapt to different cultural settings (Menon & Narayanan, 2015).
Demographic pressures result in international instabilities in employee populations and
government capital (Aggarwell & Goodwell, 2014). Some global projects face the
challenges of clients neglecting to pay for costs of goods sold, the inability to find
qualified local personnel, and the failure to abide by contractual agreements (Barnwell,
Nedrick, Rudolph, Sesay, & Wellen, 2014).

The global economy encounters challenges in sustainability and climate change
(Aggarwell & Goodwell, 2014). In some areas in the Middle East, these environmental
challenges include lack of security of food and water, energy, desertification and land
degradation, urbanization, industrialization, and political instability (Rozsa, 2014). In the
Middle East, governments face the challenge of rebellion from Islamic extremists causing
turmoil within the regions (Fry & Walt, 2015). There are continuous uprisings in the
Middle East making the region a more volatile and insecure place to conduct business
(Afiouni, Ruél, & Schuler, 2014). In the West Bank, business owners are building

institutions leading to continued economic growth despite the country’s development
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challenges (Sabella, Farraj, Burbar, & Quaimary, 2014). Most of these developing

countries in the Middle East are fast-growing markets that are attractive to companies
like Sony and Coca-Cola (Fry &Walt, 2015).

Bouyoucef and Chung (2015) discussed uncertainties that existed in economic
policies, political systems, foreign company regulations, infrastructures, contractual
agreements, and property protection. These uncertainties exist in the Middle East where
the political situation is very complex between the Arab and Israel governments (Rozsa,
2014). Due to these extreme consequences, many MNEs chose not to invest in foreign
countries (Bouyoucef & Chung, 2015). Other challenges involve talent management
issues where there is difficulty in attracting the appropriate talent in multiple labor
markets and producing global leaders (Creelman, 2014). MNEs require a pool of local
talent to enable the company to respond to the challenges of both existing and emerging
multi-regional markets (Fourné et al., 2014). Talent management obstacles include not
being open-minded enough to discover talent anywhere, neglecting the supporting forces
that assist in global organizational collaboration, and poor execution of global talent
management processes (Creelman, 2014).

Menon and Narayanan (2015) revealed that customers and service providers also
faced challenges due to cultural differences. Some cultural differences provide benefits
where others provide conflicts (Nguyen & Aoyama, 2013). Leaders that cannot readily
adapt to change and confront the complexities of cross border relationships will not
succeed in a multicultural environment comprised of different values, behaviors, and

attitudes (Tuleja, 2014). As people with diverse cultural backgrounds continue to engage
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in the service industry, more individuals are facing different emotional demands that
require cultural skills and competencies to successfully compete in service-oriented
economies (Menon & Narayanan, 2015). As business executives frequently face these
challenges, the conceptual framework of CQ can serve as the platform for understanding
the phenomenon that supports international leadership (Capatina & Schin, 2013).

I explored various elements that challenge and encourage leaders seeking to grow
their companies through global expansion. Companies are encountering the challenge of
coping with global competitors that dominate the international market (Shah et al., 2013).
Some of these internationalization challenges include licensing, abiding by local
regulations, forming partnerships, mergers and acquisitions, and the development of fully
owned subsidiaries (Gaffney et al., 2014). It is imperative that companies focus on the
positive and negative aspects of international growth when entering the global arena
(Shah et al., 2013). Economic growth is the foundation for accomplishing social,
economic, and political developments (Abu-Eideh, 2014). The situation in the West
Bank has the potential for growth in the national and international sectors. Palestine
demonstrated enhanced developments in institutions generating economic growth
(Sabella et al., 2014). For instance, Palestine showed an 8% growth in GDP and a 44.3%
increase in the construction industry during the first quarter of 2016 compared to the first
quarter of 2015 (Palestinian Central Bureau of Statistics, 2016). Abu-Eideh (2014)
demonstrated a different perspective and revealed that even though Palestine witnessed a
growth in GDP, this growth was not enough to reach the demanded level of economic

development.
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In addition to the West Bank, many regions have different cultures that have
diverse mindsets on how individuals and societies interact and function efficiently (Fung,
2014). The fundamental organizational transitions that exist during internationalization
impact global mindsets at both the individual and organizational level (Gaffney et al.,
2014). Major concerns during these transitions include that of international business
strategies and activities aligning with local and domestic laws and practices (Fung, 2014).
There is also the challenge of deciding which managerial practices need adjustments to
cooperate with cultural differences (Nguyen & Aoyama, 2013). International leaders
must establish objectives and endure potential channels for success while abiding by local
norms (Fung, 2014). Globalization brings in growth to a diverse world with mixed
cultural contexts that influence the way business leaders think when they expand their
business abroad (Saad et al., 2013).

Summary and Transition

In Section 1, the introduction includes a brief explanation of the foundation of the
doctoral study. The purpose of this qualitative single case study is to explore business
strategies used to grow companies through international expansion. Section 2 includes an
explanation of my role as the researcher and addresses the eligibility of the participants.
This section also includes an extension of the nature of the study through an elaboration
of the research method and design. Section 2 will consist of data collection specifications
and required reliability and validity factors. Section 3 will entail a summation of the
findings, application to professional practice, recommendations, and implications for

social change.
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Section 2: The Project

The second section of this study provides valuable information about my role as
the researcher, the purpose of the study, and the criteria for selecting prospective
participants. Section 2 contains a discussion of the research project and an explanation of
various research methods and design approaches, including a highlight of the key
methodological and design considerations. I address the reasons for choosing a
qualitative method and a case study design to explore effective strategies that business
leaders use to grow their companies through international expansion. In this section,
there is a discussion of the population and sampling, the process of ensuring ethical
research, and the tools used during the data organization, collection, and analysis process.
Section 2 also encompasses a discussion on my plan to ensure the reliability and validity
of the study findings.

Purpose Statement

The purpose of this qualitative single case study was to explore strategies business
leaders used to grow their companies through international expansion. The target
population was business executives of a successful MNE that had a corporate
headquarters in the West Bank in Palestine. The results of this study could contribute to
social change by helping MNEs in the West Bank to grow, creating employment
opportunities, which would improve the living standard of its residents. MNE growth in
the West Bank could also lead to increased profits, which could be used to improve

infrastructure and government services for all residents.
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Role of the Researcher

I am the primary research instrument in this qualitative case study. As the
primary research instrument, the researcher must collect and organize the data and
analyze the findings (Collins & Cooper, 2014). The researcher generates information
from willing participants (Whiteley, 2012). I used multiple ways of collecting data,
including conducting personal interviews and gathering additional company documents.
One of my roles as the researcher for this study was to select potential participants for
face-to-face interviews. My responsibilities entailed collecting data from the
interviewees and presenting a thorough explanation of the key elements of the data, while
providing recently published literature to support my evaluation.

In recent years, I gained extensive experience in international business and
developed long-lasting contacts with multinational executives. My 10 years of
experience as an international real estate developer enabled me to develop close
relationships with various multinational business owners. These relationships enhanced
my exposure to strategies used to grow companies through international expansion.

A U.S. government commission established the Belmont Report in 1979 to
establish ethical principles and guidelines for the involvement of vulnerable research
participants including minority groups (United States Department of Health & Human
Services, 1979). The Belmont Report is a synopsis of ethical guidelines that promote
high ethical standards in respect for persons, justice, and beneficence (Brakewood &
Poldrack, 2013). My role in ensuring ethical research was to assure that the subjects

were entering the research voluntarily and with equal treatment. The subjects
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encountered minimal risks and were a part of a study aimed at improving international
business strategies. I selected the criteria for participants to comply with the Belmont
Report’s guidelines by eliminating vulnerable human beings. The participants received
notification that their identity remained confidential and that only the researcher reviewed
the interview notes, transcripts, and interpretive reports.

The mitigation of bias is a major obstacle for qualitative researchers utilizing
interviews to retain data from the participants (Chenail, 2011). A researcher can mitigate
bias by recognizing that multiple realities exist, outlining personal experiences and
viewpoints that could potentially be bias, and presenting a clear and accurate analysis of
the participants’ perspectives (Noble & Smith, 2015). I am a businessperson who
operates in multiple countries and acknowledge that certain biases exist as an
international business practitioner. In recognition of these biases, a high level of
openness to contrary evidence subsisted. To mitigate bias and avoid viewing the findings
from a personal perspective, [ mentally prepared myself to conduct appropriate
interviews that did not limit my discoveries to what I thought [ knew. My openness to
the inquiries enabled me to embrace the true information obtained from the participants’
views and meanings.

The use of a proper interview protocol and confirmation of interpretations reduces
bias and enhances validity (De Ceunynck et al., 2013). One rationale for the interview
protocol is to develop a dependable and consistent rapport with the interviewees (Derrett
& Colhoun, 2011). A well-crafted interview protocol can lead to a higher level of

dependability and consistency due to its purpose of reducing potential issues that may
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arise during the interviews (De Ceunynck, Kusumastuti, Hannes, Janssens, & Wets,
2013). The interview protocol (see Appendix A) for this study included instructions
about the interview, open-ended interview questions, and recordings and note-taking
procedures to help mitigate concerns during the data collection process.
Participants

An essential requirement in the research design phase is to select the appropriate
participants (Marshall & Rossman, 2014; Sargeant, 2012). The objective is to select
eligible participants with enough experience to explain the phenomenon of interest
(Palinkas et al., 2015). The criteria for participant eligibility in this case study included
multinational business leaders who have successful strategies to grow their company
through international expansion. In qualitative case studies, the respondent should have a
significant amount of experience on the topic of interest (Palinkas et al., 2015; Sargeant,
2012; Yin, 2014). Each participant had at least 5 years of experience in implementing
international business strategies to grow their company through international expansion.

An essential requirement for a qualitative case study is for the researcher to
develop a working relationship with the subjects (Johnson, 2014; Meng, 2012). The
strategy for gaining access to eligible participants was through personal and professional
relationships with multinational business firms in the West Bank. These relationships
enabled me to gain access to potential subjects. Yin (2014) emphasized the importance
of identifying key informants for a successful case study. The importance of utilizing my
relationships with international business firms was to identify key participants that had

enough experience in internationalization strategies. The informants provided valuable
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insight on my topic and directed me to potential participants that met the eligibility
criteria.

Significant strategies for establishing a rapport with potential participants include
a casual introduction followed by encouragement to engage in the study (Derrett &
Colhoun, 2011; Yin, 2014). The initial contact with each potential participant began with
a casual email discussing the purpose of the study. The use of e-mail in a globalized
world is a significant form of interaction (Al-Alwani, 2015; Lenters, Cole, & Godoy-
Ruiz, 2014). After the initial contact through e-mail, each participant received a phone
call requesting a casual meeting in a comfortable setting to discuss the purpose of the
research and to highlight the major points in the informed consent form. A thorough
understanding of information will result in minimal misinterpretations and elevated levels
of trust (Johnson, 2014; Pinsky, 2013). Irequested that each executive under study
complete the informed consent form to ensure that they fully understood the background,
procedures, confidentiality, compensation, benefits, risks, and inquiries related to the
research.

Research Method and Design

Research Method

In qualitative research, the researcher approaches the participants in an open and
exploratory manner, allowing for the development of explicit research and inquiries
emerging from the participant’s point of view (Fassinger & Morrow, 2013). The
qualitative approach provides the means of obtaining perspectives from personal

experiences within a cultural context (Lyons et al., 2013). Gringeri, Burusch, and
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Cambron (2013) referred to qualitative research as a craft skill, where the researcher
establishes context-dependent decisions based on the advancements of the project. The
objective of using the qualitative method was to generate in-depth knowledge of this
business inquiry from the actual experiences of individuals in the business environment.
I selected the qualitative method to gain a deeper understanding of the strategies that
leaders utilize to expand their organizations internationally.

The other scholarly research methodologies are quantitative and mixed-methods.
In quantitative research, the researcher focuses on numeric measures to examine
statistical comparisons between variables (Thamhain, 2014). Researchers that utilize the
quantitative method comprehend the statistical correlations through numerical evidence
and rely on the ability to draw conclusions from the data (Cokley & Awad, 2013). The
quantitative approach can assist in administering samples of communities, analyzing
cause-and-effect relationships between variables, approving and disapproving theoretical
hypotheses, and clarifying numerical data (Fassinger & Morrow, 2013). Irejected the
quantitative method because it narrowed the spectrum of factors associated with my study
proposal to identifying statistical relationships and testing hypotheses (Yilmaz, 2013).
Thamhain (2014) contended that quantitative research no longer provides a complete
analysis of the inherent value of a proposal, especially factors that impact the study in a
non-linear fashion. Although the quantitative approach can contribute to the assessment
and selection of a field study, the qualitative method focuses more on the contextualized
study of subjects through interviews (Lyons et al., 2013), which better fits this specific

exploratory research on internationalization strategies.
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The mixed-methods approach is a combination of quantitative and qualitative
methods in a single study used to obtain a more elaborate understanding of a subject of
interest (Venkatesh, et al., 2013). In mixed-methods research, the researcher conjoins
qualitative and quantitative data within a single study (Griensven, Moore, & Hall, 2014).
Mixed-methods research is a useful method for addressing the who, what, and where
questions of quantitative research and the why and how questions of qualitative research
(Frels & Onwuegbuzie, 2013). Qualitative research does not entail generating statistical
data between variables nor include a combination of methodologies to retain the
distinctiveness of each methodology (Kahlke, 2014). I did not choose the mixed-methods
approach given the exploratory nature of this study.

Research Design

Four qualitative research design options were taken under consideration for this
study: phenomenological, narrative, ethnographic, and case study. In phenomenological
research, the individual’s particular experience is the primary source of interpretation
(Bevan, 2014). The researcher utilizes the phenomenological design to gain access to a
phenomenon by focusing on the nature and the content of the participant’s lived
experiences (Chan & Walker, 2015). Gill (2014) asserted that phenomenological designs
are a combination of interrelated avenues consisting of a common ground in
phenomenological ideology, a distinct interest in the context of individual experiences,
pursuit to understanding the participant’s perspective, uniformed sampling, and a

thematic evaluation that requires originality and vision. The phenomenological design
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was not applicable in this study because I did not focus on open-ended inquiries on the
lived experiences of individuals or their subjective meanings.

The narrative design was not an appropriate research design for this study. This
particular design involves telling a story based on a person’s life experiences (Stake,
2013; Yin, 2014). The narrative design was not suitable for this study because it focuses
more on the life story of the individual or small group (Hunt, 2014).

In ethnographic research, the investigator focuses on a specific phenomenon
within the culture and subculture of the participants (Crede & Borrego, 2013; Cruz &
Higginbottom, 2013). Through the ethnographic process, the researchers deeply involve
themselves in the participant’s social setting to gain a better understanding of distinct
concerns (Menon & Narayanan, 2015). Ethnography involves a deeper comprehension
of counter-subjectification, where the researcher positions him, or herself as subjects in
the participant’s world (Hampshire, Igbal, Blell, & Simpson, 2014). The ethnographic
design requires intimate involvement in the participant’s environment and extensive time
for data collection (Jerolmack & Khan, 2014). I did not select the ethnographic process
because the nature of the design does align with the topic under study.

The case study design enables the investigator to systematically and thoroughly
research specific inquiries in natural settings (Cronin, 2014; Johnson, 2014). Using the
case study design enabled me to explore dimensions of global growth strategies from
different perspectives. Case study research is useful in exploring a complicated
phenomenon that requires a deeper investigation in a real-life setting (Dasgupta, 2015).

The case study researcher can analyze data from interpretations and experiences of the
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participant (Suchan, 2014). Case studies consist of inquiries that are contingent on the
individual, resulting in different interpretations and experiences (Harland, 2014).
Bouyoucef and Chung (2015) used a case study platform to investigate the
internationalization strategy of an MNE and were able to discover successful entry
strategies to emerging countries despite the region’s economic and environmental
hardships. This study was a case study design because it applied to real scenarios that
stimulated innovative thinking and ideas for business practice. In essence, I learned from
the experiences of international business leaders as they inquired into their work
strategies.

In qualitative research, data saturation is a significant element of rigor (Morse,
2015). To achieve data saturation, there must be a significant amount of data to replicate
the study and the collection of data should result in no further themes (Fusch & Ness,
2015; Suri, 2011). Marshall, Cardon, Poddar, and Fontenot (2013) posited that in data
saturation, the researcher continues to interview new participants until the information
from the responses become redundant and no new data develops. In this single case
study, I reached data saturation after interviewing the second participant. The responses
from the second participant were repetitive and no new data emerged. The second
participant did not add any new data but instead elaborated more on the same content
from the first participant’s interview. Being that both participants grew the same
company through international expansion, they both utilized the same strategies and

conveyed the same experiences. The second participant encountered the same obstacles
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and opportunities as the first participant during the company’s expansion, which resulted
in responses that were redundant.
Population and Sampling

Researchers carefully select the most suitable population for exploratory research
(Poulis, Poulis, & Plakoyiannaki, 2013). The target population for this study was
executives from multinational firms in the West Bank in Palestine. The first
multinational company I approached in the West Bank agreed to participate in the study.
This multinational firm, referred to as Company X, had a team of executives with
extensive knowledge on business strategies used to grow their company through
international expansion. Through purposeful sampling, I selected participants with
international business experience. Purposeful sampling enables the researcher to access
the suitable subjects in the field to establish data-rich knowledge on the topic of interest
(Suri, 2011). Suen, Huang, and Lee (2014) asserted that researchers who utilize purposive
sampling use their judgment to select participants to provide rich data based on the
purpose of the study. The basis of my purposeful selection process entailed targeting
participants that demonstrated the ability to operate their organizations in multiple
countries efficiently. Purposeful sampling enabled me to select eligible subjects with the
wealth of knowledge on strategies business leaders used to grow their company through
international expansion. Purposeful sampling is a necessary process in obtaining
authentic interpretations of findings to reach data saturation (Suri, 2011).

Researchers carefully select the most suitable population for exploratory research

(Poulis et al., 2013). The number of participants should reflect the amount of subjects
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needed to obtain a sufficient amount of data (Stake, 2013; Yin, 2013). The population

consisted of four executives of a multinational firm in the West Bank. A minimal size
population is grounds for a more intimate case study analysis (McIntosh & Morse, 2015).
This case study required a smaller selection of subjects to gain an intimate perspective on
what strategies business leaders used to operate abroad. For the purpose of this
qualitative case study, the smaller number of participants was suitable to address the
research question and reach data saturation. Two participants were interviewed in this
study and I reached data saturation after the completion of the second interview. After
interviewing the second participant, I recognized that this participant did not offer any
new data but instead elaborated on the data that emerged from the first participant’s
interview. The data from the interviews became repetitious after the second interview
resulting in no new data. Both participants followed the same international business
policies as they grew the company in different foreign markets. The participants revealed
that they implemented the same international business strategies and shared the same
experiences as they grew the company through international expansion. The interviews
reached the point where the information within the data became repetitive.

Defining the sample size relied heavily on the point at which I reached data
saturation. Marshall et al. (2013) posited that gauging the appropriate sample size has a
direct connection to saturation. The objective of data saturation is to continuously gather
subjects to reach the period of which themes become repetitious and no new information
surfaces (Fusch & Ness, 2015). A more homogenous sample can increase the likelihood

of common themes and data saturation (Roy, Zvonkovic, Goldberg, Sharp, & LaRossa,
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2015). Manson (2010) suggested that if saturation is the basis of qualitative research,
there is no limit to its achievement. Following the concept of saturation, my intentions
were to interview at least two participants until saturation occurred. Marshall et al.
(2013) suggested interviewing as few as three participants in a qualitative case study to
achieve data saturation. The number of participants in a qualitative study is a minimum
of two and is determined when the researcher collects enough information to reach data
saturation (Baker, Edwards, & Doidge, 2012). Irecognized that I reached data saturation
when the information that emerged within the data became repetitive. The second
interview was an elaboration of the content from first participant’s interview. The themes
from the interviews were repetitious and no new information emerged. Both participants
followed the same corporate guidelines to expand internationally and encountered the
same experiences as executives of the same company. These factors contributed to my
recognition of data saturation and my decision to stop interviewing.

The criteria for selecting participants included business executives of a successful
multinational firm in the West Bank in Palestine. The participants were either owners or
leaders of a firm that operated in more than one country for at least 5 years. The
selection process must be appropriate and consist of participants who best represent or
are knowledgeable of the phenomenon under study (Elo et al., 2014; Poulis et al., 2013).
There must be a clear rationale behind the selection process aimed to satisfy a distinct
purpose related to the business inquiry (Cleary, Horsfall, & Hayter, 2014). In this case
study, I selected executives of a multinational firm with over 5 years of experience in

growing their company through international expansion.



60

The interviews took place at a neutral site free from interruptions. The location of
the interview is a crucial element in the data collection process (Doody & Noonan, 2013).
The researcher should conduct the interview at a time and place that is most convenient
for the interviewee (Ritchie, Lewis, Nicholls, & Ormston, 2013). The semistructured
interview entailed face-to-face contact, which is an essential component in creating a
rapport and developing rich qualitative information (Irvine, Drew, & Sainsbury, 2013).
Nelson, Onwuegbuzie, Wines, and Frels (2013) suggested that the interview should be a
therapeutic process resulting in a trusting collaboration between the researcher and the
informant.

Ethical Research

A measure to ethically protect the participant was to receive Institutional Review
Board (IRB) approval. Anderson and Cummings (2016) classified the IRB as an
institutional overseer of ethical conduct. The IRB ensures that the researcher has the
qualifications to conduct the study, abides by all governmental guidelines, and produces
the pertinent informed consent forms (Anderson & Cummings, 2016; Cseko & Tremaine,
2013). Walden University’s IRB approval number for this study was 10-03-17-0505361.

Informed consent refers to the rights of participants to acquire sufficient data on
their autonomous decisions while participating in research (Cseko & Tremaine, 2013;
Halkoaho, Pietild, Ebbesen, Karki, & Kangasniemi, 2016). The researcher must provide
the subject with adequate information explaining the potential risks and benefits of

partaking in a study and must receive informed consent (Rao, 2016). The general
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principles behind the informed consent process, is to maximize the probable benefits and
minimize the risks when participating in research (Cseko & Tremaine, 2013).

I provided each participant with a consent form and requested that they
thoroughly read and acknowledged the content. Each participant received a verbal
review of the consent form, agreed to the terms, and signed the form to proceed with the
interview. During the consent process, it was important to confirm that each potential
interviewee understood that their participation was completely voluntary and
confidential. Bromley, Mikesell, Jones, and Khodyakov (2015) specified that to maintain
voluntarism, the interviewer and interviewee should jointly expect the research to induce
truthful knowledge that is advantageous and not easily obtainable otherwise.

The participants had the option to withdraw from the research at any time. Most
researchers emphasize to the interviewees the option to withdraw from the study to
comply with ethical principles (Faisal, Matinnia, Hejar, & Khodakarami, 2014; Haahr,
Norlyk, & Hall, 2014). Furunes et al. (2015) promised the informants in their study
anonymity and the option to withdraw from the interviews to be ethically responsible. To
withdraw from the study, the participant had the option to inform me of their withdrawal
via email or phone. Once the subject submitted a withdrawal request, the data collected
from the participant was shredded and destroyed.

Researchers who offer incentives to participants are likely to influence them
(Amarasinghe et al., 2013). Johnson (2014) preferred non-monetary incentives for
participants due to lack of financial backing. For some individuals, the potential benefits

of the research alone can serve as an incentive (Robinson, 2014). The participants in this
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study did not receive monetary incentives for participation to avoid any conflict of
interest. The downside to monetary incentives is that it may motivate participants to
fabricate the data during the interview (Robinson, 2014).

Confidentiality is the basis for protecting the privacy of the subjects and the data
provided by them (Check, Wolf, Dame, & Beskow, 2014; Johnson, 2014). To ensure
confidentiality, this study did not include the identities of the participants or the
organization. Referring to each interviewee by identifier code and maintaining a secure
encrypted file for each of them enhanced confidentiality. Each participant was assigned a
random identifier code, P1, P2, etc., and the organization was referred to as Company X.
The purpose of incorporating privacy preservation techniques is to remove unconcealed
identifiers from data results before publication (Erlich & Narayanan, 2014). Storing the
data from the participants in a safety deposit box for 5 years will protect the
confidentiality of the subjects. After the expiration of the 5 years, I will destroy all the
collected data related to the research by use of a shredding machine.

Data Collection Instruments

In qualitative research, the investigator focuses on the richness and quality of the
data collected (Anyan, 2013). In this case study, the data collection process entailed
gathering data from individuals that have international business knowledge. As the
primary data collection instrument, I collected data through semistructured interviews
and the examination of progress reports and international business policies from the
company. In qualitative research, the investigator seeks to gain a thorough understanding

of the phenomenon under study (Peredaryenko & Krauss, 2013). My primary point of



63

interest in this qualitative research inquiry was to obtain a deeper comprehension of
internationalization strategies from the perspective of knowledgeable participants.

The interview is the most crucial element in developing case study evidence (Yin,
2014). A semistructured interview is a common technique in qualitative research that
entails the use of prepared interview questions with the flexibility to explore clarification
(Doody & Noonan, 2013). When conducting a semistructured interview, the researcher
must structure the questions in a way that focuses on the topic using indirect questions
(Chan et al., 2013). I used semistructured interviews for the data collection process to
encourage the participants to speak freely about internationalization strategies. The
interviews included questions located in Appendix A. The interviewer uses open-ended
questions to collect data and group the responses into specific themes or codes for
analysis (Lewis, 2015; Williams, 2014). Most participants offer valuable data from their
own experiences, but require restrictions on the amount of information they share (Doody
& Noonan, 2013). The semistructured interviews for this qualitative inquiry included
open-ended questions to encourage depth and richness in the participant’s responses.

In addition to conducting semistructured interviews, there was a thorough
investigation of company documents including internal records on international business
policies and progress reports. The analysis of organizational documents is common in
qualitative inquiries (Bowen, 2009). Analyzing archival records can serve as supporting
evidence and assist in developing convergent avenues of inquiry (Yin, 2014). Similar to
other analytical approaches, the evaluation of documents requires the investigator to

analyze and interpret information to develop an understanding of particular knowledge
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(Corbin & Strauss, 2008). I collected available documentation to gain a more thorough
understanding of the case study. Some of the documents included financial reports to
measure the company’s progress before and after they began operating in a foreign
country. Other documents included the internal records explaining the strategies used to
successfully operate in a foreign environment. The purpose of collecting these
administrative and public reports was to accurately measure the perceptions of the
informants in conjunction with the strategies they used to address international
expansion.

Qualitative researchers use interviewing as a preferred technique to produce and
collect information for their research (Chenail, 2011). Semistructured interviews allow
the participants to convey their concepts openly without diverting from the topic of
interest (Von Wagner et al., 2014). The semistructured interviews began with six open-
ended questions catered towards the exploration of internationalization strategies of
multinational firms. The open-ended interview questions enabled the participants to
speak freely about their experiences with effective international business strategies.
Qualitative secondary data is the preexisting information that researchers use to enhance
methodological understandings (Irwin, 2013). The use of secondary data, including
internal organizational reports and policies, enhanced the understanding of my
discoveries and broadened the range of findings related to internationalization strategies.
I used semistructured interviews to gather valid and reliable data and used preexisting
document based information to gain additional knowledge and interpretations on the

business inquiry.
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In order to ensure reliability and validity, the research must accurately reflect the
data and be consistent (Noble & Smith, 2015; Saunder, Lewis, & Thornhill, 2016).
Reliability and validity are essential criteria used to evaluate quality research (Noble &
Smith, 2015). Member checking is a validation technique that researchers use to ensure
accurate interpretation of the participant’s responses (Birt et al., 2016). Through member
checking, I shared my interpretive reports of the interviews with the participants to assess
the credibility of the qualitative results. Caretta (2016) increased validity by using
member checking as part of a combination of qualitative methods in the form of
pamphlets to counter check preliminary data. The member checking process allows the
participants to confirm or challenge the interviewer’s interpretations of the interviews
(Reilly, 2013). I conducted member checking interviews, allowing the participants to
confirm the accuracy of the interpretive reports and make the comments or corrections
needed for validation.

Data Collection Technique

The appropriate data collection technique for this qualitative case study included
semistructured face-to-face interviews and a review of company documents.
Semistructured interviews allow the researcher the flexibility to communicate freely with
the participant about the phenomenon of interest (Anyan, 2013). Face-to-face interviews
are a common element for data collecting in research design and encourage the
respondent to speak candidly (Bowden & Galindo-Gonzalez, 2015; Szolnoki &
Hoffmann, 2013). During a face-to-face interview, the researcher interviews the

participant in person to collect data on the business inquiry (Spence & Liu, 2013). The
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interviewer should record each interview with the responder’s permission and carefully
take notes to later compare with the recordings (Williams, 2014). Audio-recordings
enhance the authenticity of data by limiting the risk of particular data filtering by the
examiner through audio playback (Chew-Graham et al., 2013; Kowitlawakul, Wang, &
Chan, 2013). The note taking process should be just enough information to create rich
passages that emulate the participant’s perceptions on the topic (Yin, 2011). The
interview protocol in Appendix A includes the introduction, time, date, and location of
the interview. The interview consisted of six open-ended questions followed by probing
inquiries and member checking. I audio-recorded each interview, took notes, and created
reports of my interpretations of their responses for analysis and participant review.

The analysis of organizational documents serves as supporting evidence to gain a
better understanding of a particular inquiry (Corbin & Strauss, 2008; Yin, 2014).
Researchers use secondary data sources to provide sufficient accuracy to explore a
phenomenon of interest (Fleischhacker, Evenson, Sharkey, Pitts, & Rodriguez, 2013). In
alignment with this view, Putnam, Molton, Truitt, Smith, and Jensen (2016) believed that
it was possible to gain advances in knowledge through secondary data sources. In this
qualitative study, I conducted semistructured face-to-face interviews followed by a
collection of administrative documents related to the business inquiry.

The advantages of face-to-face interviews involve the interviewer and interviewee
being able to physically see one another. This advantage allows the researcher to observe
the participant’s specific tones and body language to reduce misinterpretations (Bowden

& Galindo-Gonzalez, 2015). Barnwell et al. (2014) stated that face-to-face interaction is
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an irreplaceable form of communication. Face-to-face interviews enable the researcher to
obtain an immediate response, build a rapport, and be certain of the participant’s identity
(Bowden & Galindo-Gonzalez, 2015). This type of interview is flexible, adaptable, and
relies on one-on-one interactions regulated within the interview setting (Szolnoki &
Hoffmann, 2013).

The use of open-ended questions in semistructured interviews is an advantage that
enhances the flexibility of the researcher to search for clarification of an inquiry (Tran,
Porcher, Falissard, & Ravaud, 2016). Most responders will willingly contribute data, but
require direction on how much information they should disclose (Doody & Noonan,
2013). Investigators seeking to explore a phenomenon are likely to use open-ended
interviews for their investigation (Chenail, 2011). The open nature of the interview
questions promotes depth and validity and assists in the development of new themes
(Doody & Noonan, 2013).

A disadvantage in administering face-to-face semistructured interviews may entail
the participant’s feeling of self-consciousness when asked to answer sensitive questions
(Doody & Noonan, 2013). This situation may result in less conventional and socially
undesirable responses (Mclntosh & Morse, 2015). Other disadvantages include the
impact of the appearance of the interviewer on the interviewee and the time and cost of
this type of interview (Doody & Noonan, 2013). A face-to-face interviewer can
influence the interviewee’s responses based on appearance and bias, which can hinder the
credibility of the results (McIntosh & Morse, 2015). Bias can play a significant role in

research studies and is a major challenge for qualitative researchers (Chenail, 2011;
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Onwuegbuzie et al., 2010). The participant may contribute a non-personal, dishonest
view to please the interviewer (Doody & Noonan, 2013). The disadvantages of data
collection technique could compromise the quality of the study.

The advantages of using secondary data are to save time and money and maintain
a higher quality of information (Smith, 2006; Vartanian, 2011). Generally it is easier and
less time consuming to collect administrative documents than to actually collect, analyze,
and interpret the data (Saunder et al., 2016). In some cases, secondary data is more
accessible and may have a higher level of accuracy and validity (Bryde, Broquetas, &
Volm, 2013). The disadvantages of secondary data may include collecting information
that does not align with the research question or obtaining inaccurate data (Denscombe,
2007).

A pilot study was not applicable in this qualitative case study. Although a pilot
study is useful in evaluating an interview protocol and discovering researcher biases
(Chenail, 2011), it is not necessary in this research study. Williams (2014) recommended
pilot studies to measure the reliability, validity, and acceptability of collected data.
Conversely, Pritchard and Whiting (2012) asserted that pilot studies were unnecessary
when the investigators have the option to learn on site from the participants under study.

Member checking is a research process that plays a significant role in validating
information. Researchers use member checking to gauge the accuracy of the
participant’s responses (Andrasik et al., 2014, Birt et al., 2016; Koelsch, 2013). Member
checking is the process of bringing back an interpretive report of the interview to the

interviewee for review and confirmation (Harvey, 2015). Each multinational executive
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had the opportunity to review the interview reports and confirm the validity and
trustworthiness of the findings. I used member checking to enhance the reliability and
validity of the research as part of the process of confirming data saturation.

Data Organization Technique

Reflective journals are recorded detailed descriptions of various concepts, events,
and thoughts (Davies, Reitmair, Smith, & Mangan-Danckwart, 2013). Reflective
journals are an effective tool in documenting fieldwork experiences and the reasoning
behind those experiences (Applebaum, 2014). This tool enables the researcher to engage
in critical thinking and reflect on his or her experiences (Everett, 2013). Reflective
journaling is an effective method used to explore the experiences of the participants
(Davies et al., 2013). As the researcher, I used reflective journaling to record
observations of the participants. The journals included detailed notes from the interviews
to supplement the participants’ responses to the interview questions.

The use of a research journal is helpful in recording events, interview dates and
times, location of interview, and documents collected during the study (Richie, Lewis,
Nicholls, & Ormston, 2013). The organization of data enables the researcher to
categorize information by participant, date, application, and themes (Campbell, Heriot,
Jauregui, & Mitchell, 2012; Flannery & Gormley, 2014). Through journaling, I scanned
the interview notes and administrative documents, recorded the dates and times of the
interviews, and categorized the themes that emerged from the participant responses.

Storing the data on a flash drive occurred after the completion of the study. The flash
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drive will remain in a safety deposit box for a period of 5 years and then destroyed to
maintain the confidentiality of the interviewees.
Data Analysis

Most qualitative case studies entail a combination of multiple methods to
strengthen the validity of the case study analysis (Yin, 2013). Triangulation occurs when
the researcher utilizes more than one methodological approach to obtain an in-depth
understanding of the phenomenon of interest (Wilson, 2014). The process of
triangulation relies on the use of different sources to generate comprehensive conclusions
(Cope, 2014). Four different types of triangulation exist, including data triangulation,
investigator triangulation, theory triangulation, and methodological triangulation
(Gorissen, van Bruggen, & Jochems, 2013). Methodological triangulation was the most
suitable data analysis process for this qualitative case study. Methodological
triangulation is a common form of triangulation that involves the use of more than one
method to research a phenomenon (Heale & Forbes, 2013). Instead of applying the
“across method” of methodological triangulation, which involves the use of both
quantitative and qualitative data-collection techniques, I implemented the “within
method,” where the focus primarily remained on qualitative (Bekhet & Zauszniewski,
2012). The use of methodological triangulation helps in conforming information from
different data collection methods to ensure in-depth data (Fusch & Ness, 2015).

The most logical and sequential data analysis process for this study was the
thematic approach guided by Yin’s five-phased analysis cycle. The analytic process

includes (a) compiling, (b) disassembling, (c) reassembling, (d) interpreting, and (e)
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concluding (Cope, 2014; Yin, 2011). Following the five-phased cycle, the analysis

started with a compilation of data from the interview notes, recordings, and
organizational documents. This analytic process enabled me to compile information,
break down the data to create themes, and develop a conclusion based on the data.

As prominent research tools, qualitative data analysis software is used to support
analyses of data collected through interviews, organizational documents, and open-ended
interview questions (Woods et al., 2015). The use of applications software can help
identify prominent themes (Black, Palombaro, & Dole, 2013). Many researchers use
Microsoft Excel spreadsheets to identify themes in qualitative studies (Fenn, Sangrasi,
Puett, Trenouth, & Pietzsch, 2015; Wun, Payne, Huron, & Carpendale, 2016). The
researcher enters data into the spreadsheet to visualize and organize data (Wun et al.,
2016). Iimplemented coding procedures to maintain the confidentiality of the
participants’ words and experiences and input them into the spreadsheet to identify key
concepts. The individual coding grouped with the data from the administrative
documents and interview notes in Excel enabled me to develop themes centered on the
central research inquiry.

Data analysis will involve a search for recurring themes, insights, and concepts
(Yin, 2014) that will assist in a greater comprehension of internationalization strategies.
The development of explanations came from thematic patterns from the interviews, notes,
and transcriptions of the audio recordings. I used an inductive approach to understand
the perceptions of the respondents and the meanings behind the collected data. Features

of the inductive approach include an exploration of evidence to recognize developing
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themes, beginning the study with a defined research inquiry, sampling from a specific
demographic, and interpreting rich data (Liu, 2016). Greenfield et al. (2015) used the
inductive approach to facilitate the exploration of themes in narratives while maintaining
a sample criterion. Khaikleng, Wongwanich, and Sujiva (2014) discovered the benefits
of the inductive method in theory development using data from stakeholder interviews
and site observations. Generating and refining themes will continue until no new themes
emerge. Charach, Yeug, Volpe, Goodale, and dosReis (2014) continued to collect data
until no new themes surfaced in their qualitative study. The focus remained on the key
emerging themes in conjunction with recently published literature on internationalization
strategies and the conceptual framework of cultural intelligence.

Reliability and Validity
Reliability

Reliability in a study is the valuation of consistency and reproducibility in the
research results (Williams, 2014). With reliability, results may be transferable to a
broader society and affirm change in processes (Birt et al., 2016). The basis for
confirming reliability in qualitative studies relies on the investigation of dependability
(Wang & Lien, 2013).

Dependability refers to the constancy of information over time and through
various scenarios (Elo et al., 2014). To ensure the dependability of data over time, I
elected to apply member checking. Member checking the participants occurs after the
initial collection of data from the interviews allowing time in between (Birt et al., 2016).

Through member checking each interviewee receives an interpretive report of the
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interviews allowing them to confirm the validity and trustworthiness of the research
(Andrasik et al., 2014; Harvey, 2015). Member checking allowed the interviewees to
review my interpretation of the interview to assure dependability.

Validity

Validity pertains to the accuracy of the findings in relation to the data (Noble &
Smith, 2015). The use of specific validity criteria enhanced the credibility of the
research. Dependability, credibility, transferability, and confirmability are key elements
in evaluating the rigor of qualitative studies (Cope, 2014; Houghton, Casey, Shaw, &
Murphy, 2013).

Credibility refers to the truthfulness of the information from the participant and
the researcher through engagement, different forms of observation, and audit trails
(Noble & Smith, 2015). The credibility of a qualitative study relies on assuring that a
match exists between the participants’ representations and lived experiences (Cope,
2014). Ielected to ensure credibility through member checking and methodological
triangulation. Black et al. (2013) identified triangulation and member checking as crucial
approaches in establishing credibility in research. Triangulation allows the researcher to
use different methods to ensure credibility (Gorissen et al., 2013; Yin, 2014). The use of
multiple independent sources of data and methods of collection in the study increased the
level of credibility. Member checking is a technique used to explore the credibility of
outcomes (Houghton et al., 2013). Through member checking, each participant had the
opportunity to review the interpretive reports of the initial interviews to ensure accuracy

and credibility.
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Transferability refers to the extent of which findings are transferable to different
environments or contexts (Cope, 2014; Elo et al., 2014). To meet the standard in
qualitative research, the findings must be meaningful to individuals beyond the research
and a connection should exist with their own experiences (Burghardt, Mayhew, Lavis, &
Dobrow, 2013). In this qualitative study, the readers and future researchers will establish
the extent of which the findings are transferable. I affirm that the reader has enough data
on the research and the participants to assess the adequacy and transferability of the
results. Researchers addressed transferability by offering a thorough explanation of the
context of their research (Black et al., 2013). Future researchers may determine whether
or not the results of the research are transferable under different conditions (Houghton et
al., 2013). Enabling others to determine the transferability of the findings occurred by
reaching data saturation.

Confirmability refers to the researcher’s method in assuring that the participant
represents accurate, consistent viewpoints in their responses (Cope, 2014).
Confirmability involves an analysis of data and an auditing process that ensures that the
findings reflect the data collected (Venkatesh et al., 2013; Yilmaz, 2013). I enhanced
confirmability by asking probing questions during the semistructured interviews and
conducting follow up member checking interviews. Probing questions is an effective
technique in preparing the interview allowing the interviewee to mention issues that were
unclear or not thought of before (Chan et al., 2013; Nguyen & Aoyama, 2013). The use
of probing questions enabled me to confirm a level of authenticity of the respondent’s

answers to the interview questions. These questions can also assist the researcher in
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achieving data saturation (Fusch & Ness, 2015). Follow up member checking interviews
allow the researcher to forward their interpretations of the participants’ responses to the
interview questions (Birt et al., 2016; Saunder et al., 2016). Member checking is a
technique for confirming the accuracy of the data from the interviews through participant
validation (Cope, 2014; Reilly, 2013). Conducting follow up member checking
interviews enabled me to communicate my interpretations of the responses permitting the
interviewees to confirm or challenge the interpretive reports.

Data saturation can have a significant impact on the validity of a study (Fusch &
Ness, 2015). The researcher achieves data saturation when no new data or themes
emerge (Tran et al., 2016). Data saturation occurs when the analysis occurs in
conjunction with data collection in a repetitious cycle (Sargeant, 2012). To achieve data
saturation, I continued interviewing until there was enough data to replicate my research
and no new data or themes emerged.

Summary and Transition

Section 2 included a description of my role as the researcher and the participant
selection process. In this qualitative single case study the sample population included
executives of multinational firms in the West Bank. Section 2 also includes the ethical
standards involving informed consent processes followed by a description of data
collection instruments, data collection, and organization techniques. I selected
methodological triangulation for data analysis and elected to use various methods
including member checking, semistructured interviews, and document review to enhance

the reliability and validity of the study. Section 3 entails a presentation of the findings,
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application to professional practice, an elaboration of the implications for social change,

and recommendations for action and further research.
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Section 3: Application to Professional Practice and Implications for Change
Introduction

The purpose of this qualitative single case study was to explore strategies
multinational executives used to grow their companies through international expansion. I
conducted face-to-face semistructured interviews with two business leaders of a
multinational firm who had at least 5 years of international business experience. Further
data collection entailed a review of company progress reports and international business
policies. Following the initial interviews, I used member checking with each participant
to ensure that my interpretations of the initial interviews were accurate. Prior to the
interviews, each participant reviewed and signed the informed consent form and agreed
to participate in the study.

The interviews took place in the conference room of the company, in a setting that
was free of disruptions from employees. I asked six questions to gain an in-depth
understanding of what strategies business leaders used to grow a company through
international expansion. In this section, I provide (a) an overview of the study, (b) a
presentation of the findings, (c) applications to professional practice, (d) implications for
social change, (e) recommendations for action, (f) recommendations for further study, (g)
my reflections, and (h) conclusion.

Presentation of the Findings

This study was designed to answer the following research question: What

strategies do business leaders use to grow their companies through international

expansion? The company under study was a banking institution that offered corporate,
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retail, and investment banking services throughout the Middle East with a headquarters in
the West Bank in Palestine. Three themes emerged from the data analysis of responses to
the interview questions of the two international business leaders and my review of
company progress reports. The progress reports revealed increased revenues over the
years since the company began to expand into foreign markets. Further support of the
findings in this study was evident in Company X’s international business policy, which
served as a guide to the process of growing the company through international expansion.

The initial interview lasted approximately 25 minutes each and consisted of six
interview questions. After the initial interviews, follow-up member checking took place
with each participant to confirm the accuracy of the findings. Member checking for each
participant lasted approximately 10 minutes and took place in the same company
conference room, approximately 1 week after the initial interviews. During the process, I
asked each participant, P1 and P2, to review my interpretive reports of the interviews to
either challenge or validate my interpretations of their responses. Both participants
confirmed the accuracy of the interpretive reports.

The review of administrative documents enhanced my understanding of the
company’s internationalization strategies. For triangulation purposes, I used the data
from company documents to confirm the data from the interviews. The company’s
progress reports entailed a thorough analysis of Company X’s growth from 2011 to the
third quarter of 2017. The reports showed evidence of financial growth from 2011 to
2017, when the company began expanding its operations into multiple locations in the

West Bank, Israel, and Jordan. As part of Company X’s internationalization strategies,
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the company developed international business policies to guide them during their
expansions. Company X’s international business policies included compliance
requirements in accordance with international and regional standards, a know your
customer policy, protocol for conducting regional feasibility studies, and integration of
international ethical, social, and environmental initiatives. From the analysis of the data
collected from the interviews and the review of administrative documents, three main
themes emerged: (a) international knowledge and adaption to local conditions, (b)
strategic partnerships, and (c) diversification and specialization.
Theme 1: International Knowledge and Adaption to Local Conditions

The first theme that emerged from the data analysis was international knowledge
and adaption to local conditions. Pellegrino and McNaughton (2015) defined
international knowledge as the knowledge gained through experience while conducting
business in foreign countries. Both participants (P1 and P2) shared the importance of
adapting to local conditions as they explored different countries for potential
opportunities for growth. P1 and P2 asserted that gaining international knowledge and
adapting to local conditions was a crucial strategy needed to operate successfully in other
countries. Both participants emphasized the need for international knowledge and
adaption processes to grow the company through international expansion.

International knowledge. P1 and P2 explained that conducting market
feasibility studies contributed to the enhancement of their international knowledge of
foreign markets. The participants asserted that conducting market feasibility studies

helped determine the depth and conditions of a particular territory and its ability to
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support the company’s banking services. P1 and P2 suggested that conducting market
studies enhanced their knowledge and capabilities to expand their business into different
countries. P1 explained that by conducting market studies, the company was able to gain
a thorough understanding of foreign conditions, obstacles, opportunities, and
competition. P2 expressed the importance of conducting market studies for international
growth and how conducting market studies played a major role in finding potential
locations that had limited competition, resulting in opportunities for the company to tap
into underserved markets.

To enhance international knowledge on the needs and wants of the consumers
abroad and to gain a thorough understanding of economic and environmental conditions
within the region, P2 relied heavily on conducting market studies. P2 commented, “You
need to understand the new market very well before you even think about it.” Both
participants underscored the importance of conducting market feasibility studies to build
their international knowledge and also emphasized the importance of adapting to local
conditions.

Company X’s feasibility report revealed that the company focused on specific
factors including project costs, demographics, environmental conditions, local
regulations, and banking trends to determine the viability of building a new branch in an
location of interest. The goal of the company’s feasibility study was to thoroughly
understand the potential obstacles and opportunities that may occur when developing new
projects in an environment that was different than their home country. The company’s

feasibility report enabled the company to make decisions about where to conduct
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business, what market they would target, potential challenges, competition, total costs of
the project, and revenue projections. The findings from the document review support the
participants’ explanations in the interviews. Both participants explained that gaining
information through market studies strengthened their international knowledge when
entering a foreign market and helped them develop specific banking services that targeted
underserved demographics. The participants revealed that they maintained an advantage
over their competitors by conducting market studies. P1 shared that through market
studies the company was able to increase their understanding of target markets, the
environment, and the competition in different regions. P2 commented that conducting
market studies allowed them to objectively collect and analyze data about competition,
local norms, and specific underserved markets.

The participants’ concept of international knowledge aligns with various peer-
reviewed studies. The participants’ emphasis on obtaining knowledge on the depth and
conditions of a particular location is similar to Pellegrino and McNaughton’s (2015)
discussion of the importance of international knowledge when introducing a new product
into a foreign market. This theme aligns with the work of Fletcher et al. (2013), which
emphasizes the need for international knowledge to operate effectively in foreign markets
and to maintain a competitive advantage. International knowledge is an essential
component for sustainable growth and performance (Witherspoon et al., 2013).
Andersson, Dasi, Mudambi, and Pedersen (2016) extended this view on the importance
of international knowledge and confirmed that international knowledge was a key

concept in worldwide economic growth in addition to technology and innovation. The
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participants’ emphasis on international knowledge aligns with Liu and Giroud’s (2016)
study where the authors focused on acquiring external knowledge beyond organizational
boundaries. The participants relied on feasibility reports to enhance their knowledge and
capabilities before expanding to different countries. Lui and Giroud asserted that by
gaining international knowledge and understanding foreign conditions, MNEs could
establish unique internationalization strategies before entering a new foreign market. By
enhancing their international knowledge, the participants were able to understand the
challenges and opportunities before entering a new foreign market.

Adaption to local conditions: As Pl and P2 explored different countries for
potential opportunities for growth, the participants quickly recognized that every region
had its own local conditions, including cultural differences, different sets of rules and
regulations, and accessibility. The participants asserted that a thorough comprehension
of local conditions helped them overcome obstacles and improved their chances of
success within the region. P1 and P2 made it a priority to understand the regions cultural
similarities and differences, government rules and regulations, and the countries’
accessibility as they grew the company through international expansion.

As Company X began expanding operations to different countries, the company
experienced differences and similarities in local cultures and norms. Some of the
differences the participants experienced included behavior patterns and traits in various
regions that followed the same religious practices as their home country. Despite the
similarities in religion, some of the people in different regions displayed outward

behaviors that appeared to be more Westernized and modern as opposed to more
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traditional and conservative. P1 suggested that even though some countries they targeted
shared the same religious beliefs and spoke the same language, there was no guarantee
that the locals would embrace the products that Company X had to offer. P2 experienced
major culture shocks in some regions the company internationalized in that seemed
similar on the surface, but was actually more different than anticipated.

In an increasingly globalized and interdependent world, MNEs focus on
leveraging similarities and differences in cultural conditions to identify potential target
markets (Gelfand, Aycan, Erez, & Leung, 2017). P1 expressed that in order to gain a
thorough understanding of cultural conditions, one must consider continuous visitations
to the country of interest and learn the culture by communicating with the locals
personally. P1 and P2 preferred frequent visitations to potential countries because it
allowed them to understand the mindsets of the locals before expanding their operations
to the region. Many countries have different cultures with different mindsets on how
individuals interact (Fung, 2014). The transitions that occur during an international
expansion influence the mindsets of the individual and the organization (Gaffney et al.,
2014). P1 said: “You need to study the culture, the market, the competition, and also
consumer behavior.” Taking these steps enabled Company X to better adjust to the
cultural mindset of their target market.

In addition to adjusting to local cultures and norms, both participants suggested
that a thorough comprehension of government rules and regulations was a crucial element
that determined the success or failure of a firm seeking to grow their company through

international expansion. P1 and P2 discussed the importance of understanding local
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government ordinances. P1 referred to government regulations as the “main barrier.” P2
referenced governmental regulations as a “barrier to entry” that requires knowledge from
an experienced local partner. P1 recalled a scenario where Company X invested in a
country that appeared to have low barriers to entry. Over time, Company X realized that
although the company encountered minimal challenges entering the market, the company
suffered greatly in exiting the market due to stringent governmental regulations. P1
referred do the dealings with these inflexible regulations as a learning experience that
impacted future decision-making when exploring business ventures in foreign countries.
Hafner-Burton, LeVeck, and Victor (2017) supported the importance of understanding
the intricacies of government in a targeted area before entry. Hafner-Burton et al. posited
that a poor understanding of governmental regulations could lead to negative outcomes.
The participants suggested that thoroughly comprehending local ordinances helped
Company X better select countries of interest for their expansion.

Government regulations play an influential role in internationalization processes
(Afsharghasemi et al., 2013). Although both participants considered governmental
regulations to be an obstacle, they believed that understanding the local rules and
regulations could help ease the process of expediting government requirements as they
grew the company through international expansion. This concept is evidenced in the
company’s compliance and regulations section of their international business policy, “To
maintain the highest levels of transparency and compliance in accordance with
international and regional standards as well as the governance procedures and regulations

as stipulated by the Palestinian Authority.” Part of Company X’s international business
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policy was to “foster strong relationships with several international and foreign
government agencies. The company’s reputation of compliance has facilitated its
growing network of correspondents and partnerships.” By adhering to company policy,
Company X promoted an open mindset through international knowledge to adjust to both
different cultural norms and foreign government regulations, which is a strategy they
believed, led to the company’s fast international growth.

P1 and P2 expressed the importance of having access to a country to grow the
company through international expansion. P1 explained how he learned about the
countries’ accessibility through frequent visitations and relationships with local partners.
P1 stated, “ You need to access the country easily so you can control your business.” P2
inferred that reaching the company locations in other countries was extremely important
to succeed in the region. P1 commented that training the employees would be difficult if
they are not reachable. P1 shared an example of negotiating a deal in an area that he
believed was a promising location to expand Company X’s operation. P1 recognized that
the location was too far to get to and complicated to reach. Both participants frequently
encountered travel restrictions due to the location of their headquarters. The corporate
headquarters of Company X is located in the West Bank, which is a territory near the
Mediterranean coast of western Asia, known for its political and environmental
challenges. P1 and P2 sometimes faced major obstacles in exploring potential locations
due to frequent bridge closures or obtaining visas to travel. P1 discussed one occasion

where the company invested funds in a location that was not easily accessible. Over
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time, the distance resulted in a loss of interest leading to poor management and financial
losses.

The concept of having access to a country to expand a business is in line with
Buckley’s (2016) research on considering location in internationalization. Buckley
asserted that MNEs should consider the distance and accessibility between locations to
avoid problems of governance, which can negatively affect the company as a whole. The
participants shared that having easier access to other countries enables them to control
their operations more efficiently. Johanson and Vahlne (2013) suggested that companies
should develop relationships or utilize their existing relationships with credible contacts
to ease the process of accessing different regions. By capitalizing on foreign
relationships, companies can identify and exploit opportunities in different markets
without the challenge of gaining access to a country (Johanson & Vahlne, 2013). The
participants’ experiences in accessibility enabled them to enhance their knowledge on
seeking opportunities in countries that are more accessible in order to control their
operations successfully.

Correlation to conceptual framework. Theme 1 correlates to Early and Ang’s
(2003) CQ theory. Early and Ang proposed that individuals with CQ have the capability
to successfully function in different cultural settings. Each participant displayed evidence
of CQ theory in their exploration of how businesses function in different cultural
environments. Both participants invested extensive time and energy in understanding the
cultural environments first before expanding to different regions. Once the participants

established their business in a new country, they focused on adapting to the local culture.
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By adapting to the local culture, Company X was able to function successfully in a
foreign environment. The participants exhibited characteristics of CQ in their
international leadership practices where they displayed intercultural competence when
dealing with the complexities of developing relationships in an environment that has
cultural differences. The participants relied on obtaining international knowledge and
adapting to local conditions to enhance their individual competencies to function in
different cultural settings.

Early and Ang’s (2003) four facets of CQ are made up of the cognitive,
metacognitive, behavioral, and motivational. The participants displayed evidence of
cognitive CQ by expressing their understanding of different cultural structures and their
knowledge of foreign practices and beliefs through proactive learning and exposure to
different cultural environments. An individual with cognitive CQ understands the
similarities and dissimilarities of culture and have general knowledge structures
pertaining to culture (Ang & Van Dyne, 2015; Charoensukmongkul, 2015). By
evaluating and understanding their own knowledge and behaving accordingly in cross-
cultural environments, the participants were able to successfully operate their businesses
in different countries. The participants paid close attention to the formalities of their
international colleagues by noticing the everyday protocols they respected and minor
courtesies they engaged in. For instance, when P1 visited Egypt to evaluate the market,
he discussed how his collogues enjoyed evening festivities every night. P1 recognized
that in order to develop relationships with the appropriate partners, he needed to adapt to

this liberal way of life that he was not accustomed to in his home country. P2 shared his
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experience when he had to negotiate with Israeli politicians and had to accommodate the
their stringent formalities when establishing a bank in Jerusalem. The participants
revealed that they possessed cultural awareness and knowledge of local norms and
practices through their due diligence and exposure to different cultural settings.

Theme 2: Strategic Partnerships

The second theme that emerged from the data analysis was strategic partnerships.
The participants asserted that finding the “right strategic partner” was an important
strategy used to expand Company X internationally. P1 and P2 concluded that building
relationships with the appropriate partners not only increased their confidence and
motivation to expand internationally, but also helped mediate barriers during the process.
Both participants preferred partners that were local to the country of interest, trustworthy,
and knowledgeable. Cihelkova, Nguyen, Wozniakova, and Strakova (2017) referred to
strategic partners as individuals or institutions that help safeguard and promote
sustainable growth and stability. The participants identified strategic partners as legal
councilors, local shareholders, and multinational institutions that had strong ties with the
local community.

P1 and P2 were advocates for developing strategic partnerships with legal
councilors when expanding their operations to different countries. P1 referred to local
legal councilors as “credible partners that you can potentially trust and depend on.” P2
elaborated on the importance of strategic partnerships by explaining how their
understanding of legal and economic conditions and regulations came from a

knowledgeable legal partner. P2 further explained that the legal partner simplified
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business processes within the region by offering advice on how to deal with potential
legal issues and the cost of resolving them. Maintaining legal partnerships enabled the
participants to understand the formalization of local rules, the roles of intermediaries, the
methods in which to negotiate, the costs of business transactions, and the challenges
institutions faced when conducting business in a foreign country. The participants
suggested that different societies had different rules and ways of ensuring compliance.
P2 shared that their strategic legal partner “made everything flexible before deciding to
go.” P1 suggested that companies exploring opportunities abroad should seek the
assistance of knowledgeable legal partners to help mitigate rules and regulations that
emerge when functioning in a foreign environment.

The participants further discussed the importance of forming strategic
partnerships with local shareholders to help navigate business transactions in areas the
company wanted to expand in. P1 and P2 searched for local business people who had the
experience and the connections to function in environments that were different than their
home country. Once the participants located the “right” business partners, they offered
the potential partners a stake in the new business within the region. P1 discussed that one
should not only select the “right local partner” but should select a partner that “shares the
same vision and purpose.” P1 recalled an event where Company X opened locations in
two different countries at the same time. Both countries had similar economical,
governmental, and environmental conditions. Both locations also had local shareholders
responsible for handling each operation. P1 explained that one location was successful

because Company X had the “right partner” and the other “failed big time” because
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Company X did not have a knowledgeable shareholder that shared the same vision. P1
and P2 expressed that forming strategic partnerships with knowledgeable local share
holders can help mitigate risks and identify markets. The participant’s emphasis on
assembling strategic partnerships with knowledgeable shareholders is similar to
Fernhaber and Li’s (2013) study, which illustrated that forming partnerships with foreign
alliances was an effective business strategy that positively impacts new multinational
ventures. By creating joint ventures with knowledgeable shareholders in different
countries, Company X was able to capitalize on opportunities and strengthen the
company’s capacity to manage local deals.

The participants suggested forming strategic partnerships with multinational
business institutions to gain a better understanding of the opportunities and challenges
business leaders encountered before expanding into other countries. As Company X
explored different countries for expansion, the executives of the company formed
alliances with leaders from institutions in other countries to deal with the complexities of
operating in a foreign environment. The initiative to develop these partnerships is
evidenced in Company X’s international business policy, which encourages “strong
relationships” with several international government agencies, finance corporations, and
private investment firms. The bank’s international business policy focuses on building
international relations with some of the world’s top financial institutions. According the
bank’s policy, strategic relationships with international and foreign governmental
agencies help guarantee that the bank “maintains the highest levels of regulatory

compliance.” The banks robust compliance system is in accordance with the highest
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international standards and acknowledged by partner institutions. P1 described
experiences where Company X held local meetings with multinational business leaders
from well-known business institutions from other countries. During the meetings, the
executives from Company X and the business leaders from the other multinational
institutions openly shared experiences and visions with one another. Ultimately, the
sharing of international business knowledge resulted in gaining useful information about
governmental regulations, business policies, and underserved sectors in foreign markets.
During the course of forming strategic partnerships with multinational
institutions, P1 developed a rapport with the leaders in these multinational firms.
Building a rapport with high profile executives enabled P1 to gain knowledge from
multinational leaders with first hand experience in international business. P2 counted on
the relationships with legal partners, local shareholders, and influential leaders to gain
knowledge on addressing local ordinances within the region and to assist in conducting
business processes. The concept of knowledge sharing of government regulations,
business policies, and underserved sectors in foreign markets is evident in Paulin and
Suneson’s (2015) study that concluded that knowledge sharing was a significant element
in building human capital and creating relationships between parties. Knowledge sharing
occurs between different individuals and groups for the purpose of communicating
knowledge (Paulin & Suneson, 2015). By developing a rapport and communicating
knowledge with leaders in multinational institutions, Company X learned how to
facilitate decision-making capabilities, establish organizational routines, adapt to change,

and improve overall company performance under different cultural settings.
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Correlation to the conceptual framework: Theme 2 correlates to Early and
Ang’s (2003) metacognitive facet of CQ. The participants displayed evidence of
metacognitive CQ by reflecting more on their mental procedures to gain a deeper
understanding of cultural differences. By controlling thought processes and monitoring
progress when conducting international business activities, the participants’ actions align
with the metacognitive facet of CQ. The participants analyzed assumptions and
acclimated mental maps when collaborating and sharing knowledge with foreign business
associates.

The participants displayed evidence of metacognitive CQ through knowledge
sharing. The participants displayed knowledge sharing by developing relationships with
qualified strategic partners. The participants emphasized the importance of sharing
knowledge while maintaining higher levels of cultural awareness. The participants
initiated contacts with knowledgeable and strategic partners that would benefit the
company during an expansion. Their initiative to pursue a greater understanding of local
conditions and potential obstacles and opportunities through the lens of strategic partners
shows evidence of metacognitive CQ in its highest form. In essence, the participants
were mindful of the feelings, thoughts, and actions of their strategic partners and
conformed to their cultural knowledge and local business experiences as they expanded
into foreign territories.

Theme 3: Diversification and Specialization
The third theme that emerged from the data analysis was diversification and

specialization. Both participants asserted that diversification and specification enabled
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Company X to be one of the fastest growing banks in the Middle East. P1 and P2

focused on the strategy of diversifying their services and specializing in niche markets to
grow their company through international expansion. Company X’s diversification and
specialization strategy was evident in the company’s profile section of the international
business policy and progress report, which is an overview of the Bank’s accomplishments
and commitment to excellence. According to Company X’s profile, the company
received multiple awards on becoming the Middle East’s fastest growing bank in terms of
treasury management for its unique treasury solutions and services.

Diversification. The participants shared that as Company X is an established
company in the West Bank, the company offered a higher level of service and expertise
in comparison to most of the local competition. Due to poor economic conditions,
Company X faced a dilemma of having the capabilities to expand locally but suffered
limitations for growth due to political clashes. At the time, declining revenues threatened
the survival of the company’s once thriving business. This dilemma was a motivating
factor in Company X’s decision to expand internationally. P1 and P2 recognized that in
order to expand as a company, Company X needed to implement a diversification
strategy.

The participants recognized that there were potential market opportunities in
different countries that needed either different versions of their existing products or
entirely new products. Company X diversified their product line by modifying their
existing products and adding new products to their line. As Company X expanded to

foreign territories, the company developed different products and services that catered
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towards different segments in markets that were underserved. P2 discussed how the
company introduced a more modern product to cater to the Israeli market as opposed to
the traditional products the company was accustomed to in their home country. The
modern product consisted of longer-termed car financing, which was not common in the
region. P1 mentioned how the company modified their existing product line to adjust to
Islamic markets that opposed banking products that were interest bearing. P1 shared that
some Muslim regions did not believe in paying interest due to religious beliefs. P1
expressed that product diversification enabled the company to expand to different
countries and target markets that other companies neglected.

The participants developed a thorough understanding of these markets by
conducting feasibility studies that indicated market segments that needed specific
products. P1 highlighted the importance of a market study to gain a better understanding
of the local culture and specific product demand. P2 explained, “We did the market
study. We understood the needs and wants of the customer. We familiarized ourselves
with the new market.” This theme reinforces Merdzanovska’s (2015) findings that
MNE’s use of diversification strategies helps reduce risk and enhance the possibilities for
growth. Company X focused on gaining a thorough understanding of different market
segments and assessing both the opportunity and the risk of introducing new or modified
products to different markets.

Specialization. In addition to diversification, P1 and P2 focused on using their
expertise to cater to a specific niche. P2 referred to an opening of a retail bank in Israel,

which led to the company’s substantial financial growth because the local banks did not
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offer the same or similar banking services. P2 shared, “we presented a product that does
not exist in that whole country.” The product that Company X specialized in locally
served as a luxury in foreign markets. This is evident in Company X’s international
business policy, which encouraged the introduction of specific banking services that
catered to specific consumers in different countries. P1 and P2 posited that Company X
not only implemented a diversification strategy to develop new products for different
segments of the market but also introduced their existing products and expertise to
foreign markets. Company X introduced a core banking system that was innovative and
technologically advanced. Their advanced banking platform enabled the company to
enhance their competitive position and provide greater long-termed value for their
customers.

By implementing specialization strategy, Company X provided a product that
targeted multiple customer types. The participant’s strategy of offering their effective
banking services to different countries gave the company a competitive advantage in
growing the firm internationally. This theme reinforces the work of Kaivo-oja,
Vihisantanen, Karppinen, and Haukioja’s (2017), which emphasizes that specialization
strategy enables companies to focus on their own particular skills and expertise to
maintain a competitive advantage. Company X capitalized on the fact that their existing
product line was unique in different countries. The company used their existing expertise
to assist a wider range of clients. Through specialization strategy, Company X provided

a product and service that many of the people in the targeted region were not familiar
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with. This strategy enabled the company to gain tremendous growth while establishing
their credibility in the market.

Correlation to the conceptual framework. CQ was evident in Theme 3,
diversification and specialization. The participants utilized their CQ to diversify their
product line and to cater to a specific niche. Both participants focused on building
international knowledge on countries of interest and developing strategic partnerships to
enhance their CQ. CQ is a combination of skills and attributes that enable a person to
effectively function in different cultural environments (Menon & Narayanan, 2015). By
obtaining a thorough understanding of local norms, beliefs, and regulations, Company X
was able to develop new services and focus their existing services on areas that were
underserved. The participants’ general foundation of CQ enabled them to utilize their
competencies and processes in cross-cultural environments while maintaining a
competitive advantage in different settings.

Applications to Professional Practice

The results from this study may be applicable to business practice in various
ways. Global leaders face the challenge of initiating ways to enhance their competence
to function in foreign settings (Menon & Narayanan, 2015). Many business leaders lack
the knowledge to expand their operations to different countries resulting in negative
outcomes. The purpose of this study was to identify strategies that business leaders use
to grow their companies through international expansion. The findings from this study

indicated that international knowledge and adaption to local conditions, strategic
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partnerships, and diversification and specialization play a major role in successfully
growing a firm across borders.

The findings from this research are relevant to improved business practice
because the findings show specific strategies used to expand a firm to different countries
while mitigating risks. International knowledge is the basis for operating effectively in a
foreign country (Fletcher et al., 2013). As executives explore international opportunities,
they can learn about the country by gaining international knowledge and adapting to local
conditions to improve their business practices. Business leaders can improve their
international knowledge by conducting market feasibility studies to learn about foreign
conditions, barriers, market opportunities, and competition. Business executives can also
gain a thorough understanding of the country they wish to expand in by adapting to local
conditions. Business leaders seeking to explore international opportunities can focus on
learning the region’s cultural similarities and differences, government rules and
regulations, and the country’s accessibility.

Further results of the research, including strategic partnerships and diversification
and specialization, are applicable to improved business practice. Forming relationships
with knowledgeable partners can have a positive impact on international ventures
(Fernhaber & Li, 2013). Strategic partnerships are applicable to improved business
practice because it enables business leaders to develop relationships with partners who
have the local knowledge to build and operate local businesses. Business executives can

select partners that understand the local norms, rules, and regulations. Some of these
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strategic partnerships can include legal counselors, local shareholders, and multinational
institutions with ties to the local community.

Diversification and specialization strategies play a significant role in enhancing
the possibilities for international growth and maintaining a competitive advantage
(Kaivo-oja et al., 2017). Diversification and specialization are applicable to business
practice because it enables business leaders to diversify their products and specialize in
specific niches when entering a new international market. Executives can utilize their
feasibility studies to identify different segments in the market. Once the business leaders
identify attractive market segments, they can diversify their product selection or
specialize in a specific product to satisfy target market needs and wants.

Implications for Social Change

The strategies identified in this research have been successful for leaders of an
MNE in the West Bank in Palestine. Although the Palestinian economy functions below
its potential due to continuous political conflict, the West Bank has shown signs of
economic growth (Sabella et al., 2014). Birt et al. (2016) posited that if the purpose of a
study is to contribute knowledge to enact social change, there is an ethical responsibility
to explore different interpretations so that others can decide on the transferability of the
results. Understanding business strategies used by experienced multinational executives
can enhance the probability of successfully expanding a company across borders. These
strategies can assist future leaders seeking business opportunities in countries that are in
dire need of employment opportunities and better living standards. The use of these

strategies may also effect social change by promoting MNE growth within the West



99

Bank, which can lead to a higher employment rate and enhanced living situations for
local residents. The tax revenues generated from these companies can be used for
improvements in the country’s infrastructure and the enhancement of government
services.

Recommendations for Action

In alignment with the conceptual framework of cultural intelligence, the findings
of this study can serve as a platform for business leaders seeking to grow their companies
through international expansion. The strategies mentioned in the research findings came
from experienced multinational executives. The results of this study could enable MNEs
to benefit from the knowledge and the experiences of the participants and help mitigate
the risks associated with a global expansion. Business leaders that lack international
business experience could benefit from the knowledge that developed from this study
before entering a foreign market.

An enhanced global platform can enable MNEs to develop internationalization
strategies that are suitable for different foreign markets (Bondy & Starkey, 2014). The
first recommendation is for business leaders to focus on gaining international knowledge
and adapting to local conditions. By gaining international knowledge and adapting to
local conditions, executives will have a thorough understanding of potential obstacles and
opportunities before expanding into a foreign market. This strategy can enable leaders to
understand cultural similarities and differences, local government regulations,
competition, and accessibility. Executives that have the appropriate international

knowledge could gain a competitive advantage and maintain sustainable growth (Fletcher
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et al., 2013). Leaders seeking to expand operations internationally should adjust to local
conditions, including different cultural norms and government regulations. Adjusting to
local conditions could enable business leaders to better understand foreign markets and
their government regulations.

A second recommendation is to develop strategic partnerships when venturing
into new foreign markets. Business executives can focus on building relationships with
individuals that are trustworthy and familiar with local business processes. Some
strategic partnerships may include legal councilors, local shareholders, and influential
multinational institutions within the region. Executives can partner with individuals that
have the legal experience to manage government regulations, share the same corporate
vision, and can assist in recognizing local opportunities and risks. Finding the
appropriate strategic partners can assist leaders in mediating barriers and developing ties
within the local communities during an international expansion.

A third recommendation is for executives to diversify their product selection and
to specialize in an underserved niche market to promote growth. Implementing a
diversification strategy can enable leaders to develop different products for different
market opportunities in foreign regions. Through specialization strategy, an executive
can focus on their existing product, services, and expertise and use it to target specific
markets. Utilizing these strategies can encourage MNEs to offer valuable products
outside their home country potentially leading to significant international growth.

The final recommendation is for business leaders to enhance their cultural

intelligence. Executives with CQ function better in multicultural environments than
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those who lack CQ (Menon & Narayanan, 2015). Evidence of CQ was found in the

results of this study. The executives under study portrayed signs of cognitive and
metacognitive CQ as they explored opportunities in foreign countries. As business
leaders grow their companies through international expansion, they can learn the
similarities and dissimilarities of cultural differences in multicultural settings. Executives
can immerse themselves in the local norms of the community to gain a thorough
understanding of the cultural structures. A business leader with CQ has the competency
to cope with potential cross-cultural challenges that emerge during international
expansions. Business leaders with CQ are able to recognize and overcome the
complexities of intercultural differences in a foreign work environment. A business
leader with CQ can control and leverage multicultural encounters for positive outcomes
and can function effectively across borders. MNEs and business leaders seeking to
expand their operations across borders can benefit from the aforementioned results and
recommendations.

MNEs or corporations seeking to expand abroad for the first time could
incorporate the results from this study into international business seminars or training
programs. The seminars may include content pertaining to the general cultural norms,
business practices, and government regulations in the country of interest. Companies
could also offer training programs that encourage cross-border interactions enabling
employees to build CQ and develop potential strategic partnerships. Both options guided
by the results from this study can help create multicultural awareness and enhance the

international knowledge of business leaders. These initiatives could potentially result in
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an organization that is better equipped to grow the company through international
expansion.
Recommendations for Further Research

Executives should have the business strategies and competency to successfully
expand their companies through international expansion. The results of this study
involved the in-depth perspectives of a few business leaders from one multinational firm
in a particular developing country. Given the concept that the findings from a limited
demographic can assist executives in growing their firms internationally, it makes sense
to further the research through the perspectives of other international business leaders
from different countries. MNESs use internationalization strategies to deal with the
uncertainties and complexities of functioning in foreign business environments
(Bouyoucef & Chung, 2015). Future researchers should explore internationalization
strategies through the lens of business leaders from other developing or developed
countries with different populations. Multiple factors from different countries can
influence a firm’s effectiveness in operating abroad (Amal et al., 2013). Further research
should address international business strategies used in different industries and firm sizes.
Another recommendation for further research is to conduct a quantitative study to analyze
numerical comparisons of business strategies used to grow a company through
international expansion. Future research can lead to the improved practice of
international business by exploring different demographics, industries, firm sizes, and

using mathematical measurements and calculations through quantitative analysis.
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The limitations identified in this study can be addressed in further research. A
method in which to assure that future participants are providing truthful responses is by
developing a good rapport with the participants. By developing a good rapport, the
researcher can establish a comfortable environment to interview future participants,
encouraging rich and truthful responses. In addressing the second limitation, future
researchers can ask additional probing questions that can assist future participants in
recalling their experiences accurately during the interviews. The third limitation can be
addressed in further research by acquiring accurate company records from the executives
of well-established multinational firms. The final limitation can be addressed in future
research by exploring international business strategies through the perspectives of
business leaders from other populations. Interviewing different participants from other
demographics will allow future researchers to determine whether or not the findings from
this study are applicable to other populations.

Reflections

My experience during the DBA doctoral study process was challenging yet
rewarding. Through qualitative research, I was able to communicate and gain valuable
knowledge from top executives of a multinational firm. The lessons learned from this
study enabled me to validate and question my own international business practices.
Although I am an entrepreneur with international business experience, I had the
opportunity to play the role of a researcher, exploring the perspectives of multinational
business leaders from another organization. Due to my own experiences in international

business, I was well aware that certain biases existed. To mitigate bias I maintained a
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high level of openness to differences in perspectives and opinions. I viewed the findings
from the perspectives of the participants and maintained a neutral position during the
research process.

During the interviews, I discovered that the participants possessed a high level of
confidence and ambition while discussing their experiences in international business.

The participants welcomed the interviews and seemed eager to share their knowledge and
experiences. After the interviews, the participants expressed their gratitude for allowing
them to be a part of this study. The participants appeared to have had a pleasant
experience during the interviews and displayed a sense of satisfaction in being able to
contribute their knowledge to the subject.

All of the themes that emerged from the study were consistent with my own views
with the exception of the theme on strategic partnerships. As an international business
practitioner, I have experienced negative outcomes that derived from selecting partners
that did not have the appropriate knowledge or experience. The findings from the study
enabled me to change my thinking. The participants highly recommended partnering
with individuals that have international business knowledge and expertise in order grow a
company through international expansion. After interviewing the participants, I am more
inclined to consider selecting strategic partners so long as the potential partners have
appropriate knowledge, experience, and shared vision.

Conclusion
As global business opportunities continue to develop, leaders require strategies to

grow their companies through international expansion. Internationalization strategies are
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complex and determined by different variables that can either encourage or discourage
multinational involvement (Heiss, 2017). Leaders must have the appropriate resources
and capabilities to successfully guide their firms through the internationalization process
(Brush et al., 2015). Two participants offered their extensive experience in international
business practices. The secondary data included progress reports and international
business policies, which helped explain how the company grew through international
expansion. Three themes emerged from the study: (a) international knowledge and
adaption to local conditions, (b) strategic partnerships, and (c) diversification and
specialization.

The results from the findings helped me confirm that international business
strategies guided by the conceptual framework of CQ can assist leaders seeking to
expand their companies across borders. Executives should consider enhancing their
international knowledge while adapting to local conditions, develop strategic partnerships
with knowledgeable and experienced individuals, and consider diversification and
specialization as they introduce their products, and focus on adjusting to multinational
markets. The strategies used by the participants from Company X can serve as a
guideline for motivated leaders seeking to explore opportunities in countries other than

their home country.



106

References

Abu-Eideh, O. M. (2014). Factors of economic growth in Palestine: An empirical
analysis during the period of (1994-2013). International Journal of Business and
Economic Development (IJBED), 2, 70-84. Retrieved from www.ijbed.org

Adair, W. L., Hideg, 1., & Spence, J. R. (2013). The culturally intelligent team the impact
of team cultural intelligence and cultural heterogeneity on team shared values.
Journal of Cross-Cultural Psychology, 44, 941-962.
doi:10.1177/0022022113492894

Afiouni, F., Ruél, H., Schuler, R. (2014). HRM in the Middle East: Toward a greater
understanding. International Journal of Human Resource Management, 25, 133-
143. doi:10.1080/09585192.2013.826911

Afsharghasemi, A., Zain, M., Sambasivan, M., & Siew Imm, S. N. (2013). Market
orientation, government regulation, competitive advantage, and
internationalization of SMEs: A study in Malaysia. Journal of Business
Administration Research, 2(2), 13-22. doi:10.5430/jbar.v2n2p13

Aggarwell, R., & Goodwell, J. W. (2014). Personal leadership development in
international business. Journal of Teaching in International Business, 25(1), 1-4.
doi:10.1080/08975930.2014.897091

Agogué, M., Lundqvist, M., & Middleton, W., K. (2015). Mindful deviation through
combining causation and effectuation: A design theory based study of technology
entrepreneurship. Creativity and Innovation Management, 24, 629-644.

doi:10.1111/caim.1234



107
Aguilera-Caracuel, J., Guerrero-Villegas, J., Vidal-Salazar, M., & Delgado-Marquez, B.

(2015). International cultural diversification and corporate social performance in
multinational enterprises: The role of slack financial resources. Management
International Review (MIR), 55(3), 323-353. d0i:10.1007/s11575-014-0225-4

Alimov, A. (2015). Labor market regulations and cross-border mergers and
acquisitions. Journal of International Business Studies, 46, 984-1009.
doi:10.1057/jibs.2015.16

Almodovar, P., & Rugman, A. (2015). Testing the revisted Uppsala model: Does
insidership improve international performance? International Marketing Review,
32,686-712. doi:10.1108/IMR-04-2014-0142

Al-Husseini, S., Elbeltagi, 1., & Dosa, T. (2013). The effect of transformational
leadership on product and process innovation in higher education: An empirical
study in Iraq. Proceedings of the International Conference on Intellectual Capital,
Knowledge Management & Organizational Learning, 1-10. Retrieved from
Business Source Complete (Accession No. 8§7423204)

Al-Alwani, A. (2015). Improving e-mail response in an email management system using
natural language processing-based problematic methods. Journal of Computer
Science, 11, 109-119. doi:10.3844/jcssp.2015.109.119

Amal, M., Baffour Awuah, G., Raboch, H., & Andersson, S. (2013). Differences and
similarities of the internationalization processes of multinational companies from
developed and emerging countries. European Business Review, 25, 411-428.

doi:10.1108/EBR-08-2012-0048



108
Amarasinghe, M., Tan, H., Larkin, S., Ruggeri, B., Lobo, S., Brittain, P., ... Schuman, G.

(2013). “Banking the brain.” EMBO Reports, 14,400-404.
doi:10:1038/embor.2013.46

Anderson, A. J., & Cummings, B. J. (2016). Achieving informed consent for cellular
therapies: A preclinical translational research perspective on regulations versus a
dose of reality. The Journal of Law, Medicine & Ethics: A Journal of the
American Society of Law, Medicine & Ethics, 44, 394-401.
doi:10.1177/1073110516667937

Andersson, S. (2011). International entrepreneurship, born globals and the theory of
effectuation. Journal of Small Business and Enterprise Development, 18, 627-
643. doi:10.1108/14626001111155745

Andersson, U., Dasi, A., Mudambi, R., & Pedersen, T. (2016). Technology, innovation
and knowledge: The importance of ideas and international connectivity. Journal
of World Business, 51, 153-162. d0i:10.1016/j.jwb.2015.08.017

Andrasik, M. P., Chandler, C., Powell, B., Humes, D., Wakefield, S., Kripke, K., &
Eckstein, D. (2014). Bridging the divide: HIV prevention research and black men
who have sex with men. American Journal of Public Health, 104, 708-714.
doi:10.2105/ajph.2013.301653

Andrevski, G., Richard, O. C., Shaw, J. D., & Ferrier, W. J. (2014). Racial diversity and
firm performance the mediating role of competitive intensity. Journal of

Management, 40, 820-844. doi:10.1177/0149206311424318



109
Ang, S., & Van Dyne, L. (2015). Handbook of cultural intelligence. New York, NY:

Routledge.

Ang, S., Van Dyne, L., Koh, C., Ng, K. Y., Templer, K. J., Tay, C., & Chandrasekar, N.
A. (2007). Cultural intelligence: Its measurement and effects on cultural judgment
and decision making, cultural adaptation and task performance. Management and
Organization Review, 3,335-371. doi:10.1111/5.1740-8784.2007.00082.x

Antonakis, J., & House, R. J. (2014). Instrumental leadership: Measurement and
extension of transformational—transactional leadership theory. The Leadership
Quarterly, 25, 746-771. doi:10.1016/j.leaqua.2014.04.005

Anyan, F. (2013). The influence of power shifts in data collection and analysis stages: A
focus on qualitative research interview. The Qualitative Report, 18(18), 1-9.
Retrieved from http://www.nova.edu/sss/QR/index.html

Applebaum, L. (2014). From whining to wondering: Reflective journaling with
preservice educators. Journal of Jewish Education, 80, 5-23.
doi:10.1080/15244113.2014.880140

Baker, S. E., Edwards, R., & Doidge, M. (2012). How many qualitative interviews is
enough? Expert voices and early career reflections on sampling and cases in
qualitative research. National Center for Research Methods, 1-43. Retrieved from
http://eprints.brighton.ac.uk/id/eprint/11632

Barnwell, D., Nedrick, S., Rudolph, E., Sesay, M., & Wellen, W. (2014). Leadership of

international and virtual project teams. International Journal of Global



110

Business, 7(2), 1-8. Retrieved from http://www.gsmi-
ijgb.com/Pages/Journals.aspx

Bekhet, A. K., & Zauszniewski, J. A. (2012). Methodological triangulation: An approach
to understanding data. Nurse Researcher, 20(2), 40-43. Retrieved from
http://www.nursing-standard.co.uk

Berazneva, J. (2014). Audio recording of household interviews to ensure data quality.
Journal of International Development, 26, 290-296. doi:10.1002/jid.2961

Berry Stolzle, T. R., Hoyt, R. E., & Wende, S. (2013). Capital market development,
competition, property rights, and the value of insurer product line diversification:
A cross country analysis. Journal of Risk and Insurance, 80, 423-459.
doi:10.1111/5.1539-6975.2012.01470.x

Bevan, M. T. (2014). A method of phenomenological interviewing. Qualitative Health
Research, 24, 136-144. do0i:10.177/1049732313519710

Birt, L., Scott, S., Cavers, D., Campbell, C., & Walter, F. (2016). Member checking: A
tool to enhance trustworthiness or merely a nod to validation? Qualitative Health
Research, 26, 1802-1811. doi:10.1177/1049732316654870

Black, D., Palombaro, K., & Dole, R. (2013). Student experiences in creating and
launching a student-led physical therapy pro bono clinic: A qualitative
investigation. Physical Therapy, 93, 637-685. d0i:10.2522/ptj.20110430

Blonigen, B. A., Fontagné, L., Sly, N., & Toubal, F. (2014). Cherries for sale: The
incidence and timing of cross-border M&A. Journal of International

Economics, 94, 341-357. doi:10.1016/j.jinteco.2014.08.005



111
Bondy, K., & Starkey, K. (2014). The dilemmas of internationalization: Corporate social

responsibility in the multinational corporation. British Journal of
Management, 25,4-22. doi:10.1111/j.1467-8551.2012.00840.x

Bouyoucef, A., & Chung, S. (2015). The internationalization of Chinese multinationals in
the Middle East and Africa: The case of Haier. Review of Business & Finance
Studies, 6, 59-74. Retrieved from http://www.theibfr.com/rbfcs.htm

Bowden, C., & Galindo-Gonzalez, S. (2015). Interviewing when you’re not face-to-face:
The use of email interviews in a phenomenological study. International Journal
of Doctoral Studies, 10, 79-92. Retrieved from
http://ijds.org/Volume10/1JDSv10p079-092Bowden0684.pdf

Bowen, G. A. (2009). Document analysis as a qualitative research method. Qualitative
research journal, 9(2), 27-40. Retrieved from
http://www.rmitpublishing.com.au/qrj.html

Brakewood, B., & Poldrack, R. A. (2013). The ethics of secondary data analysis:
Considering the application of Belmont principles to the sharing of neuroimaging
data. Neuroimage, 82, 671-676. doi:10.1016/j.neuroimage.2013.02.040

Breevaart, K., Bakker, A., Hetland, J., Demerouti, E., Olsen, O. K., & Espevik, R.
(2014). Daily transactional and transformational leadership and daily employee
engagement. Journal of Occupational and Organizational Psychology, 87, 138-
157. doi:10.1111/joop.12041

Bromley, E., Mikesell, L., Jones, F., Khodyakov, D. (2015). From subject to participant:

Ethics and the evolving role of community in health research. American Journal



112
of Public Health, 105, 900-908. Retrieved from

http://www.ajph.aphapublications.org/

Brush, C. G., Edelman, L. F., & Manolova, T. (2015). The impact of resources on small
firm internationalization. Journal of Small Business Strategy, 13, 1-17. Retrieved
from http://www.jsbs.org/

Bryde, D., Broquetas, M., & Volm, J. M. (2013). The project benefits of building
information modelling (BIM). International Journal of Project Management, 31,
971-980. doi:10.1016/j.ijproman.2012.12.001

Buckley, P. J. (2016). The contribution of internalisation theory to international business:
New realities and unanswered questions. Journal of World Business, 51, 74-82.
doi:10.1016/j.jwb.2015.08.012

Burghardt, H. E., Mayhew, S. H., Lavis, J. N., & Dobrow, M. J. (2013). When can
research from one setting be useful in another? Understanding perceptions of the
applicability and transferability of research. Health Promotion International, 28,
418-430. doi:10.1093/heapro/das026

Campbell, N. D., Heriot, K. C., Jauregui, A. & Mitchell, D. T. (2012). Which state
policies lead to U.S. firm exits? Analysis with the economic freedom index.
Journal of Small Business Management, 50, 87-104. doi:10.1111/5.1540-
62X.2011.00345.x

Capatina, A., & Schin, G. (2013). Minding the cultural gaps between different countries —
A real challenge for the international managers. Review of International

Comparative Management, 14, 704-712. Retrieved from http://www.rmci.ase.ro



113
Caretta, M. A. (2016). Member checking: A feminist participatory analysis of the use of

preliminary results pamphlets in cross-cultural, cross-language
research. Qualitative Research, 16, 305-318. doi:10.1177/1468794115606495

Chan, P., Finnegan, C., & Sternquist, B. (2011). Country and firm level factors in
international retail expansion. European Journal of Marketing, 45, 1005-1022.
doi:10.1108/0309561111119985

Chan, N. N., & Walker, C. (2015). An exploration of students’ lived experiences of using
smartphones in diverse learning contexts using a hermeneutic phenomenological
approach. Computers & Education, 82, 96-106.
doi:10.1016/j.compedu.2014.11.001

Charach, A., Yeung, E., Volpe, T., & Goodale, T. (2014). Exploring stimulant treatment
in ADHD: Narratives of young adolescents and their parents. BMC
Psychiatry, 14, 110-128. doi:10.1186/1471-244X-14-110

Charoensukmongkol, P. (2015). Cultural intelligence of entrepreneurs and international
network ties: The case of small and medium manufacturing firms in Thailand.
Management Research Review, 38, 421-436. doi:10.1108/MRR-09-2013-0214

Check, D. K., Wolf, L. E., Dame, L. A., & Beskow, L. M. (2014). Certificates of
confidentiality and informed consent: Perspectives of IRB chairs and institutional
legal counsel. IRB: Ethics and Human Research, 36(1), 1-8.

doi:10.1038/gim.2014.102



114
Chen, M. L., & Lin, C. P. (2013). Assessing the effects of cultural intelligence on team

knowledge sharing from a socio cognitive perspective. Human Resource
Management, 52, 675-695. doi:10.1002/hrm.21558

Chenail, A. (2011). Interviewing the investigator: Strategies for addressing
instrumentation and inquiries bias concerns in qualitative research. The
Qualitative Report, 16, 255-262. Retrieved from http://www.nova.edu

Chetty, S., Johanson, M., & Martin, O. M. (2014). Speed of internationalization:
Conceptualization, measurement and validation. Journal of World Business, 49,
633-650. doi:10.1016/j.jwb.2013.12.014

Chetty, S., Ojala, A., & Leppidaho, T. (2015). Effectuation and foreign market entry of
entrepreneurial firms. European Journal of Marketing, 49, 1436-1459.
doi:10.1108/EJM-11-2013-0630

Chew-Graham, C. A., Hunter, C., Langer, S., Stenhoff, A., Drinkwater, J., Guthrie, E. A.,
& Salmon, P. (2013). How QOF is shaping primary care review consultations: A
longitudinal qualitative study. BMC Family Practice, 14, 1-7. Retrieved from
http://www.biomedcentral.com/1471-2296//14/103

Childs, L. M., & Jin, B. (2014). Is Uppsala model valid to fashion retailers? An analysis
from internationalisation patterns of fast fashion retailers. Journal of Fashion
Marketing and Management, 18,36-51. doi:10.1108/JFMM-10-2012-0061

Chirodea, F., & Soproni, L. (2013). Competences and skills training for the European

negotiator provided by Romanian universities. Studia Universitatis Babes-Bolyai-



115
Studia Europaea, 4, 145-162. Retrieved from http://mpr.ub.uni-

muenchen.de/54310/

Cho, H. J., & Jin, B. (2015). What explains small- and medium-sized apparel retailers'
international market involvement? An application of Uppsala model. Fashion and
Textiles, 2, 1-17. doi:10.1186/s40691-015-0045-6

Cihelkova, E., Nguyen, H. P., Wozniakova, M., & Strakova, R. (2017). The EU-China
comprehensive strategic partnership in context of EU general concept of the
“strategic partnership.” Journal of Security & Sustainability Issues, 6, 729-743.
doi:10.9770/jss1.2017.6.4(17)

Ciszewska-Mlinaric, M., & Mlinaric, F. (2010). Small firms in a small country:
Managerial factors, internationalization and performance of Slovenian SMEs.
Managing Global Transitions, 8, 239-259. Retrieved from
http://www.researchgate.net/publication/227458008

Cleary, M., Horsfall, J., & Hayter, M. (2014). Data collection and sampling in qualitative
research: Does size matter? Journal of Advanced Nursing, 70, 473-475.
doi:10.1111/jan.12163

Cokley, K., & Awad, G. H. (2013). In defense of quantitative methods: Using the “master
tools” to promote social justice. Journal for Social Action in Counseling and
Psychology, 5(2), 26-41. Retrieved from http://jsacp.tumblr.com/

Collins, C. S., & Cooper, J. E. (2014). Emotional intelligence and the qualitative
researcher. International Journal of Qualitative Methods, 13, 88-103.

doi:10.1177/160940691401300134



116

Contractor, F. J. (2013). “Punching above their weight” The sources of competitive
advantage for emerging market multinationals. International Journal of Emerging
Markets, 8, 304-328. doi:10.1108/1JoEM-06-2013-0102

Cooper, S., & Endacott, R. (2007). Generic qualitative research: A design for qualitative
research in emergency care? Emergency Medicine Journal, 24, 816-819.
doi:10.1136/em;j.2007.050641

Cope, D. G. (2014). Methods and meanings: Credibility and trustworthiness of qualitative
research. Oncology Nursing Forum, 41, 89-91. doi:10.1188/14.ONF.89-91

Corbin, J., & Strauss, A. (2008). Basics of qualitative research: Techniques and
procedures for developing grounded theory (3rd ed.). Thousand Oaks, CA: Sage.

Crede, E., & Borrego, M. (2013). From ethnography to items: A mixed methods
approach to developing a survey to examine graduate engineering student
retention. Journal of Mixed Methods Research, 7(1), 62-80.
doi:10.1177/1558689812451792

Creelman, D. (2014). Globalization and talent strategies. People & Strategy, 37(3), 36-
39. Retrieved from http://www.hrps.org/?page=PeopleStratEditors

Cronin, C. (2014). Using case study research as a rigorous form of inquiry. Nurse
Researcher, 21(5), 19-27. doi:10.7748/nr.21.5.19.¢1240

Crowne, K. A. (2013). Cultural exposure, emotional intelligence, and cultural
intelligence: An exploratory study. International Journal of Cross Cultural

Management, 13(1), 5-22. doi:10.1177/1470595812452633



117
Cruz, E. V., & Higginbottom, G. (2013). The use of focused ethnography in nursing

research. Nurse Researcher, 20(4), 36-43. doi:10.7748/nr2013.03.20.4.36.¢305

Cseko, G., & Tremaine, W. (2013). The role of the Institutional Review Board in the
oversight of the ethical aspects of human studies research. Nutrition in Clinical
Practice, 28, 177-181. doi:10.1177/0884533612474042

Dai, L., Maksimov, V., Gilbert, B. A., & Fernhaber, S. A. (2014). Entrepreneurial
orientation and international scope: The differential roles of innovativeness,
proactiveness, and risk-taking. Journal of Business Venturing, 29, 511-524.
doi:10.1016/j.jbusvent.2013.07.004

Dasgupta, M. (2015). Exploring the relevance of case study research. Vision, 19, 147-
160. doi:10.1177/0972262915575661

Davies, S., Reitmaier, A., Smith, L., & Mangan-Danckwart, D. (2013). Capturing
intergenerativity: The use of student reflective journals to identify learning within
an undergraduate course in gerontological nursing. Journal of Nursing Education,
52, 139-149. doi:10.1161/CIRCULATIONAHA.107.742775

De Ceunynck, T., Kusumastuti, D. Hannes, E., Janssens, D., & Wets, G. (2013). Mapping
the leisure shopping trip decision making: Validation of the CNET interview
protocol. Quality & Quantity, 47, 1831-1849. doi:10.1007/s11135-011-9629-4

De Massis, A., & Kotlar, J. (2014). The case study method in family business research:
Guidelines for qualitative scholarship. Journal of Family Business Strategy, 5(1),

15-29. doi:10.1016/5.jtbs.2014.01.007



118
Deng, P., & Yang, M. (2015). Cross-border mergers and acquisitions by emerging market

firms: A comparative investigation. International Business Review, 24, 157-172.
doi:10.1016/j.ibusrev.2014.07.005

Denscombe, M. (2007). The good research guide (3rd ed). Buckingham, UK: Open
University Press.

Derrett, S., & Colhoun, S. (2011). Being a quantitative interviewer: Qualitatively
exploring interviewers' experiences in a longitudinal cohort study. BMC medical
research methodology, 11(1), 1-10. doi:10.118611471-2288-11-165

Di Guardo, M. C., Marrocu, E., & Paci, R. (2015). The concurrent impact of cultural,
political, and spatial distances on international mergers and acquisitions. 7he
World Economy, 39, 1-29. doi:10.1111/twec.12275

Dikova, D., & Sahib, P. R. (2013). Is cultural distance a bane or a boon for cross-border
acquisition performance? Journal of World Business, 48, 77-86.
doi:10.1016/j.jwb.2012.06.009

Doody, O., & Noonan, M. (2013). Preparing and conducting interviews to collect data.
Nurse Researcher, 20(5), 28-32. doi:10.7748/nr2013.05.20.5.28.e327

Driffield, N., Love, J.H., & Yang, Y. (2016). Reverse international knowledge transfer in
the MNE: (Where) does affiliate performance boost parent performance ?.
Research Policy, 45,491-506. doi:10.1016/j.respol.2015.11.004

Du, S., Swaen, V., Lindgreen, A., & Sen, S. (2013). The roles of leadership styles in
corporate social responsibility. Journal of Business Ethics, 114, 155-169.

doi:10.1007/s10551-012-1333-3



119
Earley, P. C., & Ang, S. (2003). Cultural intelligence: Individual interactions across

cultures. Stanford, CA: Stanford University Press.

Edwards, P. K., Sanchez-Manges, R., Tegaskis, O., Levesque, C., McDonnell, A., &
Quintanilla, J. (2013). Human resource management practices in the multinational
company: A test of system, societal, and dominance effects. Industrial & Labor
Relations Review, 66, 588-617. d0i.10.1177/001979391306600302

Eisenbeil}, S. A., & Brodbeck, F. (2014). Ethical and unethical leadership: A cross-
cultural and cross-sectoral analysis. Journal of Business Ethics, 122, 343-359.
doi:10.1007/s10551-013-1740-0

Eisenberg, J., Lee, H., Briick, F., Brenner, B., Claes, M., Mironski, J., & Bell, R. (2013).
Can business schools make students culturally competent? Effects of cross-
cultural management courses on cultural intelligence. Academy of Management
Learning & Education, 12, 603-621. doi:10.5465/amle.2012.0022

Ekan, L., Ozturgut, O., & Craven, A. E. (2014). Leadership styles and cultural
intelligence. Journal of Leadership, Accountability & Ethics, 11, 154-165.
Retrieved from http://www.na-businesspress.com/jlacopen.html

El-Jardali, F., Lavis, J., Moat, K., Pantoja, T., & Ataya, N. (2014). Capturing lessons
learned from evidence-to-policy initiatives through structured reflection. Health
Research Policy and Systems, 12, 1-15. doi:10.1186/1478-4505-12-2

Elkory, M. (2013). Transformational leadership and organizational culture as predictors
of employees attitudinal outcomes. Business Management Dynamics, 3, 15-26.

Retrieved from http://www.bmdynamics.com



120
Elo, S., Kééridinen, M., Kanste, O., Polkki, T., Utriainen, K., & Kyngés, H. (2014).

Qualitative content analysis. Sage Open, 4, 1-10. doi:10.1177/2158244014522633

Erez, M., Lisak, A., Harush, R., Glikson, E., Nouri, R., & Shokef, E. (2013). Going
global: Developing management students' cultural intelligence and global identity
in culturally diverse virtual teams. Academy of Management Learning &
Education, 12,330-355. doi:10.5465/amle.2012.0200

Erlich, Y., & Narayanan, A. (2014). Routes for breaching and protecting genetic privacy.
Nature Reviews Genetics, 15,409-421. doi:10.1038/nrg3723

Everett, M. C. (2013). Reflective journal writing and the first-year experience.
International Journal of Teaching and Learning in Higher Education, 25, 213-
222. Retrieved from http://www.isetl.org/ijtlhe/

Faisal, I., Matinnia, N., Hejar, A. R., & Khodakarami, Z. (2014). Why do primigravidae
request caesarean section in a normal pregnancy? A qualitative study in
Iran. Midwifery, 30, 227-233. d0i:10.1016/j.midw.2013.08.011

Fassinger, R., & Morrow, S. L. (2013). Toward best practices in quantitative, qualitative,
and mixed-method research: A social justice perspective. Journal for Social
Action in Counseling & Psychology, 5(2), 69-83. Retrieved from
http://jsacp.tumblr.com/

Fenn, B., Sangrasi, G. M., Puett, C., Trenouth, L., & Pietzsch, S. (2015). The REFANI
Pakistan study—A cluster randomised controlled trial of the effectiveness and
cost-effectiveness of cash-based transfer programmes on child nutrition status:

Study protocol. BMC Public Health, 15, 1-10. doi:10.1186/s12889-015-2380-3



121

Fereday, J., & Muir-Cochrane, E. (2006). Demonstrating rigor using thematic analysis: A
hybrid approach of inductive and deductive coding and theme
development. International Journal of Qualitative Methods, 5, 80-92.
doi:10.1177/160940690600500107

Fernhaber, S. A., & Li, D. (2013). International exposure through network relationships:
Implications for new venture internationalization. Journal of Business
Venturing, 28, 316-334. doi:10.1016/j.jbusvent.2012.05.002

Ferreira, M. P., Santos, J. C., de Almeida, M. L. R., & Reis, N. R. (2014). Mergers &
acquisitions research: A bibliometric study of top strategy and international
business journals, 1980-2010. Journal of Business Research, 67,2550-2558.
doi:10.1016/j.jbusres.2014.03.015

Flannery, T., & Gormley, G. (2014). Evaluation of the contribution of thearter attendance
to medical undergraduate neuroscience teaching-A pilot study. British Journal of
Neurosurgery, 28, 680-684. doi:10.3109/02688697.2014.896873

Fleischhacker, S. E., Evenson, K. R., Sharkey, J., Pitts, S. B. J., & Rodriguez, D. A.
(2013). Validity of secondary retail food outlet data: A systematic
review. American Journal of Preventive Medicine, 45, 462-473.
doi:10.1016/j.amepre.2013.06.009

Fletcher, M., Harris, S., & Richey, J. G. (2013). Internationalization knowledge: What,
why, where, and when? Journal of International Marketing, 21(3), 47-71.

do0i:10.1509/jim.12.0121



122
Fourné, S. L., Jansen, J. P., & Mom, T. M. (2014). Strategic agility in MNEs: Managing

tensions to capture opportunities across emerging and established markets.
California Management Review, 56(3), 13-38. doi:10.1525/cmr.2014.56.3.13
Frels, R. K., & Onwuegbuzie, A. J. (2013). Administering quantitative instruments with
qualitative interviews: A mixed research approach. Journal of Counseling and
Development, 91, 184-194. doi:10.1002/j.1556-6676.2013.00085.x
Froese, F. J., Kim, K., & Eng, A. (2016). Language, cultural intelligence, and inpatriate
turnover intentions: Leveraging values in multinational corporations through
inpatriates. Management International Review, 56, 283-301. doi:10.1007/s11575-
015-0272-5
Fry, E., & Walt, V. (2015). How secure is the Middle East? Fortune, 171(3), 14-18.
Retrieved from http://money.cnn.com/magazines/fortune/
Fung, A. (2014). International business strategies: A review and extension of
theories. Chinese Economy, 47, 116-130. doi:10.2753/CES1097-1475470505
Furunes, T., Mykletun, R. J., Solem, P. E., de Lange, A. H., Syse, A., Schaufeli, W. B., &
Ilmarinen, J. (2015). Late career decision-making: A qualitative panel
study. Work, Aging and Retirement, 1(3), 284-295. doi:10.1093/worker/wav011
Fusch, P., & Ness, L. (2015). Are we there yet? Data saturation in qualitative research.
The Qualitative Report, 20, 1408-1416. Retrieved from http://tqr.nova.edu/
Gaffney, N., Cooper, D., Kedia, B., & Clampit, J. (2014). Institutional transitions, global
mindset, and EMNE internationalization. European Management Journal, 32,

383-391. do0i:10.1016/j.em;.2013.08.001



123
Gaffney, N., Kedia, B., & Clampit, J. (2013). A resource dependence perspective of

EMNE FDI strategy. International Business Review, 22, 1092-1100.
doi:10.1016/j.ibusrev.2013.02.010

Gelfand, M. J., Aycan, Z., Erez, M., & Leung, K. (2017). Cross-cultural industrial
organizational psychology and organizational behavior: A hundred-year
journey. Journal of Applied Psychology, 102, 1-16. doi:10.1037/apl0000186

Gill, M. J. (2014). The possibilities of phenomenology for organizational research.
Organizational Research Methods, 17, 118-137. doi:10.1177/1094428113518348

Gomes, E., Angwin, D. N., Weber, Y., & Yedidia Tarba, S. (2013). Critical success
factors through the mergers and acquisitions process: Revealing pre- and post-
M&A connections for improved performance. Thunderbird International
Business Review, 55, 13-35. doi:10.1002/tie.21521

Gongalves, G., Reis, M., Sousa, C., Santos, J., & Orgambidez-Ramos, A. (2015). The
effect of multicultural experience in conflicts management styles: Mediation of
cultural intelligence and self-monitoring. Journal of Spatial and Organizational
Dynamics, 3(1), 4-21. Retrieved from
http://www.cieo.pt/discussion_papers_editions.php

Gorissen, P., van Bruggen, J., & Jochems, W. (2013). Methodological triangulation of the
students’ use of recorded lectures. International Journal of Learning
Technology, 8(1), 20-40. doi:10.1504/1JLT.2013.052825

Greenfield, B., Bridges, P., Phillips, T., Adams, E., Bullock, D., Davis, K., Nelson, C., &

Wood, B. (2015). Reflective narratives by physical therapist students on their



124

early clinical experiences: A deductive and inductive approach. Journal of
Physical Therapy Education, 29(2), 21-31. Retrieved from
http://www.aptaeducation.org/members/jopte/

Griensven, H. V., Moore, A. P., & Hall, V. (2014). Mixed methods research: The best of
both worlds? Manual Therapy, 19, 367-371. doi:10.1016/j.math.2014.05.005

Gringeri, C., Barusch, A., & Cambron, C. (2013). Examining foundations of qualitative
research: A review of social work dissertations, 2008-2010. Journal of Social
Work Education, 49, 760-773. doi:10.1080/10437797.2013.812910

Guo, M., & Hu, W. (2013). Teaching nonverbal differences in English class: Cross-
cultural communicative approach. Studies in Literature and Language, 7, 60-64.
do0i:10.3968/j.s11.1923156320130701.2550

Gupta, S., & Polonsky, M. (2014). Inter-firm learning and knowledge-sharing in
multinational networks: An outsourced organization's perspective. Journal of
Business Research, 67, 615-622. doi:10.1016/j.jbusres.2013.02.043

Haahr, A., Norlyk, A., & Hall, E. O. (2014). Ethical challenges embedded in qualitative
research interviews with close relatives. Nursing Ethics, 21(1), 6-15.
doi:10.1177/0969733013486370

Hafner-Burton, E. M., LeVeck, B. L., & Victor, D. G. (2017). No false promises: How
the prospect of non-compliance affects elite preferences for international
cooperation. International Studies Quarterly, 61, 136-149.

doi:10.1093/isq/sqw047



125
Halkoaho, A., Pietild, A., Ebbesen, M., Karki, S., & Kangasniemi, M. (2016). Cultural

aspects related to informed consent in health research. Nursing Ethics, 23, 698-
712. do0i:10.1177/0969733015579312

Hampshire, K., Igbal, N., Blell, M., & Simpson, B. (2014). The interview as
narrativeethnography: Seeking and shaping connections in qualitative research.
International Journal of Social Research Methodology, 17,215-231.
doi:10.1080/13645579.2012.729405

Hansen, J. D., Tanuja, S., Weilbaker, D. C., & Guesalaga, R. (2011). Cultural intelligence
in cross-cultural selling: Propositions and directions for future research. Journal
of Personal Selling & Sales Management, 31, 243-254. d0i:10.2753/psso885-
313431030

Harland, T. (2014). Learning about case study methodology to research higher education.
Higher Education Research & Development, 33, 1113-1122.
doi:10.1080/07294360.2014.911253

Harvey, L. (2015). Beyond member-checking: A dialogic approach to the research
interview. International Journal of Research & Method in Education, 38(1), 23-
38. doi:10.1080/1743727X.2014.914487

Heale, R., & Forbes, D. (2013). Understanding triangulation in research. Evidence Based
Nursing, 16(4), 98. doi:10.1136/eb-2013-101494

Heiss, G. (2017). Influencing factors and the effect of organizational capabilities on
internationalization strategies for German SMEs in the medtech

industry. Management, 5, 263-277. doi:10.17265/2328-2185/2017.04.001



126
Hon, A. H., Chan, W. W_, & Lu, L. (2013). Overcoming work-related stress and

promoting employee creativity in hotel industry: The role of task feedback from
supervisor. International Journal of Hospitality Management, 33, 416-424.
do0i:10.1016/j.ijhm.2012.11.001

Houghton, C., Casey, D., Shaw, D., & Murphy, K. (2013). Rigour in qualitative case-
study research. Nurse Researcher, 20(4), 12-17.
doi:10.7748/nr2013.03.20.4.12.e326

Hosseini, M. R., Zuo, J., Chileshe, N., & Baroudi, B. (2013). A conceptual meta-
framework for managing multicultural global virtual teams. International Journal
of Networking and Virtual Organisations, 12, 310-330.
doi:10.1504/1IJNV0.2013.057280

Hsu, W. T., Chen, H. L., & Cheng, C. Y. (2013). Internationalization and firm
performance of SMEs: The moderating effects of CEO attributes. Journal of
World Business, 48, 1-12. d0i:10.1016/j.jwb.2012.06.001

Huff, K. C., Song, P., & Gresch, E. B. (2014). Cultural intelligence, personality, and
cross-cultural adjustment: A study of expatriates in Japan. International Journal
of Intercultural Relations, 38, 151-157. doi:10.1016/].ijintrel.2013.08.005

Hunt, L. (2014). In defense of qualitative research. Journal of Dental Hygiene, 88(2), 64-
65. Retrieved from http://jdh.adha.org

Irvine, A., Drew, P., Sainsbury, R. (2013). ‘Am I not answering your questions

properly?’ Clarification, adequacy and responsiveness in semistructured telephone



127

and face-to-face interviews. Qualitative Research, 13(1), 87-106.
doi:10.1177/1468794112439086

Jerolmack, C., & Khan, S. (2014). Talk is cheap: Ethnography and the attitudinal fallacy.
Sociological Methods & Research, 43, 178-209. doi:10.1177/0049124114523396

Johnson, B. (2014). Ethical issues in shadowing research. Qualitative Research in
Organizations and Management, 9, 21-40. doi:10.1108/QROM-09-2012-1099

Johanson, J., & Vahlne, J. E. (1977). The internationalization process of the firm-a model
of knowledge development and increasing foreign market commitments. Journal
of International Business Studies, 8, 23-32. doi:10.1057/palgrave.jibs.8490676

Johanson, J., & Vahlne, J. (2013). The Uppsala model on evolution of the multinational
business enterprise — From internationalization to coordination of networks.
International Marketing Review, 30, 189-210. doi:10.1108/02651331311321963

Jones, S. R., Torres, V., & Arminio, J. (2013). Negotiating the complexities of qualitative
research in higher education: Fundamental elements and issues. New York, NY:
Routledge.

Kahlke, R. (2014). Generic qualitative approaches: Pitfalls and benefits of methodology
mixology. International Journal of Qualitative Methods, 13, 37-52. Retrieved
from http://ejournals.library.ualberta.ca/index.php/IJQM/article/view/19590

Kaivo-oja, J., Vdhdsantanen, S., Karppinen, A., & Haukioja, T. (2017). Smart
specialization strategy and its operationalization in the regional policy: Case
Finland. Business, Management and Education, 15(1), 28-41.

doi:10.3846/bme.2017.362



128
Kalinic, 1., Sarasvathy, S. D., & Forza, C. (2014). ‘Expect the unexpected’: Implications

of effectual logic on the internationalization process. International Business
Review, 23, 635-647. doi:10.1016/j.ibusrev.2013.11.004

Keung, E. K., & Rockinson-Szapkiw, A. (2013). The relationship between
transformational leadership and cultural intelligence. Journal of Educational
Administration, 51, 836-854. doi.10.1108/JEA-04-2012-0049

Khaikleng, P., Wongwanich, S., & Sujiva, S. (2014). Development of a program theory
for evaluating the success of education reform policy implementation in schools
by using inductive and deductive approaches. Procedia - Social and Behavioral
Sciences, 116, 1389-1393. do0i:10.1016/j.sbspro.2014.01.403

Khanna, T. (2014). Contextual intelligence. Harvard Business Review, 92(9), 58-68.
Retrieved from http://hbr.harvardbusiness.org/

Knight, J. (2015). Updated definition of internationalization. International Higher
Education, 33, 2-3. Retrieved from
http://ejournals.bc.edu/ojs/index.php/ihe/article/viewFile/7391/6588

Ko, H. C. (2015). Cross-cultural leadership effectiveness: Perspectives from non-western
leaders. Management and Organizational Studies, 2(4), 1-15.
doi:10.5430/mos.v2n4pl

Koelsch, L. E. (2013). Reconceptualizing the member check interview. International
Journal of Qualitative Methods, 12, 168-179. Retrieved from

http://ejournals.library.ualberta.ca/index.php/IJQM/article/view/12327



129
Kowitlawakul, Y., Wang, L., & Chan, S. W. C. (2013). Development of the electronic

health records for nursing education (EHRNE) software program. Nurse
Education Today, 33, 1529-1535. doi:10.1016/j.nedt.2012.12.001

Kutz, M. R., & Bamford-Wade, A. (2013). Understanding contextual intelligence: A
critical competency for today's leaders. Emergence: Complexity and
Organization, 15(3), 55-80. Retrieved from
http://emergentpublications.com/ECO/about_eco.aspx

Lenters, L. M., Cole, D. C., & Godoy-Ruiz, P. (2014). Networking among young global
health researchers through an intensive training approach: A mixed methods
exploratory study. Health Research Policy and Systems, 12, 5-16.
doi:10.1186/1478-4505-12-5

Lewis, S. (2015). Qualitative inquiry and research design: Choosing among five
approaches. Health Promotion Practice, 16, 473-475.
doi:10.1177/1524839915580941

Li, M., Mobley, W. H., & Kelly, A. (2013). When do global leaders learn best to develop
cultural intelligence? An investigation of the moderating role of experimental
learning style. Academy of Management Learning & Education, 12(1), 32-50.
doi:10.5465/amle.2011.0014

Lima, J. E., West, G. B., & Winston, B. E. (2016). Measuring organizational cultural
intelligence: The development and validation of a scale. International Journal of

Cross Cultural Management, 16(1), 9-31. doi:10.1177/1470595815615625



130

Lisak, A., & Erez, M. (2015). Leadership emergence in multicultural teams: The power
of global characteristics. Journal of World Business, 50, 3-14.
doi:10.1016/j.jwb.2014.01.002

Liu, L. (2016). Using generic inductive approach in qualitative educational research: A
case study analysis. Journal of Education and Learning, 5, 129-135.
doi:10.5539/jel.v5n2p129

Liu, X., & Giroud, A. (2016). International knowledge flows in the context of emerging-
economy MNEs and increasing global mobility. /nternational Business Review,
25, 125-129. doi:10.1016/j.ibusrev.2015.07.008

Lyons, H. Z., Johnson, A., Bike, D. H., Flores, L. Y., Ojeda, L., & Rosales, R. (2013).
Qualitative research as social justice practice with culturally diverse populations.
Journal for Social Action in Counseling and Psychology, 5(2), 10-25. Retrieved
from http://jsacp.tumblr.com

Marshall, C., Cardon, P., Poddar, A., & Fontenot, R. (2013). Does sample size matter in
qualitative research? A review of qualitative interview in is research. Journal of
Computer Information Systems, 54(1), 11-22.
doi:10.1080/08874417.2013.11645667

Marshall, C., & Rossman, G. B. (2014). Designing qualitative research (3rd ed.).
Thousand Oaks, CA: Sage.

Mason, M. (2010). Sample size and saturation in PhD studies using qualitative
interviews. Forum: Qualitative Social Research, 11(3), 1-20. Retrieved from

http://www.qualitative-research.net/index.php/fqs/article/view/1428/3027



131
Mazaheri, M., Eriksson, L. E., Heikkild, K., Nasrabadi, A. N., Ekman, S. L., &

Sunvisson, H. (2013). Experiences of living with dementia: Qualitative content
analysis of semi-structured interviews. Journal of Clinical Nursing, 22, 3032-
3041. doi:10.1111/jocn. 12275

Mclntosh, M. J., & Morse, J. M. (2015). Situating and constructing diversity in semi-
structured interviews. Global Qualitative Nursing Research, 2, 1-12.
doi:10.1177/2333393615597674

Meng, X. (2012). The effect of relationship management on project performance in
construction. International Journal of Project Management, 30, 188-198.
doi:10.1016/j.ijjproman.2011.04.002

Menon, S., & Narayanan, L. (2015). Cultural intelligence: New directions for research in
Asia. Asian Social Science, 11, 193-202. d0i:10.5539/ass.v11n18p193

Merdzanovska, M. (2015). The technology strategy of transactional companies.
Economic Development / Ekonomiski Razvoj, 17, 361-370. Retrieved from
http://www.ripublication.com/irbf.htm

Mihoubi, B. (2011). Dealing with the complexities of international expansion.
Franchising World, 43(3), 11-14. Retrieved from
http://www.franchise.org/Franchise-Industry-Fran-World.aspx

Mittal, R. (2015). Charismatic and transformational leadership styles: A cross-cultural

perspective. International Journal of Business and Management, 10, 26-33.

doi:10.5539/ijbm.v10n3p26



132
Mitter, C., Duller, C., Feldbauer-durstmiiller, B., & Kraus, S. (2014). Internationalization

of family firms: The effect of ownership and governance. Review of Managerial
Science, 8(1), 1-28. doi:10.1007/s11846-012-0093-x

Mohelska, H., & Sokolova, M. (2015). Organisational culture and leadership — joint
vessels? Procedia — Social and Behavioral Sciences, 171, 1011-1016.
doi:10.10.1016/j.sbspro.2015.01.223

Moon, S., & Song, R. (2015). The roles of cultural elements in international retailing of
cultural products: An application to the motion picture industry. Journal of
Retailing, 91, 154-170. doi.10.1016/j.jretai.2014.12.002

Moriano, J. A., Molero, F., Topa, G., & Mangin, J. P. L. (2014). The influence of
transformational leadership and organizational identification on
intrapreneurship. International Entrepreneurship and Management Journal, 10,
103-119. doi:10.1007/s11365-011-0196-x

Morrell, D. L., Ravlin, E. C., Ramsey, J. R., & Ward, A. (2013). Past experience, cultural
intelligence, and satisfaction with international business studies. Journal of
Teaching in International Business, 24, 31-43.
doi:10.1080/08975930.2013.810064

Morse, J. M. (2015). “Data were saturated...” Qualitative Health Research, 25, 587-588.
doi:10.1177/1049732315576699

Mosakowski, E., Calic, G., & Earley, P. C. (2013). Cultures as learning laboratories:
What makes some more effective than others? Academy of Management Learning

& Education, 12, 512-526. doi:10.5465/amle.2013.0149



133
Muenjohn, N., & Armstrong, A. (2015). Transformational leadership: The influence of

culture on the leadership behaviours of expatriate managers. International Journal
of Business and Information, 2, 265-283. Retrieved from http://ijbi.org

Nachum, L. (2000). Economic geography and the location of TNCs: Financial and
professional service FDI to the US. Journal of International Business Studies, 31,
367-385. Retrieved from http://www.researchgate.net/journal/1478-
6990 Journal of International Business Studies

Nasomboon, B. (2014). The relationship among leadership commitment, organizational
performance, and employee engagement. International Business Research, 7(9),
77-90. doi:10.5539/ibr.vn9p77

Nelson, J. A., Onwuegbuzie, A. J., Wines, L. A., & Frels, R. K. (2013). The therapeutic
interview process in qualitative research studies. The Qualitative Report, 18(7), 1-
17. Retrieved from http://nsuworks.nova.edu/tqr/vol18/iss40/1

Nguyen, N. T. D., & Aoyama, A. (2013). Exploring cultural differences in implementing
international technology transfer in the case of Japanese manufacturing
subsidiaries in Vietnam. Contemporary Management Research, 9(1), 13-34.
doi:10.7903/cmr.10338

Noble, H., & Smith, J. (2015). Issues of validity and reliability in qualitative
research. Evidence-Based Nursing, 18(2), 34-35. doi:10.1136/eb-2015-102054

Onwuegbuzie, A. J., Leech, N. L., & Collins, K. M. T. (2010). Innovative data collection
strategies in qualitative research. The Qualitative Report, 15, 696-726. Retrieved

from http://www.nova.edu



134
Owen, C., Bearman, C., Brooks, B., Chapman, J., Paton, D., & Hossain, L. (2013).

Developing a research framework for complex multi—team coordination in
emergency management. International Journal of Emergency Management, 9(1),
1-17. doi:10.1504/ijem.2013.054098

Palestinian Central Bureau of Statistics. (2016). Press report, preliminary estimates of
quarterly national accounts (First Quarter 2016). Ramallah - Palestine. Retrieved
from http://www.pcbs.gov.ps

Paletz, S. B., Miron-Spektor, E., & Lin, C. C. (2014). A cultural lens on interpersonal
conflict and creativity in multicultural environments. Psychology of Aesthetics,
Creativity, and the Arts, 8, 237-252. doi:10.1037/a0035927

Palinkas, L. A., Horwitz, S. M., Green, C. A., Wisdom, J. P., Duan, N., & Hoagwood, K.
(2015). Purposeful sampling for qualitative data collection and analysis in mixed
method implementation research. Administration and Policy in Mental Health and
Mental Health Services Research, 42, 533-544. doi:10.1007/s10488-013-0528-y

Parteka, A., & Tamberi, M. (2013). Product diversification, relative specialisation and
economic development: Import—export analysis. Journal of Macroeconomics, 38,
121-135. doi:10.1016/j.macro.2013.09.011

Paulin, D., & Suneson, K. (2015). Knowledge transfer, knowledge sharing and
knowledge barriers—three blurry terms in KM. Journal of Knowledge

Management, 10, 81-91. Retrieved from http://www.ejkm.com



135
Pellegrino, J., & McNaughton, R. (2015). The co-evolution of learning and

internationalization strategy in international new ventures. Management
International Review (MIR), 55, 457-483. d0i:10.1007/s11575-015-0246-7

Peredaryenko, M. S., & Krauss, S. E. (2013). Calibrating the human instrument:
Understanding the interviewing experience of novice qualitative researchers. The
Qualitative Report, 18(43), 1-17. Retrieved from http://nsuworks.nova.edu/tqr

Pinsky, D. (2015). The sustained snapshot: Incidental ethnographic encounters in
qualitative interview studies. Qualitative Research, 15, 281-295.
doi:10.1177/1468794112473493

Poole, J. P. (2013). Knowledge transfers from multinational to domestic firms: Evidence
from worker mobility. Review of Economics and Statistics, 95, 393-406.
doi:10.1162/rest a 00258

Posner, B. Z. (2013). It's how leaders behave that matters, not where they are
from. Leadership & Organization Development Journal, 34, 573-587.
doi:10.1108/LODJ-11-2011-0115

Poulis, K., Poulis, E., Plakoyiannaki, E. (2013). The role of context in case study
selection: An international business perspective. International Business Review,
22,304-314. doi:10.1016/j.ibusrev.2012.04.003

Presbitero, A. (2016). It’s not all about language ability: Motivational cultural
intelligence matters in call center performance. The International Journal of

Human Resource Management, 28, 1-16. doi:10.1080/09585192.2015.1128464



136
Prinsloo, P., Archer, E., Barnes, G., Chetty, Y., & Van Zyl, D. (2015). Big (ger) data as

better data in open distance learning. The International Review of Research in
Open and Distributed Learning, 16, 1-13. doi:10.19173/irrodl.v1611.1948

Pritchard, K., & Whiting, R. (2012). Autopilot? A reflexive review of the piloting process
in qualitative e-research. Qualitative Research in Organizations and
Management, 7, 338-353. doi:10.1108/1746541211279798

Putnam, M., Molton, I. R., Truitt, A. R., Smith, A. E., & Jensen, M. P. (2016). Measures
of aging with disability in US secondary data sets: Results of a scoping
review. Disability and Health Journal, 9, 1-6. doi:10.1016/j.dhjo.2015.07.002

Qiu, T. (2014). Product diversification and market value of large international firms: A
macroenvironmental perspective. Journal of International Marketing, 22, 86-107.
doi:10.1509/jim.14.0049

Rao, R. (2016). Informed consent, body property, and self-sovereignty. Journal of Law,
Medicine & Ethics, 44, 437-444. doi:10.1177/1073110516667940

Rees-Caldwell, K., & Pinnington, A. H. (2013). National culture differences in project
management: Comparing British and Arab project managers' perceptions of
different planning areas. International Journal of Project Management, 31, 212-
227. doi:10.1016/j.ijproman.2012.04.003

Reilly, R. C. (2013). Found poems, member checking and crises of representation. 7he
Qualitative Report, 18(15), 1-18. Retrieved from

http://www.nova.edu/ssss/QR/QR18/reilly30.pdf



137
Reuber, A. R., Fischer, E., & Coviello, N. (2016). Deepening the dialogue: New

directions for the evolution of effectuation theory. Academy of Management
Review, 41, 536-539. d0i:10.5465/amr.2015.0217

Richard, L., & Morse, J. M. (2012). Readme first for a user’s guide to qualitative
methods (3rd ed.). Thousand Oaks, CA: Sage.

Ritchie, J., Lewis, J., Nicholls, C. M., & Ormston, R. (ed.). (2013). Qualitative research
practice: A guide for social science students and researchers (2nd ed.). Thousand
Oaks, CA: Sage.

Robinson, O. (2014). Sampling in interview-based qualitative research: A theoretical and
practical guide. Research in Psychology, 11,25-41.
doi:10.1080/14780887.2013.801543

Robinson, L. A., & Stocken, P. C. (2013). Location of decision rights within
multinational firms. Journal of Accounting Research, 51, 1261-1297.
doi:10.1111/1475-679X.12021

Rothwell, W. J. (2012). 13 practical tips for training in other countries. 7+D, 66, 38-42.
Retrieved from http://www.astd.org/TD/

Roy, K., Zvonkovic, A., Goldberg, A., Sharp, E., & LaRossa, R. (2015). Sampling
richness and qualitative integrity: Challenges for research with families. Journal
of Marriage and Family, 77, 243-260. doi:10.1111/jomf.12147

Rozsa, E. N. (2014). Environment, society, and security: Interrelated challenges in the
Middle East. Palestine-Israel Journal of Politics, Economics & Culture,

19/20(4/1), 9-14. Retrieved from http://www.pij.org/index.php



138
Saad, C. S., Damian, R. 1., Benet-Martinez, V., Moons, W. G., & Robins, R. W. (2013).

Multiculturalism and creativity effects of cultural context, bicultural Identity, and
ideational fluency. Social Psychological and Personality Science, 4, 369-375.
doi:10.1177/1948550612456560

Sabella, A. R., Farraj, W. A., Burbar, M., & Quaimary, D. (2014). Entrepreneurship and
economic growth in West Bank, Palestine. Journal of Developmental
Entrepreneurship, 19, 1-15. doi:10.1142/S1084946714500034

Sahin, F., Gurbuz, S., & Koksal, O. (2014). Cultural intelligence (CQ) in action: The
effects of personality and international assignment on the development of
CQ. International Journal of Intercultural Relations, 39, 152-163.
doi:10.1016/].ijintrel.2013.11.002

Sammut-Bonnici, T. (2014). Managing international firms. Wiley Encyclopedia of
Management, 12, 1-5. doi:10.1002/9781118785317.weom120010

Sarala, R. M., Junni, P., Cooper, C. L., & Tarba, S. Y. (2016). A sociocultural perspective
on knowledge transfer in mergers and acquisitions. Journal of Management, 42,
1230-1249. doi:10.1177/0149206314530167

Sarasvathy, S. D. (2001). Causation and effectuation: Toward a theoretical shift from
economic inevitability to entrepreneurial contingency. Academy of Management
Review, 26, 243-263. do0i:10.5465/amr.2001.4378020

Sargeant, J. (2012). Qualitative research part II: Participants, analysis, and quality
assurance. Journal of Graduate Medical Education, 4(1), 1-3.

doi:10.4300/JGME-D-11-00307.1



139
Saunder, M., Lewis, P., & Thornhill, A. (2016). Research methods for business students.

Harlow, UK: Pearson Education Limited

Schlégel, C., & Sarstedt, M. (2016). Assessing the measurement invariance of the four-
dimensional cultural intelligence scale across countries: A composite model
approach. European Management Journal, 1-17. doi:10.1016/j.em;j.2016.06.002

Shah, T. H., Javed, S., & Syed, S. (2013). Internationalization of SMES in Pakistan: A
brief theoretical overview of controlling factors. Journal of Managerial
Sciences, 7,213-230. Retrieved from Business Source Complete (Accession No.
92948277)

Sheng, M. L., Hartmann, N. N., Qimei, C., & Chen, L. (2015). The synergetic effect of
multinational corporation management’s social cognitive capability on tacit-
knowledge management: Product innovation ability insights from Asia. Journal of
International Marketing, 23, 94-110. doi:10.1509/jim.14.0094

Simon, M. (2011). Assumptions, limitations, and delimitations. Dissertation and
scholarly research: Recipes for success. Seattle, WA: Dissertation Success, LLC.
Retrieved from http://www.dissertationrecipes.com

Smeets, V., lerulli, K., & Gibbs, M. (2016). An empirical analysis of post-merger
organizational integration. The Scandinavian Journal of Economics, 118, 463-
493. doi.10.1111/sjoe.12161

Smith, E. (2006). Using secondary data in educational and social research. Maidenhead,

UK: Open University Press.



140
Smith, J. A. (2015). Qualitative psychology: A practical guide to research methods.

Thousand Oaks, CA: Sage.

Smith, T. A. (2014). Testing theory and related factors for influencing proficiency in
quantitative research. Academy of Educational Leadership Journal, 18, 117-128.
Retrieved from
http://www.alliedacademies.org/public/journals/journaldetail.aspx?jid=>5

Spence, P., & Liu, G. Z. (2013). Engineering English and the high-tech industry: A case
study of an English needs analysis of process integration engineers at a
semiconductor manufacturing company in Taiwan. English for Specific
Purposes, 32, 97-109. doi:10/10.1016/j.esp.2012.11.003

Stake, R. E. (2013). Multiple case study analysis. New York, NY: The Guilford Press.

Sternberg, R. J. (1999). The theory of successful intelligence. Review of General
Psychology, 3, 292-316. doi:10.1037/1089-2680.3.4.292

Suchan, J. (2014). Toward an understanding of Arabic persuasion: A western perspective.
International Journal of Business Communication, 51, 279-303.
doi:10.1177/2329488414525401

Suen, L. W., Huang, H., & Lee, H. (2014). A comparison of convenience sampling and
purposive sampling. Hu Za Zhi, 61, 105-111. doi:10.6224/JN.61.3.105

Suri, H. (2011). Purposeful sampling in qualitative research synthesis. Qualitative
Research Journal (RMIT Training Pty Ltd Trading as RMIT Publishing), 11, 63-

75.doi:10.3316/QRJ1102063



141
Szolnoki, G., & Hoffmann, D. (2013). Online, face-to-face and telephone surveys—

Comparing different sampling methods in wine consumer research. Wine
Economics and Policy, 2, 57-66. doi:10.1016/j.wep.2013.10.001

Taras, V., Caprar, D. V., Rottig, D., Sarala, R. M., Zakaria, N., Zhao, F., ... & Bryla, P.
(2013). A global classroom? Evaluating the effectiveness of global virtual
collaboration as a teaching tool in management education. Academy of
Management Learning & Education, 12,414-435. doi:10.5465/amle.2012.0195

Thamhain, H. J. (2014). Assessing the effectiveness of quantitative and qualitative
methods for R&D project proposal evaluations. Engineering Management
Journal, 26(3), 3-12. doi:10.1080/10429247.2014.11432015

Tianjiao, Q. (2014). Product diversification and market value of large international firms:
A macroenvironmental perspective. Journal of International Marketing, 22, 86-
107. doi:10.1509/jim.14.0049

Tran, V., Porcher, R., Falissard, B., & Ravaud, P. (2016). Point of data saturation was
assessed using resampling methods in a survey with open-ended
questions. Journal of Clinical Epidemiology, 1-9.
doi:10.1016/j.jclinepi.2016.07.014

Tufekei, O. K., & Dinc, M. (2014). A research on determining the effects of five factor
personality traits of Turkish football referees on cultural
intelligence. International Journal of Academic Research in Business and Social

Sciences, 4,410-433. doi:10.6007/IJARBSS/v4-15/872



Tuleja, E. A. (2014). Developing cultural intelligence for global leadership through
mindfulness. Journal of Teaching in International Business, 25, 5-24.
doi:10.1080/08975930.2014.881275

Tutar, H., Altinoz, M., & Cakiroglu, D. (2014). A study on cultural difference
management strategies at multinational organizations. Procedia-Social and
Behavioral Sciences, 150, 345-353. do0i:10.1016/j.sbspro.2014.09.023

Tyssen, A. K., Wald, A., & Spieth, P. (2014). The challenge of transactional and
transformational leadership in projects. International Journal of Project
Management, 32, 365-375. doi:10.1016/j.ijproman.2013.05.010

U.S. Department of Commerce Bureau of Economic Analysis. (2013). Summary
estimates for multinational companies: Employment, sales, and capital

expenditures for 201 1. Retrieved from

http://www.bea.gov/newsreleases/international/mnc/mncnewsrelease.hmlInsert

142

U. S. Department of Health & Human Services. (1979). The Belmont Report. Retrieved

from http://www.hhs.gov/ohrp/regulations-and-policy/belmont-report/

Vartanian, T. P. (2011). Secondary data analysis. Oxford, UK: Oxford University Press.

Venkatesh, V., Brown, S. A., & Bala, H. (2013). Bridging the qualitative-quantitative

divide: Guidelines for conducting mixed methods research in information
systems. MIS Quarterly, 37, 21-54. Retrieved from

http://misq.org/misq/downloads

Von Wagner, C., Knight, K., Halligan, S., Atkin, W., Lilford, R., Morton, D., & Wardle,

J. (2014). Patient experiences of colonoscopy, barium enema and CT



143
colonography: A qualitative study. The British Journal of Radiology, 82, 13-19.

doi:10.1259/bjr/61732956

Wang, T. L., & Lien, Y. H. B. (2013). The power of using video data. Quality &
Quantity, 47, 2933-2941. doi:10.1007/s11135-012-9717-0

Whiteley, A. (2012). Supervisory conversations on rigor and interpretive research.
Qualitative Research Journal, 12, 251-271. doi:10.1108/14439881211248383

Williams, A. (2014). How to... Write and analyse a questionnaire. Journal of
Orthodontics, 30, 245-252. Retrieved from
http://www.tandfonline.com.ezp.waldenulibrary.org/toc/yjor20/current#. VrtOvPkr
Jgs

Wilson, V. (2014). Research methods: Triangulation. Evidence Based Library and
Information Practice, 9(1), 74-75. Retrieved from
http://creativecommons.org/licenses/by-nc-sa/2.5/ca/

Witherspoon, C. L., Bergner, J., Cockrell, C., & Stone, D. N. (2013). Antecedents of
organizational knowledge sharing: A meta-analysis and critique. Journal of
Knowledge Management, 17,250-277. doi:10.1108/13673271311315204

Wood, E. D., & St. Peters, H. Y. (2014). Short-term cross-cultural study tours: Impact on
cultural intelligence. International Journal of Human Resource Management, 25,
558-570. doi:10.1080/09585192.2013.796315

Woods, M., Paulus, T., Atkins, D. P., & Macklin, R. (2015). Advancing qualitative

research using qualitative data analysis software (QDAS)? Reviewing potential



144
versus practice in published studies using ATLAS.ti and NVivo, 1994-2013.

Social Science Computer Review, 34, 597-617. doi:10.1177/0894439315596311

Wun, T., Payne, J., Huron, S., & Carpendale, S. (2016). Comparing bar chart authoring
with Microsoft Excel and tangible tiles. Computer Graphics Forum, 35, 111-120.
doi.org/10.1111/cgf. 12887

Ybarra, O., Kross, E., & Sanchez-Burks, J. (2014). The “big idea” that is yet to be:
Toward a more motivated, contextual, and dynamic model of emotional
intelligence. The Academy of Management Perspectives, 28, 93-107.
doi:10.5465/amp.2012.0106

Yin, R. K. (2011). Qualitative research from start to finish. New York, NY: The Guilford
Press.

Yin, R. K. (2014). Case study research: Design and methods (5th ed.). Thousand Oaks,
CA: Sage.

Yin, R. K. (2013). Validity and generalization in future case study evaluations.
Evaluation, 19,312-332. doi:10.1177/1356389013497081

Yilmaz, K. (2013). Comparison of quantitative and qualitative research traditions:
Epistemological, theoretical, and methodological differences. European Journal
of Education, 48,311-325. doi:10.1111/ejed.12014

Yitmen, L. (2013). Organizational cultural intelligence: A competitive capability for
strategic alliances in the international construction industry. Project Management

Journal, 44(4), 5-25. d0i:10.1002/pm;j.21356



145

Zivkovic, J. (2012). Strengths and weaknesses of business research methodologies: Two
disparate case studies. Business Studies Journal, 4(2), 91-99. Retrieved from
http://www.alliedacademies.org/public/journals/JournalDetails.aspx?jid=26

Zhang, X. A., Li, N., Ullrich, J., & van Dick, R. (2015). Getting everyone on board the
effect of differentiated transformational leadership by CEOs on top management
team effectiveness and leader-rated firm performance. Journal of Management,

41, 1898-1933. doi:10.1177/0149206312471387



146

Appendix A: Interview Protocol

Interview Protocol

What you will do What you will say----script

Greet participant upon arrival. Hello and welcome!

Introduction I would first like to thank you for participating in
this study.

My name is Arafat Abuaziz and I am a doctoral
student at Walden University. The purpose of this
study is to explore strategies that business leaders,
like yourself, use to grow your companies through
international expansion. The interview should not
take longer than 30 minutes of your time. During
this time, [ will ask you a series of questions
allowing me to gain a deeper understanding of

internationalization strategies used for global

expansion.
Watch for non-verbal queues. 1. What motivated you to expand internationally?
Paraphrase as needed. 2. What strategies worked best when you expanded

Ask follow-up probing questions. | internationally?
3. What barriers did you encounter when

implementing those strategies?
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4. How did you address the barriers when
implementing the strategies?

5. How did you assess or measure the effectiveness
of your international strategies?

6. What additional information could you provide
that could be helpful in growing companies through

international expansion?

Wrap up interview thanking

participant.

I greatly appreciate your participation in this
research study. I assure you that your identity is
completely confidential and will not be disclosed in

this or any other future research.

Schedule follow-up member
checking interview.

1. Review and interpret the
interview transcripts.

2. Write each question
followed by a succinct
synthesis.

3. Provide a printed copy of
the synthesis to the
participant.

4. Ask if the synthesis

I would like to schedule a follow-up member
checking interview. During this interview, I will ask
you to read a report of my interpretation of the
interview so as to confirm the accuracy of your
responses. Once you read the report, you will have
the opportunity to confirm or challenge my
interpretation.

Now that you read the report, I would like to briefly
review each question with you along with other
questions related to the findings to assure that my

synthesis addresses your responses. Please feel free




148

represents the answer or if
there is any additional
information.

Continue member
checking until there is no
new data to collect.

Ask probing questions

related to the findings.

to add any input that comes to mind during the

review.
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Appendix B: Email Invitation to Participants
Dear {Participant},

My name is Arafat Abuaziz. I am a doctoral candidate at Walden University. I
would like to extend an invitation to you to participate in my research study. The
purpose of my study is to explore strategies that business leaders use to grow their
company through international expansion. [ hope to receive at least 4 volunteers to
participate in this single case study.

If you are interested in participating, please review the attached informed consent
form and feel free to ask questions. You may reply to Arafat.abuaziz@Waldenu.edu, call
my local number, or notify me in person. The first 4 volunteers will be accepted as
potential subjects. If you accept and are selected for this study, I would like to invite you
to an informal meeting in a mutual location to discuss the purpose of the study and
review the informed consent form so that you have a thorough understanding of your
participation in this study. If I receive more volunteers than the required amount or
collected a sufficient amount of data, I will notify you by email of your status as a

participant.

Thank you in advance for your consideration.
Respectfully,

Arafat Abuaziz

Doctoral Candidate

Doctorate of Business Administration: International Business
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Appendix C: Data Collection Instrument for Interviews

Interview Questions

Q1: What motivated you to expand internationally?

Q2: What strategies worked best when you expanded internationally?

Q3: What barriers did you encounter when implementing those strategies?

Q4: How did you address the barriers when implementing the strategies?

Q5: How did you assess or measure the effectiveness of your international
strategies?

Q6: What additional information could you provide that could be helpful in

growing companies through international expansion?
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