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Abstract
Research on ethnic lobbying has largely neglected the perspectives of Arab Americans,
creating a disconnect between this community and their lobbying efforts. This gap is
crucial because it threatens to widen the disconnect between Arab Americans and their
lobbying groups, where effective lobbying depends on a unified message. Existing
studies highlight this gap, pointing out the lack of unified organization and ongoing
resource constraints that limit the influence of Arab American lobbyists on U.S. foreign
policy. The purpose of this generic qualitative was to explore Arab Americans’
perceptions of their lobbying efforts and the factors shaping these perceptions based on
the spiral of silence and looking glass self theories. The study involved interviews with
seven Arab Americans in Washtenaw County and Wayne County, Michigan, and the data
were analyzed thematically. Findings reveal a predominantly negative perception of
lobbying efficacy attributed to fragmented strategies and insufficient resources. To
promote positive social change, the study can potentially be used to support a unified
vision within the community, strategically utilizing social media, increasing financial
support, and encouraging cooperation across generations. These strategies have the
potential to enhance lobbying efforts, align them more closely with community
objectives, and strengthen their impact, enabling the delivery of a bipartisan message that

advocates for policy changes beneficial to Arab American interests.
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Dedication

This dissertation is dedicated to the resilient and courageous individuals of
Palestine, particularly those in Gaza. Your unwavering strength amid adversity, enduring
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resilience. This work serves as a modest tribute to your struggles and triumphs and
reflects my deep admiration and solidarity. May this dissertation stand as a testament to
your strength and a call for continued support and justice. Your courage represents a

beacon of hope for all who seek a better future.
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Chapter 1: Introduction to the Study

Arab Americans’ views of their own lobbying efforts regarding U.S. foreign
policies in the Palestinian-Israeli-conflict are unknown. Lobbying is vital in influencing
U.S. foreign and domestic policies. It influences political decisions through direct
interaction with government officials or indirectly through interaction with the public to
gain their support (Downes et al., 2017). Racial minority groups noticed the importance
of lobbying in the U.S. political system to pass their agenda on topics important to them
(Haney & Vanderbush, 1999). Arab and Israeli lobbies who share interests in the Middle
East took advantage of lobbying to pass their agenda on topics related to the Middle East,
especially Palestine, a region of recurring instability (Mearsheimer & Walt, 2006).
However, Arab, and Israeli lobbies did not receive the same support or attention from
scholars and politicians.

Multiple studies tried to cover the history and the political activities of these two
lobbyist groups, but most of the studies focused on the Israeli lobby. The Arab American
lobby did not receive much attention from the academic community. Few studies were
published with a general conclusion that, compared to the Israeli lobby, the Arab lobby
has not been successful, and their achievements are not noticeable (Bard, 2010c; David,
2007; Hafsa, 2014; Khoury, 1987). This emphasis has shaped the general perception of
the Arab American lobby and its ability to shape U.S. foreign policy on the Palestinian-
Israeli conflict.

The current study explored how Arab American individuals view their lobby’s

effort and what factors influence their perceptions of the Arab lobby. This study focused
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on understanding the effect of political backgrounds, political affiliation, public opinions,
and mass media in forming these opinions. Chapter 1 covers the study’s background,
focusing on the Palestinian-Israeli conflict and how this issue refined Arab identities
across the three waves of Arabs to the United States. Chapter 1 also presents the problem
statement, purpose of the study, and research questions. Further, I discuss the study’s
theoretical foundation, limitations, assumptions, and scope. The chapter concludes with a
discussion of the potential significance of the study.
Background of the Study

The relationship between lobbyists, public opinion, and U.S. domestic and foreign
policies is complex (Shamir et al., 2007). This relationship ranges from “vague
constraints on policymaking, to indirect ratification power of international agreements, to
actual and institutional veto power granted by negotiators to other public actors” (Shamir
et al., 2007, p. 17). Lobbying is an integral part of American political life. As individuals,
organizations, or groups, lobbyists lobby for one unchanged goal to convince legislators
of their organization’s beliefs (Downes et al., 2017; Zarifian, 2014). In a democracy,
lobbying is a right for all individuals to make their cases public to seek support and
pressure decision makers to pass their agenda on topics important to them. Arab and
Israeli lobbies compete to influence policymakers’ decisions regarding U.S. policies
concerning the Middle East, specifically Palestine. However, the Arab American lobby
lacks support from the public and policymakers, which weakens their ability to pressure

policymakers (Bard, 2010b; Mearsheimer & Walt, 2006; Scholten, 2017).



Ethnic lobbying, mainly the Israeli lobby, has played an essential role in
influencing U.S. foreign policy in the direction that they favor, to gain benefits such as
U.S. foreign aid support (Paul & Paul, 2008; Thurber et al., 2018). The Jewish American
lobbying organizations have contributed to building a solid relationship between
American politicians and Israel. This relationship has been based on sharing political
democratic values and longstanding perceptions of Israel as a geo-strategic asset in the
region (Thurber et al., 2018).

The Jewish American communities’ population ranges between 1.7% and 2.1% of
the total American population, with multiple organizations that are attached to the state of
Israel (Thurber et al., 2018). Along with the Jewish American lobbying organizations, the
American Israel Public Affairs Committee (AIPAC) also supports Jewish American
lobbies. Moreover, it influences the policymaking process by financially supporting
members of Congress and supplying the congressional office with the rhetoric and
information needed (Paul & Paul, 2008; Thurber et al., 2018). With an annual operating
budget of $70 million and 100,000 members nationwide, the AIPAC’s influence is
potent, and ignoring it would be “like the kiss of death” because it simply “dwarfs all of
its competitors” (Thurber et al., 2018, p. 76).

In comparison, Arab American political involvement started around the 20th
century, with less wealth, less public support, and an ununified goal (Pennock, 2017).
Arab Americans’ ethnonationalism, perceptions, and political participation changed from
their arrival to the United States in 1880 to the current time (Nassar-McMillan et al.,

2014; Samhan, 1987; Sandoval & Jendrysik, 1993). Their ethnic identity in the United
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States took years to crystallize, and there were frequent debates on how it was formed or
constructed (Nassar-McMillan et al., 2014; Samhan, 1987). According to many scholars,
Arab ethnic identities and political involvement went through phases among the three
waves of Arab immigrants to the United States. It changed from the melting pot model of
assimilation to “a higher level of nationalism and Arab ethnic pride” (Amer, 2014, p.
155). This transition encouraged Arab immigrants to become more vocal and disapprove
of some U.S. foreign policies toward the Middle East (Amer, 2014; Nassar-McMillan et
al., 2014; Sandoval & Jendrysik, 1993).

Historically, Arabs migrated to the United States in three waves (Amer, 2014).
Early Arab immigrants arrived in the United States around the late1880s, primarily
Syrian and Lebanese, who left voluntarily to improve their economic conditions (Nigem,
1986). This early group tried to keep their identity and ““allegiance to their homeland in
terms of customs, language, and political affiliations” (Amer, 2014, p.155). However,
during World War I and after the new Immigration Restriction Act of 1921 and the
Johnson-Reed Act of 1924 Arabs faced forced isolation from their homeland, which
increased their preferences to assimilate into American society to avoid racial segregation
(Amer, 2014; Nigem, 1986). Around the end of the World War II, Arab American
communities were fully assimilated and almost lost their identity (Abdelhady et al.,
2013).

The second period of migration was characterized by different events including
shifts in immigration policies, the establishment of Israel in 1949, and the unrest status in

the Middle East, especially Palestine, which contributed to the second wave of Arab



immigrants to the United States (Abdelhady et al., 2013; Nigem, 1986; Samhan, 1987).
Many of the second-wave immigrants were middle-class, highly educated, and activists
who were optimists of the democratic political environment in the United States.
Furthermore, they were able to participate in American public and political life
(Abdelhady et al., 2013; Sandoval & Jendrysik, 1993; Wald, 2009). The 1967 Arab-
Israeli War and the passing of the Immigration Act of 1965 removed de facto
discrimination against Asian, Southern and Eastern European, and non-European ethnic
groups and facilitated the process for more individuals to enter the United States
(“Immigration and Nationality Act of 1965,” 2023; Sandoval & Jendrysik, 1993). Many
of the immigrants from this cohort emigrated due to political motives, and most were
Muslims who maintained a robust ethnic identity (Sandoval & Jendrysik, 1993).

The third wave was also educated and possessed more skills than the other two
waves, part of a “brain drain” of skilled professionals who differed in their religious
background and acceptance of the Western American culture (Abdelhady et al., 2013;
Nigem, 1986; Sandoval & Jendrysik, 1993). The strong background of the third wave and
the events of 1967 catalyzed Arab American assertion, bringing members of the different
Arab American waves together in the form of organizations or individuals who were
more politically involved (Sandoval & Jendrysik, 1993). Even though the political
consciousness in the wake of the 1967 Arab-Israeli War was a turning point for many
Arab Americans and Arabs worldwide, Arab American political activities started in the
early 19th century. Institutions such as the New Syria Party, the Arab National League,

and the Institute of Arab American Affairs tried to unify Arab Americans and mobilize



their political actions in support of Arab nationalism and Palestinian independence
(Pennock, 2017). The 1967 Arab- Israeli war was a reason to boost and enthuse Zionism
throughout the Jewish diaspora and was the reason for the collapse of unity among Arabs
in Egypt, Syria, and Jordan (Pennock, 2017). The 1967 event also was a turning point for
the U.S. government; in general, the Israel-U.S. relationship deepened, and the Congress
was dominated by the pro-Israel interest group and the AIPAC (Hafsa, 2014; Marrar,
2008; Trice, 1978).

After the 1967 war, American policymakers amplified their support of the Jewish
state. They denied the Palestinian right to self-determination because it was widely
believed that the Palestinian exercise of rights would threaten the Jewish state’s existence
(Marrar, 2008). This event empowered Arab American communities to be involved
politically and call for unity to form Arab American ethnic groups (David, 2007; Hafsa,
2014; Odeh, 2018; Pennock, 2017). Odeh (2018) stated that what resonated in the Arab
mind after the 1967 event was not the victory of Israel but the U.S. government’s outright
support for Israel. Furthermore, the negative attitude and discrimination Arab Americans
perceived from the Americans shattered their feeling of belonging to American society
(Odeh, 2018). As a result, new groups of the Arab American lobby, the pro-Arab lobby,
and new institutions and organizations began to organize themselves to mobilize Arab
Americans politically in support of Arab political or humanitarian causes connected to
the Palestinian cause (Hafsa, 2014; Odeh, 2018; Pennock, 2017).

One of the most essential institutions then was the Association of Arab American

University Graduates (AAUG). It was formed in late 1967 to help educate Arab
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Americans and other Americans about Arab heritage (Hafsa, 2014; Odeh, 2018; Pennock,

2017). The AAUG was the most influential and visible group, with the most avowedly
secular and pan-Arab foundation in 1960—-1970 (Nakhleh, 2007; Pennock, 2017). Around
1972, the National Association of Arab Americans was established (NAAA ,2008). It
was the first domestic Arab organization officially registered to form a Political Action
Committee ( Hafsa, 2014). In the early 1980s, the Arab American Institute (AAI) and the
Arab American Anti- Discrimination Committee (ADC) were established to change the
negative images, stereotypes, and prejudices against Arabs (Paul & Paul, 2008; Starck,
2015; Thurber et al., 2018).

The change in the American public and the policymakers’ position on the
Palestinian-Israeli conflict from the one-state to the two-state solution suggests that
besides the AIPAC, Arabs also play a role in U.S. foreign policy (Marrar, 2008).
Lobbyists, public opinion, and mass media are domestic sources that impact U.S. foreign
policy (Trice, 1978). Interest groups and lobbyists guide public attitudes indirectly by
creating a domestic political climate using new and traditional media (Trice, 1978).

The current study focused on exploring Arab Americans’ perceptions of the Arab
lobby because it was essential to understand what factors affect the U.S. foreign policy
outcomes related to the Palestinian-Israeli conflict and what role lobbyists play in this
process, especially the Arab American lobby. U.S. foreign policy is complicated because
of the diverse ethnic groups in the United States. Lobbies, especially ethnic lobbies,
usually prefer to support the policies that benefit the country of their interests (Huczko,

2019; Imam, 2018). The American policy process and lobbying should align with the



Constitution and be well presented to society (Huczko, 2019). Scholars and analysts
accepted the fact that lobbying, specifically ethnic lobbying, has the ability and the power
to influence U.S. foreign policy and to seek political and socioeconomic changes (Paul &
Paul, 2008).

Lobbying became essential to many interest groups as they sought to control the
information flow with members of Congress (Downes et al., 2017). Although ethnic
lobbying changed some policies in their favor, no ethnic lobby group successfully
diverted U.S. foreign policies away from the American national interest (Paul & Paul,
2008). U.S. foreign policy in the Middle East continues to have three linkages: economic,
location, and Israeli. Economic linkages are tied to petroleum resources, which are vital
to providing national security to support the U.S. economy and energy system. The
Middle East, especially the Levant and the Arabian Gulf regions, has always been the
focus of U.S. foreign policy due to its strategic location and the oil deposit of the Arabian
Peninsula. For over a half century, U.S. foreign policies focused on securing the free flow
of natural resources and stabilizing the global prices of natural resources. The Israeli
linkage stems from Israel’s regional role as a solid domestic pressure or, as described by
the U.S. military strategic planner, the political contraceptive against U.S. oppositional
groups in the region (Aruri, 1993). However, due to the Palestinian-Israeli conflict in
Palestine, the U.S. policy toward the region faced challenges and obstacles due to its one-
sided policy (Huczko, 2019; Imam, 2018; Marrar, 2011; Mearsheimer & Walt, 2006).

The history of the conflict started around 1917 when Great Britain issued a public

statement announcing its support for establishing a “national home for the Jewish people”
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in Palestine, creating outrage in the region (Peters & Newman, 2012, p. 38). In 1936, the
Arabs revolted against British rule, which forced the British government to appease the
Palestinian community with a plan calling for limits on Jewish immigration (Peters &
Newman, 2012). However, after World War II, Britain sought the United Nations’s help
to address the question of Palestine (Aruri, 1989). Most of the United Nations Special
Committee on Palestine favored the two-state solution to solve the conflict. Nevertheless,
Israel fought the Palestinians until it declared its state in Palestine in February 1947 ( “A
History of Conflict,” n.d.; Aruri, 1989; Cortés, 2013; Pressman, 2003). As a result, more
than 700,000 Palestinians became refugees and ended up in Egypt, Lebanon, Syria,
Jordan, and the Gaza Strip (Peters & Newman, 2012; Tessler, 2009). The United States
and the Soviet Union failed to end the conflict between the Arab and Israel
diplomatically, leading to the 1967 War or the Six-Day War and denying Palestinian
political rights (Marrar, 2011).

After the 1967 Arab-Israeli war, U.S. policymakers and the U.S. government
denied the Palestinians’ right to self-determination and heightened their support for the
Israeli state (Imam, 2018; Marrar, 2008). Between 1969 and 1982, the Nixon and the
Reagan administrations sought to facilitate diplomatic efforts to end the conflict, which
also failed (Marrar, 2011; Pennock, 2017). U.S. policy in the Middle East was a policy by
increments that lacked an overarching principle dictated by the United States, the pro-
Israel lobby, and Israel (Aruri, 1989). Even though the United States has the leading
nuclear and capitalist power, it needs more international experience to use its power to

influence affairs. Furthermore, the United States continued to work behind the scenes
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through United Nations on the issues related to Palestine without the approval of the
Palestinian nations on some of these issues (Aruri, 1993).

Not until 1987 did the first intifada (Palestinian uprising) catch Israel and the
Palestinian Liberation Organization (PLO) off guard, leading to many civilian Palestinian
organizations that started to create a rival center of power in contrast with the PLO
(Aruri, 1989; Gerner, 1990). As a result of the intifada and the increasing numbers of
organizations, the United States and PLO opened the door for additional negotiations
under the condition that the PLO should accept UN Resolution 242 and recognize Israel
(Aruri, 1989; Gerner, 1990; Pressman, 2008). Negotiations continued between 1993 and
2001, resulting in Israel and the PLO signing the Declaration of Principles or Oslo
Accords (Aruri, 1989; Gerner, 1990). Despite the attempts to end the Arab- Israeli
conflict, the Palestinians and the Arabs were still content with the status quo. At the same
time, the Zionists sought to change it by establishing a Jewish state known as one state
(Aruri, 1993; Gerner, 1990). The United States remained committed to protecting its
Israeli ally but sought a two-state solution to end the Palestinian-Israeli conflict. U.S.
policymakers and the American public prefer the two-state solution because it calls for
lasting peace with Israel (Marrar, 2008). The two-state solution proposed by the Oslo
Accords and implemented by the Israeli government and PLO in 1993 called for peace
with Israel in exchange for Israeli withdrawal from the pre-1967 borders (Two-State
Solution, 2022).

The shift in the U.S. policy from fully supporting the Jewish state, “Israel’s only

position,” to backing the two-state solution was because of multiple factors, including
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public opinion, the pro-Israel lobby, the pro-Arab lobby, and the Arab American lobby

(Marrar, 2008). The U.S. strategic interest in the Middle East requires a complex balance
of the Middle East foreign policies and a unique relationship with Israel (Bruycker &
Beyers, 2019; Gilboa, 2021; Oswiecimski, 2013). Most studies have shown that
American lobbying is an uncontested part of the political process in the United States.
Lobbying has been extensively studied, specifically ethnic lobbying, where researchers
confirmed that Israeli and pro-Israeli lobbies have been the most influential in U.S.
foreign policy (Mearsheimer & Walt, 2006; Zarifian, 2014). Arab Americans and Arab
lobbies do not have the same level of support as Jewish American and Israeli lobbies
because they are not strategic partners (Hafsa, 2014; Mearsheimer & Walt, 2006; Paul &
Paul, 2008). Although ethnic lobbying was addressed extensively, few researchers
focused on Arab lobbying, and no researchers addressed Arab American perceptions of
their lobby’s effort to influence U.S. foreign policy. The current study addressed a gap in
the literature regarding how Arab Americans perceive the Arab lobby’s effectiveness in
influencing U.S. foreign policy concerning the Palestinian-Israel conflict and what factors
impact their perceptions.
Problem Statement

The effectiveness of the Arab American lobby’s lobby effort regarding the
Palestinian-Israeli conflict had not been investigated. The Arab American lobby has been
ineffective regarding the Palestinian-Israeli conflict. The Arab American lobby failed to
present a public policy to connect with their community and to seek their opinion

regarding the lobby’s effectiveness in influencing U.S. foreign policy concerning the
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Palestinian-Israel conflict. Successful ethnic lobbying depends on a unified message, and
ignoring Arab American communities’ opinions would expand the gap between this
group and their lobby, resulting in nonunified goals. This gap in knowledge hinders Arab
American lobbyists from mobilizing and organizing to form a comprehensive lobbying
network that could impact U.S. foreign policy in a way that is more favorable to support
their agendas. The Arab American lobby failed to realize that Arab Americans are a
diverse group with significant characteristics, including language and Arabic Middle
Eastern culture. However, this group suffered from marginalization, negative stereotypes,
and discrimination that hindered their efforts to unify their goals and lobby against the
status quo (Hafsa, 2014; Khoury, 1987; Marrar, 2011).

Similarly, the Arab American lobby faces multiple challenges, including a lack of
funding, unclear or negative perceptions, and the lack of political power to influence the
status quo. Ask and Springlea (2022) stated that lobbyists in favor of the status quo have
powerful influence and can effectively raise money and succeed more effectively than
groups lobbying against the status quo. Interest groups and the widespread involvement
of citizens in petitioning of government led to a change in the political process where
some groups became more influential than others and succeeded in obtaining significant
benefits to maintain the status quo that benefits their agenda (Ask & Springlea, 2022).

In contrast, many others failed to sustain their political influence due to a lack of
access to politicians, funds, size, proper organization, and sufficient support at the local
level (Khoury, 1987; Scholten, 2017; Shain, 1996). The lack of the necessary access to

politicians to influence policy outcomes lessens the Arab American lobby’s effectiveness
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in exerting pressure on U.S. foreign policy (Bard, 2010a; Hafsa, 2014). There is an

asymmetrical political and public connection between the Arab American and Israeli
lobbies because Americans are more sympathetic to Israelis than Arabs. This general
perception helped the Israeli lobby connect with U.S. politicians. Moreover, it
emphasized that the general public thinks that most Americans and policymakers support
the Israelis over Arab Americans (Bard, 2010a; Hafsa, 2014).

Another factor that weakens the Arab lobby is the lack of unity, which dilutes its
influence on policymakers and policy outcomes (Bard, 2010c). Arab Americans are a
diverse group, differentiated by country of origin, culture, religion, wealth, and length of
stay in the United States (““Arab American Political Participation”, 2006). Foreign
policies targeting the Middle East often unify Arab Americans, as these policies can
threaten the stability of the region (Sandoval & Jendrysik, 1993). Arab American lobbies
are politically engaged and able to influence domestic policy outcomes that pertain to
discrimination; however, their efforts have not been successful regarding meaningful
policy change in the long-standing Palestinian-Israeli conflict (de Figueiredo & Richter,
2014). Although studies focused on the Arab and Israeli lobbies and issues around the
conflict, studies did not address Arab Americans’ perceptions of their lobby’s efforts to
influence U.S. foreign policies on the Palestinian-Israeli conflict. The current study was
intended to fill the gap in the literature on Arab Americans’ perceptions of their lobbying
efforts and the factors that helped form these perceptions, focusing on media and political

participation.



14
Purpose of the Study

This study explored Arab American perceptions of Arab lobbying efforts to
influence U.S. foreign policy on the Palestinian-Israeli conflict. Furthermore, the study
explored the factors that impact their perceptions. This study focused on three factors that
were thought to influence Arab Americans’ perceptions: political affiliation, media
exposure, and public opinion. The results of this study may provide an expanded
understanding of the Arab Americans’ view of their lobby, which could help Arab
lobbyists determine whether these perceptions are a tool to evaluate their current agendas.

Research Question

The following research questions (RQs) guided this study:

RQI1: How do Arab Americans view the effectiveness of the Arab lobby’s effort
to influence U.S. foreign policies on the Palestinian-Israeli conflict?

RQ2: How do political affiliation, media exposure, and public opinions influence
Arab Americans’ perceptions of the Arab lobby?

Conceptual Framework

This study was grounded on two theories: the spiral of silence (SOS) theory and
the looking glass self theory. Noelle-Neumann (1991) introduced the SOS theory and
discussed how individuals’ fear of isolation forces them to monitor the climate of opinion
continuously. Further, Noelle-Neumann assumed that in a social group, cohesion must be
ensured by a sufficient degree of agreement on values and goals. This agreement is called
public opinion (Noelle-Neumann, 1991). SOS theory discusses how the majority’s

opinion can affect minorities’ opinions and how they voice their opinions.
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The SOS theory has two ends, as shown in Figure 1. The top end views the
majority, and the lower end views the minority. Noelle-Neumann (1991) suggested that
the SOS theory can be described as a dynamic process in which the prediction about
public opinion in mass media gives more coverage to the majorities and less coverage to
minorities, which forms a social environment where minorities lose their confidence to
express their views because of the fear of rejection or isolation. Noelle-Neumann further
explained how individuals’ fear of isolation forces them to constantly check accepted
opinions, which influences their behaviors and their willingness to speak out. If
individuals’ opinions are shared in a consensus of public opinion, they will be confident
to speak out publicly or in private; however, when individuals feel they are in the

minority, they fear isolation and become silent (Noelle-Neumann, 1991).
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Figure 1

Spiral of Silence and Fear of Isolation
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Noelle-Neumann (1991) stated that the process of the formation of public opinion
is based on a quasi-statistical sense, which means individuals’ ability to recognize
whether the opposing side’s opinion is more accepted in public debates helps determine
whether their opinions are in the majority or the minority. This sense forces people to
focus on the impression they make in public because of the fear of isolation and the threat
of prejudice if they do not go along with the consensus (Noelle-Neumann, 1991). Noelle-
Neumann (1955, 1974, as cited in Aryal, 2013; Boneu, 1966; Noelle-Neumann, 1991;
Scheufele & Moy, 2000)) suggested two concepts of public opinion: (a) public opinion as
rationality, which is necessary for generating social change, and (b) public opinion as

social control, which forces individuals to scan the society for approval to avoid isolation.
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Scholars investigated the forms of public opinion and the way it was established.
Scholars assumed that the process is complicated and differs by model. In the rational
model, the ability to express opinion depends on the ability to inquire about information,
the motivation to discuss these issues, and the majority of public views (Scheufele &
Moy, 2000; Sherif, 2017). However, the model of social control underlies the SOS
theory, which means individuals are forced to scan their environment for societal
approval to avoid isolation (Scheufele & Moy, 2000).

The logical connection between the SOS theory and the current study was that the
SOS theory suggests that individuals fear isolation, resulting from the idea that a group or
society might exclude the members if their views oppose the majority views. As shown in
Figure 2, the study provided a baseline to understand how Arab Americans view the Arab
lobby’s effort based on two premises. First, individuals knew popular opinions, so they
adjusted their opinions to these perceptions. Second, individuals oppose the majority’s

views, so they fear isolation and opt not to express their opinions fearing isolation.
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Figure 2
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willing to express their opinions or keep silent.

The Palestinian-Israeli conflict received essential attention due to its role in the
international and American political arena and the constant spotlight of the world’s
political news media (Chang, 2003). However, Arab Americans are rarely supported by
U.S. mainstream media. The distorted media image of Arabs is pervasive. It threatens
public opinion and influences U.S. foreign policy in the Middle East, which continues to
inhibit a resolution to the conflict (Shaheen, 1985). Shaheen (1985) stated that the
American culture “appears to have absorbed the Israeli stereotype of the Arab” (p. 172);

therefore, to Americans, the Arab world is illiterate, dirty, and impoverished. Social
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forces that shape these images are more potent than those of any individual policymaker,
which requires a great effort to change them (Shain, 1996).

SOS theory helped me to examine how Arab Americans perceive the public
opinion of the Arab lobby and how that affects their ability to present their perceptions
based on the knowledge they have without the fear of isolation. Further, this study
explored individual perceptions in terms of the looking glass self theory. The looking
glass self effect is a term introduced by Cooley (1902, as cited in Rahim, 2010) to support
the theory that individuals see themselves as a reflection of how society views them. This
model was used to assess how social stereotypes and labeling can influence Arab
Americans’ attitudes and perceptions of the Arab lobby’s efforts. According to the
looking glass self theory, marginalized people who suffer from a negative stereotype
might use that label or image as an excuse for “why they are not achieving their goals,”
(Rahim, 2010, p. 5), resulting in adverse outcomes or perceptions. Most individuals rely
on a combination of their preexisting information and the information available through
media and social interactions. As a result, individuals’ opinion formation does not solely
depend on the individual cognitive process but is based on individuals’ predispositions
and communication synthesis (Nisbet & Myers, 2011).

Arab Americans suffer from negative stereotypes offered by media coverage,
which might force them to think poorly of their opinions and possibly suppress their
feelings. Nisbet and Myers (2011) stated that the

prevalence and balance of positive, neutral, and negative consideration embedded

in media coverage about an issue or topic will influence whether positive or
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negative considerations are more accessible when individuals are asked to make
judgments or evaluations about actors and policies, such as the U.S. and its
foreign policy. (p. 686)
As illustrated in Figure 3, the relationship between the SOS theory, the looking glass self
theory, and the current study’s approach lay in individuals’ willingness to voice their
opinions when they think others share their views and that their opinion is not in the
minority. Typically, people who are inclined to express their thoughts are influenced by
their personal beliefs and their perception of the prevailing climate of opinion (Bowen &

Blackmon, 2003).



21
Figure 3

Self-Looking Mirror, Public Opinion, and Fear of Isolation

N~
Public Opinion
N

)
)

Previosly Known

Media popular opinion

(

)](

Adjust opinion to
match popular
inio

Self- Looking
Mirror Minorities

H

Willingess to

Deviant Opinions speak

H
(

Fear of [solation

)

Silent
S

Note. This figure shows the effect of the self-looking mirror and the person’s ability to speak out if they are

in a minority and have deviant opinions from public opinion.

Nature of the Study

A generic qualitative design was employed to explore Arab Americans’
perceptions of the Arab lobby’s efforts to influence U.S. foreign policies regarding the
Palestinian-Israeli conflict. Furthermore, the study sought to understand Arab Americans’
perspectives on the Arab American lobby’s progress in addressing U.S. policies relevant
to the Palestinian-Israeli conflict and to determine whether Arab Americans consider this
issue a priority among other challenges they face in the United States. A qualitative
approach was chosen because it was well suited for research exploring phenomena or
understanding social problems (see Lloyd-Jones, 2003). Qualitative research aims to

uncover the reasons and processes behind certain decisions rather than to validate
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predictions(Patton, 2015). In particular, qualitative studies focus on giving a voice to
those with unique lived experiences (Lapan et al., 2011), thereby providing a rich,
contextual exploration of the subject matter.

A generic qualitative design was selected to facilitate an in-depth and nuanced
understanding of the phenomenon. This approach is advantageous for exploring topics
where existing theories or models may be inadequate (Caelli et al., 2003). The primary
phenomenon of interest in the current study was how Arab Americans perceive their
lobbying efforts to influence U.S. foreign policy on the Palestinian-Israeli conflict. Data
were collected through in-depth interviews with a purposive sample of Arab Americans
residing in Washtenaw County and Wayne County, Michigan. The strategy and rationale
for participant selection were aligned with the study’s epistemological perspective and
overarching aims (see Campbell et al., 2020). An interview protocol was developed to
address the study’s problem and purpose, ensuring that participants were informed about
the process, the concept of informed consent, and essential study details to alleviate any
concerns about the study and confidentiality (see Jacob & Furgeson, 2012).

Data were coded using NVivo 14 software, beginning with an initial set of codes
that were subsequently categorized into themes through value and a priori coding.
Thematic analysis was used to analyze and interpret the data from interviews and other
sources. Additionally, narrative analysis was employed to examine data from various
sources, such as interview responses, and grounded theory was applied to comparable

cases in different settings to derive causal explanations.
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Definitions

For clarification purposes, the following terms are defined as they were used in
the study:

Arab American lobby: Formal and informal groups or individuals who attempt to
influence U.S. domestic and foreign policy to support the interest of Arab Americans in
the United States and the Middle East (Global Investment Center, 2015).

Opinion: “Publicly visible and audible expressions of opinion and public behavior
regarding value-laden issues. Its power derives from our social nature, from the
willingness of society to threaten isolation in reaction to forbidden opinions and
behaviors, and from the individual’s fear of isolation” (Noelle-Neumann, 1991, p. 283).

Perceptions: “A belief or opinion based on how things seem” (Persson et al.,
2022, p. 1)

Political identity: “A political approach wherein people of a particular race,
nationality, religion, social background, social class or other identity factors develop
political agenda that is based upon these identities” (Gentry, 2010, p. 16). Political
identity includes how an individual believes or behaves in ways beyond the focus on
political party affiliation (Gentry, 2010).

Public opinion: “An aggregate of the individual views, attitudes, and beliefs about
a particular topic, expressed by a significant proportion of the community” (Davison,
2024, para. 1).

The Palestinian-Israeli conflict: ““An ongoing struggle between Palestinians and

Israelis that began in the early 20" century. The term is also used to reference the conflict
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between the Zionist Yishuv and the Arab population living in Palestine under the
Ottoman Empire and then British rule” (Pressman, 2003, para. 1).
Assumptions
Assumptions in research are the “bedrock for the entire study, influencing the
choice of methodology and analysis techniques” (Creswell & Creswell, 2017, p. 34). 1
made several assumptions in this study. The first assumption was that the study
participants would answer interview questions honestly and factually. Also, I assumed
that all participants would present their honest opinions objectively when asked about
Arab American lobbying efforts to influence U.S. foreign policy regarding the
Palestinian-Israeli conflict. The second assumption was that participants would
comprehend the questions and the concepts discussed. The third assumption was that
some participants might have fears and challenges expressing their views on Arab
lobbying, U.S. foreign policies, and the Palestinian—Israeli conflict, fearing prejudice and
discrimination. The fourth assumption was that the SOS theory was a suitable lens for
this study. The fifth assumption was that the sources and participants chosen for this
study were sufficient for answering the research questions. Finally, I assumed that a set of
factors could influence Arab Americans’ perceptions of their lobbying effort, including
public opinion, media, and public afflictions.
Scope and Delimitations
Delimitations are characteristics that limit the scope and define the boundaries of
a study (Simon & Goes, 2012). The current study explored Arab Americans’ perspectives

on Arab lobbying efforts to influence U.S. foreign policies regarding the Palestinian-
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Israeli conflict. Although the United States plays a crucial role in addressing this conflict,
it often demonstrates favoritism toward Israel, its ally. The influence of public opinion,
mass media, and lobbying groups impacts the formation and implementation of foreign
policy related to this conflict. Consequently, the study’s scope included Arab lobbying
efforts, Arab Americans’ views concerning these efforts, and the influences of media and
political affiliations on U.S. foreign policies. However, certain factors such as potential
solutions to the conflict were excluded from this study. Despite numerous discussions
and political scenarios aimed at resolving the Palestinian-Israeli conflict, no viable
solutions have been achieved, leading to the exclusion of this factor from the study’s
focus.
Limitations

The limitations of the study were its potential weaknesses. This study was limited
to the Arab American population, which limited the sample’s diversity. A higher number
of interviews with a more diverse population would have enabled more views, and the
possibility of generalizing the findings of this study would have been greater. The other
limitation was the resources; this study had limited research on this topic. Other potential
barriers included difficulty recruiting participants for interviews. Methodological issues
such as credibility, validity, and reliability might have emerged during interviews and
data collection. Further, the nature of the study might have imposed recruiting problems
due to geographic location and lack of motivation to participate. Strategies to minimize
these issues included data triangulation, respondent validation, data saturation,

reflexivity, rich and thick verbatim description of participants’ accounts, receiving
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feedback from an informant, accounting for personal bias, and expert review to identify
and avoid bias in the study (see Farrelly, 2013; Rolfe, 2006).
Significance

This study may be significant for several reasons. First, this research focused on a
group that is underrepresented in research on this topic, which created a need for the
study. This study might fill a gap in understanding Arab Americans’ perceptions of the
Arab lobby and the factors that contribute to these perceptions. The literature had not
addressed Arab Americans’ perceptions of lobbying and the factors that might contribute
to forming their perceptions, such as media and political background. Lobbying has long
been a force for social and political change that empowers individuals to be represented
in policymaking (Alemanno, 2017). The current study may provide the knowledge
needed to the Arab American lobbyist group by conceptually outlining and assessing the
influence flow from Arab communities’ views to lobbyists to policymakers (see Junk,
2019). Further, the current study explored the readiness of Arab Americans to incorporate
the Palestinian—Israeli conflict into their domestic political behavior. Finally, this study
may provide information for future researchers who wish to study Arab Americans’
views concerning Arab lobbying and the Palestinian-Israeli conflict.

Summary

Chapter 1 included the study background and provided an overview of the
Palestinian-Israeli conflict and how this conflict nurtured Arab American identities across
the three waves of Arab Americans to the United States. Further, this chapter presented

the study’s problem statement, purpose statement, and nature of the study. I also included
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the research questions, theoretical framework, definitions of essential terms, assumptions,
scope and delimitations, limitations, and the significance of the study. The literature
addressed in this chapter demonstrated a need to explore Arab Americans’ views of Arab
lobbying. Chapter 2 contains an in-depth literature review on Arab American lobbying,
domestic and foreign challenges, and the SOS theoretical framework. This literature
review was limited because of a lack of studies on Arab American views and Arab

lobbying. In Chapter 2, I also address the literature search strategy and critical concepts.



28

Chapter 2: Literature Review
The Arab American lobby seems less visible and faces multiple challenges
including a lack of access to policymakers and a lack of support from its community,
which weakens its position to influence policymakers. This study was designed to
explore Arab Americans’ perceptions of their lobbying efforts, concentrating on their
opinions of their lobby’s effort to influence U.S. foreign policies on the Palestinian-
Israeli conflicts. There was a gap in the literature on how Arab American communities
view their lobbying effort. The existing literature included fragmented frameworks and
research biases that overestimated lobbying influence and failed to address essential
factors such as public opinion. This chapter provides a review of the literature, including
an outline of the historical Arab political involvement, Arab lobbying, and its effect on
U.S. foreign policy concerning the Palestinian-Israeli conflict. The second section of this
chapter presents the process and strategy used to identify relevant literature, the
conceptual framework for this study, and a review of the scholarly literature on the U.S.
foreign policy process, including external factors such as lobbying, public opinion, and
mass media. The chapter also includes a literature review on the SOS theory. Lastly, I
discuss the literature addressing the study’s approach and methodology.
Historical Background
Lobbying and public views are essential in the U.S. political system. In a complex
policy landscape, lobbying and public views may provide decision-makers with valuable
insights, yet they could also concern policymakers and citizens because they generate

controversial debates (Vnouckova & Zak, 2017). The proliferation of interest groups has
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led to the acceptance of lobbying as a legitimate part of the political process (Khoury,
1987). Lobbying provides opportunities for those who participate in promoting their
interest. However, lobbying does not guarantee equal access for those who need more
experience to lobby the system or fail to participate (Khoury, 1987).

The value of lobbying takes much work to measure. It is hard to measure the
effectiveness of lobbying because it requires overcoming several challenges, which
makes interpretation difficult (de Figueiredo & Richter, 2014). Ask and Springlea (2022)
tried to measure the counterfactual impact of lobbying and stated that lobbying
effectiveness is hard to prove, and most of the studies’ results indicated no effect or
effects different than predicted due to two primary difficulties, “substantive challenges”
and “methodological challenges” (para. 23). Moughrabi (2007) also discussed lobbying
effectiveness and its role in determining U.S. policy. Moughrabi stated that lobbying and
pressure groups do not determine U.S. policies but can enhance or steer policymakers or
policy outcomes in their direction. The United States is a significant world power that
pursues policies based on its strategic objectives (Hafsa, 2014; Mearsheimer & Walt,
2006; Thurber et al., 2018). Lobbying connections and targeting depend on how powerful
the targeted allies and agenda setters are (de Figueiredo & Richter, 2014).

Historically, the pro-Israel lobby played a pivotal role in silencing critics of Israel.
de Figueriedo and Richter (2014) and Huczko (2019) discussed how powerful lobbies
could affect some policy outcomes. de Figueriedo & Richter (2014) stated that the U.S.
administration always tried to express concerns about aligning itself too closely with the

Israeli interest in the region because of Israel’s savage war against the unarmed
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Palestinians. However, American policy toward the Middle East took the Israeli side
because Israel is the main ally and the natural American partner in the Middle East
(Huczko, 2019). Huczko (2019) stated that the turmoil in the Middle East impacts the
United States. For that reason, the United States has tried to maintain a stable relationship
with the Arab states in the region to guarantee access to natural resources (Aruri, 1993;
Huczko, 2019).

Arab Americans and Israelis have supporters in the United States who actively
voice their concerns, lobby for U.S. interests in the area, and help influence and shape
U.S. foreign policies. However, the critical factor differentiating the Arab American and
Israeli lobbies is the goal of their activities. The Israeli lobby has a single goal, while the
Arab lobby has multiple goals and has no popular support (Bard, 2010a; Bard & Rosen,
2010; Huczko, 2019). Lobby organizations in the United States operate within society
and among individuals who have their preferences and might be biased because
American society perceives ethnic groups differently (Huczko, 2019). Arab minorities are
perceived as alien and a threat in the United States, while Americans sympathize with
Jews and American Jews because of the Holocaust experience (Huczko, 2019). The
public perceptions of Arab Americans as minorities and threats might affect how Arab
Americans perceive themselves and their abilities to lobby the system, especially
lobbying against the status quo, which weakens their position.

Arab Lobby: Domestic and Foreign
The Arab lobby in the United States has been traced back to the 1930s, presented

by the Arab National League of America, the New Syria Party, and the Institute of Arab
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American Affairs. Their main goal was to unify Arab Americans to support Arab
nationalism and Palestinian independence facing Zionist organizations (Bard, 2010c;
Pennock, 2017). In 1951, King Saud of Saudi Arabia tried to finance a pro-Arab lobby to
counter the pro-Israel lobby (Bard, 2010; Hafsa, 2014).

Not much academic research has been done on the Arab American lobby and
Arab American perceptions of lobbying. The only work that focused on Arab lobbying
was The Israel Lobby by Mearsheimer and Walt (2006) and Brad (2010b). Brad’s book
was published as a response to Mearsheimer and Walt, who discussed the influence of
Israel on U.S. foreign policy nationally and internationally. Brad claimed that the Arab
lobby is powerful and has helped shape the U.S. foreign policy in the Middle East since
the World War II. However, Brad’s book failed to define the Arab American lobby.

Brad (2010b) referred to anyone supporting Arab’s position as an “Arabist” who
studies Arabic civilization. Further, Brad attacked any action or comment made by U.S.
officials or journalists to support Arabs, labeling it as pro-Arab lobbying and anti-Israel.
Brad (2010), and Hafsa (2014) identified two components of the Arab lobby. The
domestic lobby comprises several advocacy groups or institutes that organize to ensure an
adequate representation in all aspects of civic life. Moreover, the foreign lobby, or the
petro lobby, has a powerful ally in the United States and consists of oil corporations hired
by Arab oil countries and former U.S. officials to defend their national interests.

Arab and pro-Arab American ethnic lobbies are politically engaged; however,
their strategies do not substantially impact policy outcomes because their fundamental

goals do not align with the U.S. strategic interests (Bruycker & Beyers, 2019; Gilboa,



32
2021; Oswiecimski, 2013). Stephan (2021), Haney and Vanderbusch (1999), Shain

(1996), and Khoury (1987) studied the impact of ethnic interest groups and the problem
facing Arab Americans in getting organized to influence U.S. foreign policy and the
factors that differentiate their effectiveness. They defined three critical factors: the
group’s population and electoral power, financial resources, and organizational strength.
Population and Electoral Power

Like other racial and ethnic groups, Arab Americans express diverse forms of
identification that shape their desire to be involved with political and social issues in the
United States. Stephan (2021) studied the political engagement of Arab Americans and
the issues facing their political participation effectiveness and stated that the census of the
Arab communities in the United States faced questioning due to unclear ethnic identity.
Arab Americans are classified as White but do not have the same rights as the majority.
In contrast, Arab Americans suffer from ethnic persecution against them because of color
and religion. Ethnic identity can be a challenge, especially for the Middle Eastern
population in the United States. For decades, the Middle Eastern American population
has had no choice but to identify as White and North African.

According to the United States 2020 Census, the Arab American population grew
by 42%, reaching over three million members of the U.S. population (Stephan, 2021).
This increase in population might be underrepresented and undercounted due to
misrepresentation on the Census form. Arabs are classified as White. Despite the effort of
the AAI requesting a Middle Eastern and North African box on the Census form, the

OMB halted all efforts in 2018, citing the need for further research without providing a
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reasonable explanation (Stephan, 2021). This underrepresentation could impact all
aspects of Arab-American lives because census data are crucial in determining access to
resources, federal allocations, voting, and communities’ representation in office (AAI,
2022).
Financial Resources and Organizational Strength

Financial resources remain the biggest issue for Arab American organizations,
which affects their programs and activities. Scholten (2017), Khouri (1987), and Hafsa
(2014) discussed the importance of financial resource stability to politically survive and
increase the ability to compete with other interest groups. Scholten (2017) mentioned that
financial stability is essential to form a stable firm that can influence foreign policy
through the electoral power of the organization. For any organization to be able to
influence policymakers, there should be a consensus on what policies the group wants
and a need for unity in the organization. The Arab American lobby in the United States
can be categorized into several categories, including embassies, politicians, foreign
services offices, human rights organizations, and the petroleum and business industries
with different agendas. Scholten concluded that the Arab lobby lacks effectiveness across
all three key factors due to internal divisions and the absence of a unified message.
Furthermore, Scholten elaborated on the U.S. government’s attempts to maintain
favorable relations with Arab states to ensure the procurement of reasonably priced oil
supplies. In the period from 1953 to 1956, President Eisenhower endeavored to fortify
relationships with Arab nations to establish a regional alliance aimed at encircling the

Soviet Union. Consequently, the U.S.-Israel relationship experienced a cooling period,
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thereby augmenting the potential for Arab nations to enhance their ties with the United
States. Nonetheless, the priorities of Arab countries did not align with those of
Washington, leading the State Department to regard these nations as “unreliable and not
sharing the U.S. vision of international security” (Scholten, 2017, p. 24).

Khoury’s (1987) study is considered outdated; its primary focus was the role of
the NAAA in disseminating services and information about the Middle East through a
publication titled Middle East Business Survey. This publication aimed to secure financial
support through advertisements from U.S. and Arab firms. A significant highlight of
Khoury’s study is the identification of three main reasons why some groups are more
politically influential than others: sufficient funding, proper organization or support, and
grassroots mobilization. Khoury argued that the Israeli lobby benefited from the public’s
favorable disposition, and it was highly organized and financially stable. By contrast, the
Arab American community did not effectively utilize lobbying channels until the mid-
1970s and early 1980s. The early official lobby, the NAAA, endeavored to develop and
coordinate departments across all 50 states. However, financial difficulties led to budget
cuts and staff reductions, culminating in its disbandment in 2007.

Hafsa (2014) further examined the reasons behind Arab Americans’ limited
influence on the U.S. decision-making process and their struggle to gain national
visibility. Drawing on Brad’s (2010b) book, Hafsa analyzed the financial resources and
organizational components of the Arab lobby. Hafsa identified that the official Arab
lobby comprises the Petro lobby and oil corporations hired by Arab oil countries to

defend their national interests. Conversely, the domestic lobby consists of several
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advocacy groups that prioritize Palestinian statehood as a key element of their agendas.
Hafsa also noted that the domestic lobby suffers from a lack of financial resources and
political expertise, which hampers its effectiveness and momentum in influencing
congressional sentiment on Middle East policy.
Domestic Arab Lobby

The agenda of the domestic Arab lobby groups centered on Palestinian statehood
as a key of their programs (Hafsa, 2014). Both Hafsa (2014) and Moughrabi (2007)
explored how the 1967 Arab-Israeli conflict altered Arab American perceptions of their
identity and influenced U.S. foreign policy. Hafsa (2014) described 1967 as a turning
point that shifted Arab Americans' views on their identity, noting that the conflict
revealed the American government's and media's strong bias toward Israel. However, it
also awakened Arab Americans, leading to a heightened awareness of their identity.

In the wake of the June 1967 war and the subsequent surge of anti-Arab racism in
North America, the AAUG was formed (Moughrabi, 2007). Faris (2007) and Moughrabi
(2007) discussed the AAUG's role after the 1967 war, highlighting how Arab American
scholars collaborated to challenge racist stereotypes by educating the American public
and engaging with activists worldwide on Palestinian issues. The AAUG has remained a
leading national organization in Arab American scholarship, with members and their
work distributed globally. The association has published high-quality manuscripts on
Arab issues, U.S. Middle East policy, the Palestinian cause, and Israeli politics (Faris,

2007; Moughrabi, 2007; Nakhleh, 2007).
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Nakhleh (2007) examined the role of the AAUG after the 1967 war, noting that

despite its ability to publish professional scientific materials and offer a credible
interpretation of Palestinian relations through an "Appendix on the Palestinian," the
organization ultimately disbanded in 2007. This dissolution resulted from various factors,
including a lack of a clear strategy and a credibility gap between leadership and
membership.

Founded in 1972, NAAA was the only organization registered with Congress
specifically serving as the community’s lobbying arm in Washington, D.C. (The Center
for Media and Democracy, 2008). At that time, NAAA was the sole Arab lobbying group
focused on formulating and advocating for an objective and nonpartisan U.S. foreign
policy agenda in the Middle East (NAAA, 2008). Its members aimed to enhance and
strengthen Arab-American relations and promote balanced U.S. policies in the Middle
East (“Arab Lobby in the United States,” 2016).

Arab Americans also established other domestic organizations to advance civil
rights, including the ADC and the AAI . The ADC is a nonpartisan foundation founded in
1980 by James Abourezk and James Zogby following the Abscam Scandal of 1978
(Stockton, 2019). The Abscam operation, conducted to expose corruption among
senators, involved an FBI agent posing as a Lebanese or oil sheik offering bribes
(Stockton, 2019). The ADC runs several programs focused on promoting civil rights,
empowering Arab Americans, defending the civil rights of all people, and combating
discrimination and bias against Arab Americans (Arab American Anti-Discrimination

Committee - ADC, n.d.). Established in 1985, the AAI was designated by the United
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States Census Bureau to compile data on Arab Americans and has contributed to
increasing the visibility of Arab American involvement and candidates within the
American political system.

Strict policies and laws regulate foreign lobbying activities (Gorovaya &
Kremyanskaya, 2022; Nigem, 1986). The Foreign Agents Registration Act (FARA) was
enacted to curb the influence of foreign propagandists by limiting the dissemination of
false propaganda (United States Department of Justice, 2017). FARA mandates that
"certain foreign principals who engage in political activities or other specified activities
under the statute make periodic public disclosures of their relationship with the foreign
principal, as well as activities, receipts, and disbursements in support of those activities"
(United States Department of Justice, 2017). This legislation also encompasses U.S.-
based lobbying firms employed by foreign countries to bolster relationships with the
United States (Downes et al., 2017).

Arab foreign lobbying efforts are funded by Arab governments or their affiliated
organizations, whether in the private or governmental sectors. Lobbyists under this
framework are registered in accordance with FARA and are typically composed of an
elite group of Congress members, former U.S. politicians, and former diplomats hired by
Arab governments (“Arab Lobby in the United States,” 2016).

Khatib (2017) noted that lobbying by Arab states has facilitated negotiations on
vital diplomatic issues, such as oil, trade restrictions, arms deals, and academic
collaborations. Khatib also highlighted how developments in the Middle East, such as the

Arab Spring and the emergence of the Islamic State in Iraq and Syria (ISIS), influenced
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the confidence of Arab Gulf states in their ally, the United States, because they felt let
down as the U.S. supported other governments.
Literature Search Strategy

The literature for this study is from various public domains and multiple databases
that Walden University and the University of Michigan are authorized to use. Books,
scholarly papers, and articles reviewed from 1960 to the present from ProQuest Central
under Walden Library and University of Michigan, JSTOR, the article from EBSCOhost,
and Google Scholar. This search strategy resulted in more appropriate articles about the
topic.

The concepts of Arab Americans’ perceptions, public opinion, media exposure,
political affiliation, and fear of isolation are central to this study. The databases were
searched through 2021 to search the terms spiral of silence and the looking-glass-self
theories to ensure that the latest literature was included. The keywords searched were
Arab lobbying, direct and indirect lobbying, formal and informal lobbying, Arab
immigration, U.S. foreign policy, public opinion, Palestinian-Israeli conflict, U.S. foreign
policy process, U.S. foreign policy in the Middle East, media, ethnic lobbying, SOS and
looking self-glass theories.

In addition to previously outlined databases, I also utilized information from
books, seminars, organization websites, research articles, and dissertations that addressed
the history of Arab American immigration, Arab American political involvement, Arab
lobbying, and actors affecting U.S. foreign policy. To ensure reliability, the researcher

evaluated resources using the following criteria: identifying the author, his/her
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credentials, and his/her expertise. The researcher validates that all resources are peer-
reviewed to ensure reliability.

Theoretical Framework
The Spiral of Silence Theory

I employed Noelle-Neumann’s (1973, 1991) concept of the SOS as the
conceptual framework for this study. The SOS is part of a social-psychological theory of
public opinion and served as the guiding lens for my research. According to Noelle-
Neumann (1973), the SOS theory suggests that individuals are inclined to express their
opinions based on how they perceive the climate of opinion or public sentiment. It also
describes how individuals who see themselves as part of a minority may hesitate to
express their opinions due to fear of social isolation. The SOS theory was instrumental in
this study to understand the factors that could shape Arab Americans’ perceptions. the
therory also facilitated the examination of how factors such as media coverage, current
and future perceived public opinion, and individual political affiliation might impact an
individual's willingness to speak out (as cited in Jin & Ye, 2018).

Noelle-Neumann introduced the SOS theory in 1974 to explain the last-minute
shift in voting outcomes during the 1965 election in Germany. Before the final elections,
the two major parties were closely matched, with no significant change in voter
intentions. However, in the last two weeks leading up to the election, the Christian
Democrats gained 4% of the vote, ultimately winning the national election. This victory
was attributed to increased visibility, encouraging supporters to commit publicly and

creating a perception of numerical superiority. Meanwhile, the opposing party's
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supporters became discouraged, underestimated, silent, and less visible, leading to a
decline in their public presence. The SOS theory suggests that social cohesion in terms of
public opinion relies on the threat of isolation against individuals who deviate from
shared societal norms.

Noelle-Neumann (1991) argued that due to the fear of isolation, individuals
continuously monitor their surroundings for the distribution of accepted opinions. She
explained that this theory “ascribes a quasi-statistical sense to individuals making such
assessments” (p. 259) by evaluating the climate of opinion. Individuals tend to speak out
when they perceive their opinions as dominant or gaining traction. Conversely, they
become silent when they believe their opinion is in the minority, affecting their
willingness to express themselves.

Neuwirth et al. (2007) explored the relationship between the SOS, opinion
expression, and the fear of isolation. They emphasized that understanding the fear of
isolation requires recognizing whether a person’s reluctance to engage in discussion
stems from negative interactions, perceptions of majority opinion, or situational factors.
Neuwirth et al. noted that before expressing an opinion, individuals typically consider
expected outcomes based on past interactions, the fear of circumstances surrounding the
issue, and the consequences of speaking out. Neuwirth et al. study focused on the debate
over the invasion of Iraq, presenting respondents with hypothetical situations and opinion
expressions. The findings indicated that when a person's opinion is strong, the intensity of
opinion expression is high. The fear of isolation is significantly linked to avoidance

strategies, such as making neutral comments instead of revealing true beliefs.



41

The complexity of the SOS theory has led to its examination over several decades.
Scheufele and Moy (2000) aimed to summarize and clarify some of its conceptual
challenges to emphasize its significance since Noelle-Neumann introduced it. Scheufele
and Moy's study focused on three critical yet largely unexplored aspects of the SOS
theory: the primary assumptions, theoretical assertions, and conceptual challenges. They
specifically investigated how culture-specific variables influence the perception of
opinion as predictors of individual behavior or attitudes. Scheufele and Moy tested three
factors to explain the SOS:

e The moral component of public opinion: where individuals tend to isolate
themselves only when there are issues with a moral component or value-laden
issues from that moral element, public opinion asserts its threat of isolation.

e Time factor: explained how the current and future climate of opinion can be
critical in the SOS theory. The time factor shows which point of view is
dominant or likely to become dominant and which point of view is held by the
minority and likely to lose. Which in turn influences individuals’ willingness
to speak out.

e Role of media: Media plays an essential role, especially if it takes an
identifiable position in the conflict. However, if the media diverges
significantly from public opinion, the SOS disregards the media from being a
critical factor.

Scheufele and Moy concluded that the fear of isolation should be considered a variable

rather than an assumption in the SOS theory. Additionally, they advocated for more
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comprehensive macroscopic research, particularly cross-cultural studies related to the
SOS, to enhance its relevance and appeal in the field of public opinion research.

Huang (2005) tested the SOS theory from a cross-cultural perspective,
investigating whether individuals' willingness to express opinions under majority
influence varies across cultures. The study, which compared the United States and
Taiwan, explored the impact of individualism and collectivism on opinion expression.
Two surveys were conducted—one in the United States and one in Taiwan—using
identical questionnaires, except for items specific to the issues chosen and local news
media. The U.S. survey focused on the heavily covered topic of American involvement in
Somalia in late 1993, while the Taiwan survey addressed the presidential election that
was prominent in the media during 1993-1994. The results indicated that Americans,
being more individualistic, were more likely to speak out than Taiwanese, who were
more collectivistic. Taiwanese participants showed less willingness to express their
opinions when there was a significant mismatch between their views and the perceived
future majority opinion. Huang suggested that further research is needed to examine the
role of culture in the process of individual opinion expression.

In 1997, Glynn and Park conducted a cross-cultural study to examine how
individual and perceived public opinions influence people's willingness to express
themselves. Drawing on data from a 1993 survey, Glynn and Park explored perceptions
of environmental challenges in six Canadian National Parks. The study focused on the
effects of opinion intensity, social groups, and the interaction between opinion intensity

and fear of isolation. Utilizing a drop-off technique, questionnaires were distributed to



43

residents of small communities in or near the parks to gather their views on
environmental stressors.

Glynn and Park tested key aspects of Noelle-Neumann’s SOS theory, particularly
the roles of perceived opinion dominance and opinion intensity. Three independent
variables were analyzed: fear of isolation, the importance of social groups, and perceived
opinion dominance. The study's most critical finding was the significant link between
perceived opinion dominance and the willingness to express opinions. It showed that
individuals were more inclined to voice their opinions when the fear of isolation was low
(see Glynn & Park, 1997).

Mass Media and Spiral of Silence

Numerous studies have focused on understanding how well respondents' opinions
align with those presented in the mass media. These studies examine the extent to which
media influence public perceptions and determine how individuals’ viewpoints
correspond with the dominant narratives conveyed through various media channels.
Roessing (2014) highlighted the critical role that mass media plays in shaping public
opinion. Noelle-Neumann (1991) observed that an individual's willingness to speak up is
partially influenced by their perception of media support.

In a study by Dashti et al. (2015), the focus was on women's political participation
on Twitter, examining them as a minority within the political sphere. Dashti et al. noted
that previous studies indicated that people’s willingness to speak out in online forums is
affected by their “perceived climate of opinions” and the “immediate climate of opinion

online” (p. 44), impacting their inclination to post messages. The study concluded that
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gender plays a significant role; women are more likely to express their opinions, even if
they differ from the majority, when in the presence of other women. However, they are
more likely to conform to the SOS when their opinions conflict with men's perspectives.
Factors contributing to these findings include local laws concerning women, the
reduction of traditional pressures, social networks, and women's political affiliations.
Dashti et al. called for further studies on how social networks impact women's political
participation.

Allen et al. (1994) examined the media's influence on public opinion, focusing on
the shift toward supporting the U.S. military operation "Operation Desert Storm" in 1991.
They argued that framing, priming, and the SOS played significant roles in increasing
public support for the operation. By dominating data collection and dissemination, the
media and elites shape the "climate of opinion," influencing individual beliefs. By
choosing which events are newsworthy, the media establishes the context for political
discourse, thereby influencing public opinion and providing a framework for
understanding politics. Allen et al. concluded that the rise in public support was due to
framing, priming, and the SOS, as the media perpetuated messages that framed and
primed dissenting views negatively. This negative portrayal triggered the SOS, leading
people to perceive their dissenting views as minority opinions and prompting silence.

Roessing (2014) pointed out the importance of understanding how opinions are
distributed within a population, noting that this perception, along with the climate of
opinion, helps define the majority viewpoint. Roessing described how the media

influences public opinion by using exemplars, which can significantly alter perceptions.
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As shown in Figure 4, Roessing demonstrated that if 3 out of 4 exemplars hold the same
view, nearly 75% of recipients may believe this reflects the general consensus within the
population.

Figure 4

The Effect of Exemplars on the Climate of Opinion

75 % of recipient believes
that the general
population shares that
opinion.

Note. Adopted from “The Spiral of Silence — A Key Concept for Corporate Reputation Management,” by

Roessing, 2014, Conference Paper, p.8 ((2) (PDF) The Spiral of Silence — A Key Concept for Corporate

Reputation Management. (researchgate.net). https:// doi.org/10.13140

Media significantly influences individuals' perceptions of which opinions are
dominant and which can be safely expressed without risking social isolation (Lashin,
1984). Muhtaseb and Frey (2008) applied the SOS theory to examine how Arab
Americans perceive U.S. public opinion and why they may prefer the Internet over other
media sources for information. This theory offers insights into why people seek
alternative media when they perceive their viewpoints as being in the minority. Muhtaseb

and Frey emphasized the important role of Arab Americans in U.S. society but pointed
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out that U.S. media coverage has often politically and culturally stigmatized this group,
particularly following events like September 11, 2001. They argued that biased media can
alter public perceptions of majority opinion, prompting individuals to seek alternative
news sources to meet their information needs. The study concluded that Arab Americans
frequently turn to the Internet as a viable alternative to traditional media to address their
"information-seeking" and "interpersonal needs," as it provides a range of perspectives
(p-638). Furthermore, Arab Americans frequently connect with like-minded individuals
online, which provides them a platform to express their opinions more freely. Arab
Americans worry that discussing certain topics with other Americans might lead to their
voices being marginalized or their views being misinterpreted.
Looking-Glass Self-Theory

The concept of the looking glass self was introduced by Cooley in 1902.
According to Cooley, individuals develop an understanding of themselves by observing
how others perceive them (as cited in Rahim, 2010). Noelle-Neumann (1977, 1984, 1988)
shared a similar perspective, suggesting that perceptions are more influential than actual
opinions. The looking glass self theory focuses on how individuals form their self-
concept based on others' perceptions and judgments (Rahim, 2010). Downey (2015)
explored this theory by examining its role in interruptions and silence during qualitative
interviews. Downey’s research looked into how interpersonal communication and self-
reflection influence the timing of responses to interview questions. Through two case
studies, Downey interviewed twenty-four students about societal perceptions of women’s

sports and female athletes. During the discussions, some topics touched on stereotypes
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that characterize women athletes as lesbians. The introduction of lesbian stereotypes led
many participants to remain silent, suggesting discomfort and anxiety about how others'
future evaluations might affect their current answers. Downey concluded that the
dynamics of qualitative interviews are multifaceted, with factors like ethical and
interpersonal concerns significantly shaping participants' responses.

Perkins et al. (2014) delved into similar factors by investigating how immigrants
perceive themselves and their ethnic group in light of "specific others' appraisal." The
study involved first and second-generation immigrants of color from communal settings
and ethnic organizations within public colleges. The study findings confirmed that
perceptions held by the majority about an ethnic group can influence individuals’ self-
perception and self-esteem.

The looking glass self theory complements the SOS theory, both theories offering
insights into how public opinion, media influences, interpersonal perceptions, and the
willingness to express opinions interact. Figure 5 demonstrates how this combined model
aids researchers in assessing the effects of perceived dominant opinions, fear of isolation,
and the willingness to express oneself. It further evaluates the use of alternative media

sources, such as Arabic channels, and their impact on perceptions.
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Figure 5

Spiral of Silence Theory and Looking-Glass Self-Theory and Fear of Isolation
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Note. This figure shows how public opinion and media exposure, along with other factors, like being in the

minority, affect individuals’ willingness to speak if they have opposing opinions.

Literature Review Related to Key Concepts
The current study is designed to explore Arab American perceptions of their own
lobbying effort to influence U.S. foreign policy related to the Palestinian-Israeli conflict.
Further test whether media exposure, public opinions, and political affiliation affect these

perceptions. In this section, I present articles and journals related to key concepts of the
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U.S. foreign policymaking process, the Palestinian-Israeli conflict, and the lobby’s role in
influencing the policymaking process. Further, I present studies that addressed the effects
of media exposure on public perceptions and the role of public opinion as social control
in terms of political discussion and verbal expression of opinion or arguments. These
concepts are essential to understanding how Arab Americans perceive the image of the
Arab lobby as it is viewed through public opinion. Further, to understand how they form
their own perceptions and to what extent these factors affect their willingness to speak.
U.S. Foreign Policies and the Palestinian-Israeli Conflict: Impacts of Lobbying,
Public Opinion, and Mass Media

The U.S. foreign policy-making process involves several key players, including
the president and a select group of elites like the Central Intelligence Agency, the
Department of State, Congress, and the National Security Council, all of which contribute
to the "architecture" of foreign policy (Terry, 2005). The core goals of U.S. foreign
policy are to maintain international peace, establish collective security, promote
democracy, and globally expand economic liberalism (Gerner, 1990). When a particular
issue requires public attention, the president engages in a wide-reaching public relations
campaign, utilizing the media to build public support. Presidential advisers then monitor
public opinion through polls and make policy recommendations accordingly (Terry,
2005). According to Trice (1978), the U.S. foreign policymaking landscape is influenced
by various actors, including interest groups, lobbyists, public opinion, and both print and
electronic media. Dwight D. Eisenhower was the first U.S. President to take office after

the creation of the State of Israel. Eisenhower’s foreign policy agenda aimed to restore
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Arab confidence in the United States by implementing a United Nations resolution on the
"Palestine issues" (Gerner, 1990). However, no progress was made on addressing the
conflict during his presidency, and the White House policies largely favored the "State of
Israel" over the "Palestinian cause." This preference extended to the broader U.S. public,
as surveys indicated that a majority sympathized with and supported Israel (Bard, 2023).
U.S. Foreign Policy: Impacts of Lobbying

Time is a critical factor in any lobbying effort. Lobbyists with strong connections
can advance their agenda within a "small window of opportunity" when the newly elected
president begins evaluating the "Middle East policy" (Terry, 2005, pp. 5-6). According to
Nipper (2007), lobbying is an integral part of the U.S. political landscape and is regulated
by law. Lobbyists play a key role in shaping legislation because they serve as a
communication link between voters and policymakers (Nipper, 2007; Terry, 2005). As
Terry (2005) noted, "lobbying and domestic pressure efforts on foreign policy are not
transparent” (p. 29).

Despite this lack of transparency, lobbyists are pivotal in crafting policies related
to Israel and Palestine. They provide policymakers—and sometimes the public—with
specific information and education on these issues (Terry, 2005). The Middle East is
often misunderstood and misrepresented by many Americans and politicians, creating
opportunities for influential lobbyists, such as AIPAC, to exert their influence. They do
so by disseminating "Facts and Myths" about the region, along with a range of
publications from pro-Israel writers, to gain the support of White House policymakers

(Terry, 2005, p. 30).
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Lobbyists often utilize public polls to gauge the success or failure of their
lobbying campaigns, using these findings to influence politicians' decisions on upcoming
legislation (Burstein, 2010; Noelle-Neumann, 1991; Trice, 1978). Foreign governments
can legally hire agents to lobby on their behalf, provided these agents are registered under
the FARA. Originally enacted in 1938 in response to extensive foreign propaganda
activities preceding World War II, FARA is a public disclosure statute (United States
Department of Justice, 2017). The Act mandates that individuals and entities acting as
agents of foreign entities must disclose certain information unless an exemption applies
(United States Department of Justice, 2017).

In 1995, an amendment to the FARA "exempted foreign commercial entities from
registering and disclosing their activities" (Lee, 2022, p. 6). This change was significant
for foreign firms and their representatives, as it allowed them to operate under the less
stringent requirements of the Lobbying Disclosure Act (LDA), which only mandates
semi-annual reports on the general issues lobbied for and a good faith estimate of the
compensation received for such effort (Lee, 2022).

Hirsch et al. (2022) examined how large firms frequently hire multiple lobbyists,
creating an internal "market" where lobbyists are strategically paired with politicians
based on shared ideological and personal characteristics, enabling them to act effectively
as intermediaries (p. 32). According to Lee (2022), domestic subsidiaries of foreign
companies often extend their lobbying efforts beyond their immediate business concerns,
focusing on areas like trade, foreign relations, and immigration that influence U.S.

foreign policy to benefit their interests.
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In comparing the Arab lobby to the Israeli lobby, researchers highlighted that the

focus of lobbying efforts is crucial to the success of these groups. Huczko (2019) noted
that the goals and activities of lobbyists are key factors that differentiate them from one
another. The Israeli lobby has a clear focus on strengthening the relationship between the
U.S. and Israel and is highly influential within the United States. Conversely, the Arab
American lobby is underrepresented due to several factors, such as a lack of unified
goals, insufficient financial resources, limited public sympathy, and negative perceptions
of Arabs as outsiders or terrorists. These challenges have diminished public support and
reduced the influence of the Arab American lobby.

Mearsheimer and Walt (2006) argued that U.S. foreign policy should prioritize
national interests; however, since the Six-Day War in 1967, it has been heavily focused
on the U.S.-Israel relationship. This steadfast alliance has stirred negative sentiment in
Arab and Muslim communities and has compromised U.S. security. Mearsheimer and
Walt sought to understand why the United States would adopt policies that threaten its
own security. They concluded that U.S. domestic politics, the activities of the "Israel
lobby," and other interest groups skew U.S. foreign policy by persuading Americans that
U.S. and Israeli interests are aligned. Furthermore, the AIPAC stated on its website that
U.S.-Israel cooperation is essential to safeguarding against Middle Eastern threats.
Despite this, the unconditional U.S. support for Israel has weakened the United States'
standing both within the Middle East and globally.

In contemporary times, Israel stands as the most potent military power in the

Middle East, contrasting with past portrayals of being weak and encircled by hostile Arab
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nations. This narrative, often perpetuated by Israeli and American leaders, overlooks the
Palestinian resistance against Zionists who established a state on lands that were not
originally theirs. The treatment of Palestinians by Israelis has remained harsh, with
reports of torture of Palestinian prisoners and indiscriminate use of force against
civilians. Additionally, it is argued that without the influence of the Israeli lobby in the
United States, the relationship between the two nations would be less intimate. This
lobby, comprising influential American Jews, plays a significant role in shaping U.S.
foreign policy to favor Israel’s interests. It employs two main tactics: wielding
considerable influence in Washington and projecting a positive image of Israel to
suppress criticism.

Huczko (2019) also examined the history and impact of lobbying, mainly
focusing on Arab American and Israeli lobbies and their influence on U.S. politics. He
noted that lobbying, which began in the 18th century, has evolved through various legal
changes. What sets American lobbying apart is its significant focus on U.S. policy
regarding the Palestinian-Israeli conflict. The United States' key interests in the Middle
East are safeguarding Israel and securing the region’s natural resources. While both
Arabs and Israelis have their supporters in the U.S., the Israeli lobby holds more
significant sway for several reasons, including voting and financial power. Huczko
concluded that a key distinction between the two lobbies is the widespread acceptance
and support for the Israeli lobby from Jewish Americans, Christian Americans, and those
who view Israel as an ally. In contrast, the Arab American and pro-Arab lobbies are less

visible, often viewed as outsiders or even threats. Consequently, the Israeli lobby has a
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pronounced impact on foreign policy, while Arab American efforts are less prominent
and less effective within American society
U.S. Foreign Policy: Impacts of Public Opinion

Most studies in democratic countries suggest a relationship between public
opinion and the outcome of public policies, particularly when the public holds a strong
interest in the issue (Burstein, 2003). Gumley (2011) explored the importance of an
informed public, noting that public knowledge is crucial since ignorance might
compromise the nature and quality of democracy. An informed public tends to formulate
opinions that align with their interests and can more effectively reject irrelevant
information. Furthermore, public attitudes can influence the conduct of a nation's external
policy, as public opinion often shapes favored policies and, to some extent, affects elite
decision-making. Gumley also discussed how the information-seeking process might
influence how individuals access or process information, given that elites typically have
more information than the general public. Gumley’s analysis emphasized that an
individual's ability, motivation, and opportunity are critical for processing complex
political information, affecting the individual's capacity to take advantage of
opportunities and motivations.

Burstein (2010) examined the impact of public opinion on public policy, noting
that even without specific opinions on particular policy proposals, individuals often have
broad opinions on the desired direction of policies. Burstein argued that public opinion
influences policies regardless of the measurement method. Elites sometimes attempt to

shape public opinion by excluding certain policy proposals from the agenda; if public
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support exists for a particular proposal, elites may ensure it does not reach the legislative
agenda. However, instances occur where the public remains unaware or indifferent to
congressional activities due to a lack of information necessary to support or oppose the
policy.

In another study, Burstein (2003) focused on the influence of public opinion on
public policy, particularly when increased issue salience and opposition from interest
groups and political parties are present. Burstein found that public opinion has a
significant impact, with increased salience amplifying this effect ( see Burstein, 2003) .
The influence is substantial, especially when considering actions from political parties
and interest groups. Rasmussen et al. (2018) examined how public support affects
advocacy success, suggesting that public opinion could play a major role if more
lobbying groups highlight the issue in public debate and convey this information to
policymakers. Rasmussen et al.’s findings indicate that public support for advocates'
policy preferences is crucial for success, particularly concerning the size of the advocate
community on specific issues.

Baum and Potter (2008) investigated the relationship between mass media, public
opinion, and foreign policy, emphasizing media's vital role alongside leaders and citizens
in shaping public opinions, attitudes, and influence on foreign policy. As shown in Figure
6, the literature presents a complex array of interactions between media, the public, and
foreign policy. Baum and Potter noted that some studies indicate low public attention to
foreign policy, creating an environment favorable to leaders. Conversely, other research

suggests that the public can develop and maintain coherent views on foreign policy,
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where citizens integrate their attitudes into electoral decisions, prompting politicians to
consider the electoral consequences of their international actions.

Baum and Potter’s study further discussed the public's information disadvantage,
asserting that citizens are typically at a significant information disadvantage compared to
leadership elites, necessitating the use of heuristic cues to make reasoned judgments.
Generally,

The public’s informational disadvantage makes it susceptible to the framing of
information by elites; however, if this disadvantage wanes, as in protracted
conflict, tolerance for the framing preferred by elites begins to break down, and

the public asserts itself in the foreign policy arena (Baum & Potter, 2008, p. 49).
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Figure 6

The Literature Outlines the Interaction Between the Public, leaders, and Media
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Studies by Samhan (1987), Stockton (2019), and Moughrabi and El-Nazer (1989)
focused on examining the Arab American opinion on American policy regarding the
Palestinian—Israeli conflict. Stockton (2019) noted that not all Arab Americans have an
understanding of or interest in American politics, particularly those from countries with
oppressive governments. They often tend to be very cautious about expressing their
opinions. Samhan (1987) also mentioned a period when the Arab American population
suffered from “political racism” by “delegitimizing and silencing pro-Palestinian work in
American schools, political bodies, and the mass media” (pp. 11-12). The Palestinian-
Israeli conflict is considered the common denominator in most cases of anti-Arab
discrimination, which set a precedent among government officials of suspecting Arab

political activists as either spies or propagandists.
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Moughrabi and El-Nazer (1989) surveyed 240 Palestinian Americans to study

their opinions and attitudes toward Palestinian leaders, the Palestinian Liberation
Organization, and America’s role in the conflict. The result revealed that the highly
educated Palestinian Americans are politically active and support Palestinian leaders. In
contrast, it showed that people with less education and less access to information had
positive views of the PLO and less trust in Palestinian leaders. Further, the survey
showed that most Palestinian- Americans feel that the United States is vital in solving the
conflict.

Marrar (2008) also addressed the issue of lack of knowledge and how it affects
public opinion regarding foreign policy. Marrar stated that public opinion, which is
central to decisions on U.S. foreign relations, has become a more recognized and decisive
factor in U.S. foreign policy. Public opinion, in the case of Middle Eastern policy, is a
role that has been hindered and deflected by an enormous number of politically charged
forces, most notably lobby groups and policymakers’ perceptions. Moreover, when it
comes to the Middle East and the Palestinian-Israeli conflict in particular, the American
attitude towards the conflict is to support Israel due to a lack of knowledge about the
people involved and the national belief in supporting an independent state of Israel.

U.S. Foreign Policy: The Impact of Mass Media

Scholars have been interested in understanding news media’s role in shaping U.S.
foreign policy and the coverage influences on domestic public opinion and policymakers’
decisions (Aday, 2017). The media play a crucial role in shaping the interactions between

the public, leaders, and foreign policy. Often considered "the middleman," the media
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collect, frame, and distribute information, especially since the public typically faces an
informational disadvantage (Baum & Potter, 2008). As the ultimate consumers, the media
depend on the public, aligning their content with market demand. Baum and Potter noted,
"When leaders employ culturally congruent frames, the public’s information
disadvantage is exacerbated by the one-dimensional tone of media coverage" (p.4).

They asserted that media often deliver coverage that aligns with the
administration's dominant and culturally consistent narrative. However, during a
"framework war," the public is exposed to a broader range of information, prompting the
media to help reduce the public's informational disadvantage as leaders debate
controversial frameworks. By doing this, the media narrows the information gap between
the public and leaders, thereby enhancing the public's potential to influence policy
outcomes (Aday, 2017; Baum & Potter, 2008).

Aday (2017) observed that U.S. news divisions have significantly reduced
international news coverage available to American audiences due to budget cuts since the
1980s. War coverage remains a critical component of foreign policy reporting. However,
a shift occurred following the wars in Iraq and Afghanistan when the Pentagon adopted a
modified approach known as "embedding." This approach led to perceptions of biased
reporting, prompting some journalists to operate independently as "free reporters"
(p-320). As discussed earlier, the American public knows less about foreign policy than
domestic issues, so they depend on media and elite messaging to inform them about the

basic facts regarding crises or issues (Aday, 2017; Baum & Potter, 2008).
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Baum and Potter (2008) suggested that when the public is deprived of information
and most likely to rally “around the flag,” the media seldom say no (p. 48). Instead, the
media tells what the market equilibrium dictates. Furthermore, while the public is sold
the rally’s message that is supportable, the media foster relationships with management
who prefer to keep the rally’s framework intact.

There was an extensive review of the literature on the impact of media on foreign
policy, especially in the Middle East, focusing on the Palestinian-Israeli conflict (Starck,
2015). During 1970-1980, the United States Civil Rights movement and media coverage
of the Six-Days War depicted Arabs as an evil that also affected Arab Americans and
their U.S. communities (Shaheen, 1985; Starck, 2015). Arabs suffer from not only
underrepresentation but also misrepresentation. The mass media is crucial in how people
view other nations and minorities. Media usually filters racial identity through economic
or sensationalized perspectives in newspapers, television, and radio (Ghanem, 1999).

The work of Edward Said has had a profound impact on changing how Americans
and others perceive people from the Middle East. In his work “Culture and Imperialism,”
Said (1993) argued that media and press representations of Arabs are crude and racist.
Said reviewed how imperial tropes marginalized cultures and people where Arabs must
be taught and tamed to the “American Vision” of freedom and the rule of law. Further,
the book addressed the rule of Western media to perpetuate the “neo-imperial project.”
Said argued that “no one today is purely one thing” (p.336), where culture should no

longer claim singular authority or superiority.
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Butler (1995), in his review of Said and Chomsky’s book (The Political Economy

of the Mass Media), mentioned that no one would read the daily newspaper as he used to
after reading this book. The book provided a challenging analysis of who owns the media
and how these groups shape foreign reporting to control American perceptions of the
world. Butler further addressed how mass media’s job is to “manufacture consent” to
policies that rarely represent the interest of most citizens.

Researchers confirmed that media is essential as the “middleman” between the
public, policymakers, and foreign policy (Ghanem, 1999; Shaheen, 1985; Starck, 2015).
Moreover, when one ethnic minority group, like Arab Americans, is degraded, mass
communication can emphasize such degradation (Shaheen, 1985). The media can change
how the public perceives others, which is evident in how it portrays Arabs and the issues
of the Middle East, which helped prevent a realist approach to foreign policy to resolve
the Middle East conflict (Shaheen, 1985).
The Influence of Media Exposure and Political Background on Arab Americans’
Perceptions
Media Exposure

Public opinion is viewed as a powerful force (Burstein, 2010; Druckman et al.,
2021; “Is It Important to Know Public Opinion? ”, n.d.). Arab American news media
usually focus on community events (see Rosenstiel & Mitchell, 2012). Because Arab —
American news outlets in the United States remain nonexistent, Arab Americans turn to
satellite programming from Arab countries ( Brown et al., 2012). There are numerous

Arab Satellite networks broadcasting news, and many can be accessed in the United



62

States. These news outlets allow viewers to access programs based on their political
views . Al Jazeera and Al Arabia are the two leading Arab news that slowly gained
popularity in the United States. These two news outlets filled the gap in covering the
ongoing unrest and political upheaval back home that was left out by the U.S. mainstream
news media (see Brown et al., 2012).

Nisbet and Myers (2011) focused on understanding the relationship between
media exposure and opinion formation. They employed a comprehensive set of surveys
to collect information across six countries between 2004 and 2009 representing media use
-focusing on Al Jazeera and Al-Arabiya news outlets- and opinions of nearly 20,000 Arab
respondents. Nisbet and Myers concluded that the effect of Arab media exposure on
opinion varies by channel and is highly contingent on the salience of competing Arab
nationalist and stat-centric political identities.

Ullah and Khan (2020) also discussed the role of mass media in shaping public
opinion. They stated that even though the role of mass media is to inform, educate, and
entrain people, it can also shape public opinion by publicizing specific stories. Further,
they discussed the impact of social media on changing people’s perspectives and beliefs;
for instance, some news reports concerning the Israeli and Palestinian conflict mainly
focus on one side and ignore or fail to mention the other part. As a result, people started
to search for alternative sources to learn new facts.

Mubhtaseb and Frey (2008) studied the relationship between Arab Americans’
salient motive to use the internet to seek information to serve as a “functional alternative”

to other media; further, they discussed the need for why people who perceive themselves
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as “holding a minority viewpoint” to adopt alternative media sources to obtain
information that confirms their beliefs and freely express views in a “look-alike space”
(p. 638). They concluded that the person’s ability to find information was the most
prominent motivation for using the internet as a functional alternative, with a significant
proportion of internet sources having a foreign base.

Other researchers studied the effect of media on political participation. Calvillo et
al. (2020) examined the relationship between political ideology and partisan media
coverage on how people perceive COVID-19. Further, they wanted to learn how the type
of “media consumption” would affect the participants’ perceptions, Cognitive reflection,
and COVID-19 knowledge. The study’s findings showed that conservatives are generally
more sensitive to threats than liberals. However, the analysis of news media consumption
demonstrates that “obtaining news from more partisan sources predicts participants’
perceptions of vulnerability, severity, conspiracy and media exaggeration of COVID-19”
(p-1128). They added that the more participants got their news from Fox News, the less
vulnerable they felt, and the more news they got from CNN, the more severe they
believed that COVID-19 was a threat. Calvillo et al. suggested that people’s perceptions
of threats can be overcome with “sufficient intergroup pressure, political leadership, or
media influence” ( p. 1128).

Hampton et al. (2014) discussed the effect of social media and the tendency of
individuals to speak up about policy issues in public when their opinion is not widely
shared- the tendency is called the “spiral of silence.” Hampton et al. sought people’s

opinions about the Snowden leaks. The researcher surveyed 1,801 adults seeking their
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opinions and willingness to discuss the subject online and offline. The study revealed that
social media did not provide an alternative forum for those unwilling to discuss their
opinions in person. However, it was different for people who thought the audience agreed
with them; they were more willing to share their opinions. Hampton et al. concluded that
people’s willingness to speak up about an issue depends on a reference group, their
confidence in their knowledge, the intensity of their opinion, and their level of interest.
People avoid disclosing their minority opinions and views for fear of disappointment,
getting fruitless arguments, ostracism, bullying, and fear of isolation.
Political Background

Arab’s political identity is a form of collective social identity situated in a
political context, and it has three competing identities: Arab nationalism, Islamic
nationalism, and nationalist-state identity (see Witteborn, 2007). Arab Americans
developed a high political identity after the 1967 Arab-Israel war that centralized the
homeland in their political calculations (Wald, 2009). Multiple factors affected their
political identity, including mass media, origins, and immigration experiences. Political
identity refers to the individuals’ affiliation, views and propositions, geographical regions
and groups in social life, and the subjective cognition of specific political theories
(Gentry, 2010; Huddy & Bankert, 2017; Koo et al., 2022). Partisanship and party
identification are essential variables that explain political behavior and political
engagement (Huddy & Bankert, 2017; Koo et al., 2022).

Moreover, partisanship fosters a sense of social affiliation with a political party,

leading to an emotional connection that becomes more central to a person's identity than
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their individual political beliefs (Huddy & Bankert, 2017). A survey conducted by the

AAIin 2016 titled “The Arab American Vote 2016 indicated that Arab Americans,
similar to other minority groups, primarily identify as Democrats and focus on voting for
issues that matter to them (AAI, 2016). Arab Americans tend to vote Democrat because
they believe the Democratic Party is more likely to adopt policies that would improve
U.S. relations with the Arab world (Stockton, 2006). Issues like immigration and foreign
policy are important issues to Arab communities. A substantial majority of Arab
Americans, around 62%, agreed that resolving the Palestinian-Israeli conflict, defeating
ISIS, and ending the conflict in Syria are frequently cited most fundamental challenges
facing U.S.-Arab relations (see AAIL 2016).

Geiger (2015) examined how generational differences influence attitudes,
behaviors, and participation in political issues. Geiger highlighted that age is a crucial
factor in shaping individuals’ attitudes and behaviors on topics ranging from social policy
to foreign affairs. Additionally, she noted that the age of a cohort serves as a framework
for how individuals develop their views or perceptions on various issues. The differences
in attitudes and views between generations can be complex, and researchers have
identified three factors that may contribute to these differences: the life cycle, period
effect, and cohort effect. The political life cycle or the “period effect” verifies why people
of younger generations feel they are less informed, which affects their willingness to be
part of political debates.

Neundorf and Niemi (2014) discussed the importance of age, period, and cohort

effects on individual political behaviors and attitudes. They concluded that political
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socialization experience would lead to generational differences in how individuals
perceive and evaluate politics in the political arena. Political ideas can be shifted due to
general maturation and period or life- cycle. Neundorf and Niemi stated that *“...what
each cohort brings into political maturity has a good deal of continuity and provides a
certain degree of stability in terms of what that cohort is likely to draw on as it moves
through the rest of the life cycle” ( p. 4).

Rasmussen et al. (2017) argued that lobbying success increases with public
support. They conducted their study using data on advocacy, public opinion, and policy
on 50 different policy issues from Denmark, Germany, Sweden, the United Kingdom,
and the Netherlands. They concluded that there is a congruence between lobbying actors’
preferences and implemented policy success. This success increases with a higher
proportion of the public supporting the policy position. Further, Rasmussen et al. find
evidence that:

A higher number of advocates is likely to increase the salience of an issue in the

public debate and it even more crucial for the decision maker to act in a lie with

the views of advocate that enjoy public backing on an issue (p. 159).

In 2006, Stockton examined the political participation of Arab Americans using
data from the Detroit Arab American Study conducted in 2003, following President
Bush's "Mission Accomplished" speech. In his research, he identified three distinct types
of Arab political participation:

e Prominent Citizens: The individuals who hold positions of influence in the

public sector.
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e Political Influential Organizations: are community organizations like
churches, mosques, village associations, and lobbying organizations like
AAAUG, NAAA, and ADC.

¢ Individual Participation: Arab Americans traditionally lean toward the
Democratic side, but mostly, they exhibit a “participation deficit” compared to
the general population.

Stockton concluded his research by affirming that the political environment for
Arab American participation is hostile and resistant, particularly towards Arabs,
especially Muslims. Stockton referenced a poll by the Pew Research Center, which
indicated that "Arab Americans (and Muslim Americans who are not Arabs) seem to be
the sole group in the country with organized forces keeping watch over them and
attempting to diminish or marginalize their political involvement" (p. 6).

Stevens (2020) conducted a study involving students from two universities,
California Polytechnic State University and The State University of New Jersey, to
explore the idea that some viewpoints encounter more hostility on campus than others.
Stevens highlighted criticisms that universities are predominantly politically liberal or
left-leaning. Likewise, liberal perspectives prevailed among students at these institutions.
Survey results showed that students also viewed their professors as liberal, reinforcing
the perception that liberalism was the dominant political viewpoint among students and
faculty. Stevens concluded that students holding non-liberal views, particularly those

from minority backgrounds, were the least likely to freely express their opinions. This
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finding supports the SOS theory and underscores a key reason why individuals may
choose not to voice minority or unconventional viewpoints (see Stevens, 2020).
Summary

This study examines how Arab Americans view the Arab lobbying efforts
addressing the U.S. foreign policies concerning the Palestinian- Israeli conflict. This
chapter presented a literature review that focused on the Arab lobby, the U.S. foreign
policymaking process, the lobbying role, and public opinion and foreign policy. This
chapter also covered literature on the SOS theory and the looking glass self theory
conceptual framework. These frameworks explain how fear of isolation leads to spiraling
into silence. This frame will help the researcher to understand how Arab Americans
collect their information and the factors that could impact their perceptions. Chapter 3
outlines the research design, participant selection process, instrumentation, data

collection and analysis, and issues of trustworthiness.
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Chapter 3: Research Method

The problem addressed in this study was that Arab Americans’ perceptions of
Arab lobbying efforts regarding U.S. foreign policy in the Palestinian-Israeli conflict
were unknown. I used a generic qualitative approach to explore the phenomenon of Arab
Americans’ views of their lobby and the underlying factors that influence their views. |
also explored whether the Arab communities believe the Palestinian issue is a prominent
issue among the other essential issues in their communities. In this chapter, I provide the
rationale for the chosen research method and design, the role of the research, sampling
procedures, instruments, data collection procedures, data analysis procedures, issues of
trustworthiness, and a summary.

Research Design and Rationale

The following research questions guided this study: How do Arab Americans
view the effectiveness of the Arab lobby’s effort to influence U.S. foreign policies on the
Palestinian-Israeli conflict? How do political participation, media exposure, and public
opinions influence Arab Americans’ perceptions of the Arab lobby? A generic qualitative
design was chosen because it was the best approach to explore how Arab Americans view
their lobbying effort to influence U.S. foreign policy related to the Palestinian-Israeli
conflict from a nonobjective perspective (see Leavy, 2017). Further, the generic
qualitative design provided detailed and thick descriptions and analyses of the
phenomenon by thoroughly understanding the factors and context leading to specific

outcomes (see Voltolini & Eising, 2017). A generic qualitative design can be focused in a
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more specialized way, such as using it to study beliefs and how people interact with a
significant event or evaluate a social program (Lapan et al., 2011).

I depended on the generic qualitative design to explore participants’ viewpoints
on how they perceive the Arab lobbying efforts to influence U.S. foreign policy
concerning the Palestinian-Israeli conflict. The participants were chosen from Washtenaw
County and Wayne County in Michigan. I recruited two groups. The first group included
two members of the Arab Community Center for Economic and Social Services. The
second group included five Arab American members from Washtenaw County and
Wayne County, Michigan. Online interviews were conducted to obtain primary data from
the participants. Using a convenient purposive sampling strategy, I recruited seven
knowledgeable participants to enrich the collected data. The interviewees were asked to
talk about their knowledge of the involvement of the Arab lobbying groups and the level
of accomplishments, one at the national level and one at the domestic level.

Role of the Researcher

The role of the researcher can be viewed through Blumet’s metaphor “lifter of
Veils” (Kopala & Suzuki, 1999, p. 46) to uncover the area of group life that the
researcher proposes to study. The researcher conducts interviews, reviews and analyzes
documents, manages the research, collects data, implements data analysis, and observes
whatever is being studied. Moreover, as the primary data collection instrument, the
researcher needs to find a model understood and accepted in the interviewee’s world that
distinguishes them from the journalists’ role (Rubin & Rubin, 2012). Researchers need to

explain their role, figure out how to deal with differences in background status between
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themselves and the interviewees, and motivate individuals to participate in the study by
building sufficient trust to talk openly. Moreover, researchers should be honest,
consistent, and sincere in their interactions. The researcher will make the initial contact
and set appointments.

The researcher’s role is pivotal in a qualitative study, so researchers must test
their beliefs and expectations about the case. Stake (2003) stated that “researchers are
guests in the private spaces of the world” (p. 154), and such status requires an
unwavering commitment to ethical conduct. To mitigate bias, the researcher should avoid
sharing personal opinions and should cross-check the findings with a colleague (Stake,
2003).

The researcher is responsible for the study’s quality and claims, necessitating a
critical examination to develop a convincing argument (Farrelly, 2013). The researcher
must avoid bias or undue influence on the research process or outcomes. Researchers
must remain aware of their emotions, opinions, and prejudices and be open to data and
evidence that may contradict their initial ideas (Farrelly, 2013). Entering qualitative
research with a specific viewpoint should be avoided. To mitigate potential bias, the
researcher should employ techniques such as data triangulation and member checking.

To achieve this, researchers should first introduce the topic of their study and
inform respondents about its purpose to build a good rapport with participants. Second,
rules should be established, and participants should be guided to interact effectively
without directing the discussion. Third, detailed records of all research materials should

be maintained. Fourth, participants should be allowed to review the results. Lastly, it is



72

the researcher’s responsibility not to overgeneralize the findings. Acknowledging that all
studies have limitations is essential, and disclosing these limitations ensures that the work
is practical and can be built upon (Farrelly, 2013; Morrow, 2005; Rolfe, 2006).
Participant Selection

Careful sampling is crucial in the generic qualitative design to avoid sampling
bias, sample frame error, and systematic errors, which can affect the results (Harrison &
Callan, 2013). From an ontological (what exists for people to know about the Arab lobby)
and epistemological (how knowledge is created and what is possible to know about the
Arab Lobby) perspective, the participants’ selection for the current study was aligned
with the aim of the study to explore how Arab Americans view the Arab lobby efforts
regarding the Palestinian-Israeli conflict. I selected a relatively small and purposive
sample that was most likely to yield appropriate and valuable information and increase
the depth (as opposed to breadth) of understanding (see Campbell et al., 2020). The seven
participants were recruited from Washtenaw County and Wayne County, Michigan. The
reason for choosing these areas was based on the large Arab population that resides in
these cities. The Arab American population is estimated at 3% of Michigan’s population
(Michigan, 2023). Participants were recruited using social media platforms like Linkedin
and Facebook (see Appendix A) and relationship recruiting via organizations such as the
Arab Community Center for Economic and Social Services. Purposeful sampling was
used. This technique allowed me to select knowledgeable participants and allowed me to

focus on the phenomenon in depth (see Lapan et al., 2011).
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Instrumentation
I used videoconferencing platforms (Zoom or Microsoft Teams) to conduct
interviews to answer my research questions. Participants were provided with a Zoom link
to join the scheduled interview. I formulated my interview questions to align with the
research questions and other existing scales and studies done in the field. The questions
were open-ended and did not lead respondents (see Rubin & Rubin, 2012).
Procedures and Data Collection
Videoconferencing platforms were used to collect data. The research questions
drove the data to be collected. A researcher-created semistructured interview guide was
used (see Appendix B). I incorporated the three-phase interview protocol refinement
process to improve the quality of data obtained and ensure the consistency of the
interviews across the individuals being interviewed. The interview protocol refinement
process included the following: The interview questions should align with the research
questions, the researcher should construct an inquiry-based conversation, and the
researcher should receive feedback on interview protocols (Castillo-Montayo, 2016).
After recruiting participants, I emailed the informed consent form. The participants who
signed the consent and agreed to participate were interviewed. The interview procedure
was explained to the interviewees. They were assured that the interview would be
voluntary and that if they decided to participate, they had the chance to withdraw if they
decided not to participate. Risks and benefits were also discussed. I was straightforward
with the interviewees and assured them of confidentiality and respect. The interviewees

were also informed that the interview would be recorded and the complete transcripts
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would be shared with each interviewee upon request. Ethical procedures were applied
during recruitment, data collection, and debriefing. I also obtained IRB approval( 01-08-
24-0792897). The time needed to collect the data was 1 hour for each interview. All
interviews were recorded using high-quality equipment to ensure high accuracy in
transcription.

The data collected were stored and analyzed with confidentiality. All data were
stored on an encrypted device, and all files containing data were password protected and
encrypted. All documents, including paper documentation, were kept in a secure location
without public access. All consents were stored securely in a locked cabinet separate
from the research data. Names and other personal information were coded with the
encoding key kept in a separate and secure location to ensure confidentiality. The data
will be protected for at least 5 years, as Walden University policies require, then I will
destroy them.

Data Analysis Plan

Analyzing qualitative data was an iterative process that required constant effort to
revisit the data. Even though it is not common to list out a stepwise analytic process, it is
helpful to think about the process in relation to phases (Lester et al., 2020). Qualitative
analysis is concerned with meaning in which data provide information that can help
answer the researcher’s question. In the current study, recorded interviews were
transcribed and coded. NVivo 14 software was used to analyze the data. The data analysis

procedure comprised the following steps:
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Preparing and organizing the data for analysis: This step helped me become
familiar with the data so that I become aware of the limitations or any gaps in
the data. This knowledge helped me decide if further data collection was
needed.

Transcribe and summarize each interview: Usually, in a large research project,
a large amount of text data is produced when the interview is transcribed. In
my study, the text was transferred from transcribed Microsoft Word files into
NVivo 14 software and then was organized for coding. Coding is taking
unstructured data and systemically categorizing it to find themes and patterns
for analysis (Lester et al., 2020). Coding followed three phases. First, I
assigned codes to identify important statements or reflections. These codes
were descriptive in nature and reflected a low level of inference. In the second
phase, I checked the data coded in the first phase and assigned additional
codes by applying concepts or ideas that connected statements, experiences,
and reflections offered by participants. Finally, I completed the third phase by
making explicit connections to the study’s conceptual ideas (see Lester et al.,
2020). I created different sheets for each interview, numbered P1 and P2,
corresponding to the number of interviews. Subsequently, I saved the codes in
a separate sheet, describing the code and the code number. Then, I prepared
the coded interviews for sorting to define respondents (to know who said

what).
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I used an inductive approach to code the data. I inductively developed the
codes in NVivo and reflected on the codes as I sifted through the data.

Codes were categorized into themes: I placed codes into a hierarchical coding
frame. This method helped me organize the codes based on how they related
to one another. The top level described the topic. The mid level specified
whether the sentiment was positive or negative. Then, the third level detailed
themes associated with the topic. Themes reveal essential facts, especially
when paired with sentiment analysis (see AlAgha & Dahrooj, 2019). The
sentiment analysis determines whether the text contains negative, positive, or
neutral emotions(AlAgha & Dahrooj, 2019). Sentiment analysis helps to
mitigate human bias(AlAgha & Dahrooj, 2019). Further, I constantly tested
my ideas by examining them in the context of the interview. Evaluating
themes ensured that I had sufficient evidence behind them. I removed themes
without enough data to back them and merged similar themes. Then, I
completed a second round of coding to reexamine the codes using the
thematic analysis to look for repeating themes and patterns in the data.
Thematic Analysis: It was used to discover repeating themes in the text. These
themes revealed critical insights into data, particularly if paired with sentiment
analysis. NVivo 14 software was used for thematic analysis. Once the data
was coded, I used query and visualization tools to explore the data and

uncover the relationship between codes.
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e Finally, I Interpreted the result and drew a conclusion based on the
interpretation of the patterns and themes identified in the data.
e Check the results to see how far the results generalize beyond the individuals
and cases studied (see Rubin & Rubin, 2012).
Ethical Considerations

The participants of this study were Arab Americans from different backgrounds.
Privacy and confidentiality were essential in this study. As a researcher, I explained the
purpose of the study to the participants and constantly reminded them that participation
was voluntary and that they were allowed to quit at any stage of the study. Informed
consent was used to describe the participant’s rights, and the researcher was responsible
for explaining the purpose of the study. I also explained the process used to protect
participants’ identities and enhance privacy and confidentiality, like using letters or
numbers and not their real names to conceal their identities. Collected data is stored in an
encrypted file. The interview questions were open-ended to avoid triggering emotional or
cultural beliefs. To ensure data protection, the researcher removed all information or cues
on interview transcripts that might reveal the participant’s identity. The data is protected
for at least 5 years, as Walden University requires, and then destroyed.

Issues of Trustworthiness

The credibility of the findings and interpretations depends on the researcher’s
attention to establishing trustworthiness (see Patton, 2015). An audit usually examines
both the process and the product of the inquiry to assess the trustworthiness of a study

(see Miller, 1997). Generally, to address issues of trustworthiness, the researcher should
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document the research process, present the rationales for the research decision, record the
subjective and intuitive process, make sure data seem to represent participant’s realities
accurately, the analysis and structures are grounded in the data and linked to the final
project, and the research conclusion and interpretation are supported by data and based on
the documentation provided (see Miller, 1997).

Credibility (Internal Validity)

Credibility deals with the question, “How congruent are the findings with
reality?” (Shenton, 2004, p. 64). “The concept of validity, reliability, and generalizability
can be used for qualitative research, but they must be reinterpreted to reflect the key
concerns of the interpretive” (see Farrelly, 2013, p. 149). Loh (2015) stated that “validity
is a function of intersubjective judgments” and thus depends on “a consensus with a
community” (p. 4). There are ways to enhance the quality and credibility of this study:

e Systemic and conscientious analysis of data with attention to issues of

credibility

e The credibility of the inquirer depends on training, experience, track, and

record. Researchers can enhance the quality and credibility of qualitative
analysis by selecting appropriate criteria for judging quality, triangulation, and
keeping data in context (see Patton, 2015). Technical rigor is a significant
factor in the creditability of qualitative findings. To avoid predispositions and
biases, researchers can discuss their predispositions and make biases explicit,
including systemic and studious reflexivity (see Patton, 2015).

According to Rolfe (2006), the following strategies would enhance credibility:
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The adoption of a research method is well-established.

Random sampling

Triangulation

Debriefing session

Background, qualification, and experience of the investigator

Thick description of the phenomena

Examining previous research findings to assess the degree to which the
project’s results are congruent with the past study.

Do not settle quickly on the initial conclusion — generate and assess alternative

conclusions.

Lincoln and Guba (1985) suggested the following technique to enhance

credibility:

Prolonged engagement

Persistent observation

Triangulation by using many sources of data collection to check
inconsistencies.

Peer debriefing: this step will start soon after the interview and ends after the
data analysis. The researcher will use Walden students’ dissertation groups
(Social Media accounts) to find an interested person. This person will sign a
confidentiality agreement, and his/her role will mainly focus on checking for
the researcher’s biases and perceptions.

Referential adequacy (archiving of data)
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e Member Check: Allow each participant to member-check their transcriptions
to confirm the accuracy and to validate that confidentiality has been
maintained. This technique provides participants with the tools to check and
confirm the credibility and true representation.

Transferability (External Validity)

Because the qualitative research finding is specific to a small number of
individuals, it is impossible to demonstrate that the findings and conclusions apply to
other situations and populations and that the researcher has the proper background to
perform the research (see Shenton, 2003). For that reason, a sufficient thick description of
the phenomenon must be provided, including the number of participants taking part in the
study, data collection methods, the number and length of the data collection sessions, and
the period over which data was collected.

Dependability

Dependability is crucial for trustworthiness and reliability, implying that
consistent methods and contexts should yield similar results if the work is repeated in the
same context with the same methods (see Shenton, 2004).

Confirmability

Confirmability is “the qualitative investigator’s comparable concern to
objectivity” (Shenton, 2004, p. 72). A detailed methodological description enables the
reader to understand and accept the data. An in-depth methodological description allows
the integrity of the research results to be scrutinized by triangulation to reduce the effect

of investigation bias (see Rolfe, 2006)
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Summary
Chapter 3 provided a detailed description of the research design, participant
selection, and the role of the researcher. The study is a generic qualitative research
design. Purposeful sampling will be used to select participants. Recruitment will be done
via phone calls and emails. The interviews will be conducted in person, via phone, or
Zoom meeting. This chapter also describes the researcher’s role, the ethical procedures,
and the issues of trustworthiness, credibility, and transferability. Chapter 4 will present

the findings.
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Chapter 4: Research Findings

This qualitative study aimed to explore Arab Americans’ perceptions of Arab
lobbying efforts to influence U.S. foreign policies pertaining to the Palestinian-Israeli
conflict. A generic qualitative design was used to identify perceptions and the factors that
shaped these perceptions. This chapter includes the setting and sample of the study, as
well as the data collection and analysis process guided by research questions and
theoretical frameworks. Finally, the study’s findings are presented in the form of
common themes across the data set, followed by a summary to conclude this chapter.

Setting

[ used the social media LinkedIn platform and flyers to recruit participants. The
people interested in participating responded via emails and direct messages. I then
provided them with the criteria for participation and informed consent via email. All
seven participants consented via email. Then, we set up a date for the interview via the
Zoom meeting platform. The settings for this virtual interview were inside my home
office and behind closed doors. All seven participants completed the research interview
successfully without network or physical interruption. Each virtual interview lasted
between 40 and 60 minutes. I needed 3 weeks to complete the interviews.

Demographics

The participants in the study were seven Arab American individuals from
Washtenaw County and Wayne County in Michigan. Each participant agreed to interview
once I forwarded the consent form with sample questions. At the time of the interview, I

reemphasized the purpose of the study and requested their approval to record and
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transcribe the interview on Zoom. All seven participants agreed. Then, I asked them to
share their knowledge about the Arab American lobby and its activities in the United
States. All seven participants provided their true feelings, their political experiences, and
their understanding of lobbying. The participants’ years of political experiences varied
between 0 and 10+, and their ages ranged between 20 and 50+, as shown in Table 1.
Table 1

Participants” Demographics

Participant Experience (years) Age range
Participant 1 5+ 3040
Participant 2 0-1 20-30
Participant 3 10+ 50-60
Participant 4 1-2 20-30
Participant 5 0-1 20-30
Participant 6 2-3 20-30
Participant 7 5+ 3040

Data Collection

Data were collected from participants using a semistructured interview protocol
(see Appendix B). The interview questions were structured into four categories:
perceptions, media, political affiliation, and public opinion/fear of isolation. In the first
section, which focused on perceptions, 13 questions were posed to explore how Arab
Americans perceived the effectiveness and accomplishments of the Arab American lobby
and to understand how cultural differences, political affiliation, and generational factors
influenced these perceptions. The second section aimed to gather insights into Arab
Americans’ attitudes toward media and its role in shaping opinions on the Palestinian-

Israeli conflict, as well as the role of the Arab American lobby in raising awareness. The
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third section explored the impact of political affiliation on participants’ perceptions and
opinions. In the fourth section, I investigated Arab Americans’ views on public opinion
regarding the conflict and their lobbying efforts to determine whether discrepancies
between personal and public opinion influenced their willingness to speak out.
Additionally, this section included questions designed to explore the relationship between
SOS theory and looking glass self theory and the participants’ willingness to voice their
opinions if perceived as a minority view, as well as how individual self-identity impacts
perceptions of how they are viewed by others and whether these perceptions influence
their behavior.

Interviews were conducted via the Zoom meeting platform, with each session
lasting between 40 and 60 minutes. Participants were informed that the interviews would
be audio-recorded and transcribed, and consent was obtained from all participants.
Documentation was meticulously organized, including a copy of each participant’s gift
card, transcribed interviews, emails sent to participants, and their consent confirmations.
These documents were securely stored on my personal computer with two layers of
password protection, and the passwords were not shared with anyone. All transcriptions
were converted into Word documents and subsequently imported into NVivo 14
qualitative analysis software for coding.

Data Analysis

Following the steps presented in Chapter 3, [ used NVivo 14 qualitative analysis

software to code and analyze the data. The software enabled me to run queries and merge

codes to create themes. After completing the interviews, I listened to the audio-recorded
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interviews and compared them to the transcriptions captured during the meeting to ensure
they matched the audio-recorded interviews. Then, I converted the transcriptions to MS
Word documents after thoroughly and closely reading and rereading the transcripts for
accuracy. I saved these interviews in one electronic file in Dropbox using a specific file
naming I developed. The interviews were saved as Participant 1, Participant 2, Participant
3, Participant 4, Participant 5, Participant 6, and Participant 7.

Before coding, I repeatedly read the data to extract units of meaning and patterns
in the data. I removed any irrelevant or redundant information and then identified and
labeled the data segments relevant to my research questions. Then, I imported all of the
interviews to NVivo 14 software for coding. The initial coding was generated using the
automatic coding feature in NVivo to generate patterns in the data. The generally
identified patterns, as shown in Table 2, were perception of lobbying, community
support, accomplishments, the role of media, public perceptions and opinion, interest in
politics, public and policymakers, fear of isolation dissenting opinions, expressing

opinions, policies, and conflict.
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Patterns and Descriptions

86

Pattern Description

Perception of lobbying Mixed feelings and ethical concerns
Community support and involvement Active but fragmented
Accomplishments Awareness vs. policy change

Role of media

Public perception and opinion
Interest in policies and politics
Public recognition and support
Political affiliation and impact
Perception vs. reality

Personal expression and comfort
Public and policymakers’ support,
Palestinian-Israeli conflict

Spiral of silence theory

Looking glass self theory

Preference for social media over mainstream
media

Persistent advocacy- public fatigue

Active professional engagement

Increased awareness

Humanitarian messaging

Reliance on social media for accurate information
Strategic communication

Skepticism and accountability

Reduced fear of isolation
Public perception shapes self-identity

Then, I used NVivo to generate codes from the initial cycle of analysis, grouping

similar codes together to form broader categories. Subsequently, I conducted two

additional manual sets of coding: value coding and a priori coding. This approach

combined deductive and inductive methods for comprehensive code capture. Value

coding involves identifying and labeling the values and beliefs expressed by participants

(Hurst, 2023). A priori coding, on the other hand, relies on using prior data, predefined

coding schemes, or an existing theoretical framework to categorize information

(Bingham, 2023).

Figure 7 presents the main value and a priori codes generated from the data.

These codes show the interplay of specific values and concerns of Arab American lobby

participants by mapping their values and responses to a priori coding categories. This
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dual coding approach provided deeper insights into participants’ beliefs, advocacy
strategies, and expected outcomes.
Figure 7

Value and Priori Codes

Effectiveness (E) Advocacy Strategies (AS)
Ethical Conduct (EC) Media Interactions (MI)
Unity and Collaboration (UC) Political Engagement (PE)
Resource Adequacy (RA) Community Dynamics (CD)
Strategic Planning (SP) Personal Impact (PI)
Skepticism (S) Outcome Expectations (OE)

Hope for Change (HC)
Trust in Information (TI)

Community Support and Salidarity (CS)

Next, I organized the codes into groups and subcodes. Using thematic inductive
coding, I compiled codes representing similar concepts and grouped them into broader
themes. Not all of these developed themes were relevant to answering the research
questions. In the fourth step, I refined the results by reviewing the themes against the
coded text and the frequency of their occurrences in the data. This allowed me to refine
the themes. I then cross-checked the themes with the research questions to ensure they
were central to addressing them. As shown in Figure 8, four themes emerged from the

coding process: conditional approval and doubts facing the Arab American lobby, shared
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culture transcends political affiliation, media is a powerful tool but be Careful, and

backlash fosters solidarity.

Figure 8

Themes and Codes

IENES

Conditional
Approval and
Doubts Facing the
Arab American
Lobby

Shared Culture
Transcends Political
Affiliation

Media is a Powerful
Tool, but be Careful

Backlash Fosters
Solidarity

Codes

Effectiveness (E).
Skepticism (S). Trust
in, Unity and
Collaboration (UC),
Outcome Expectations
(OE), Advocacy
Strategies (AS).
Resource Adequacy
RA)

Political
Participation/Efficacy.
Ethical, Political
Engagement (PE),

Trust in Information
(TT). Skepticism (S).
Media Interactions
(MI), Media Criticism

Fear of Social
Isolation (FSI),
Imagining Public
Perception (IPP),
Adaptation of Views
(AV

References
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36

36

29

Example Quotes

“Our response was
fragmented, but it
highlighted the need for
unified action more than
ever.” —P2

P6: "Again, they/the
Democrats are more
liberal than conservative."

“I don’t trust the media
coverage:; it feels like they
always portray us
negative. -P2

P2: "I feel endangered
talking about the issue.";
P6: "There's always a
sense of fear.";

Figure 9 shows the four main themes and subthemes that emerged from the data.



Figure 9

Themes and Subthemes

Themes and Subthemes

Resources
Challenge and
Strategic
Planning

Generation and
Perceptions

pujuueid

J169181S
pue 26u2|Ie4d

5924n0s3Y

B Conditional Approval and Doubts Facing the Arab American Lobby
B shared Culture Transcends Political Affiliation
B Backlash Fosters Solidarity

B Media is a Powerful Tool, but be Careful.

B Conditional Approval and Doubts Facing the Arab American Lobby

The main themes and subthemes were (a) conditional approval and doubts facing
the Arab American lobby’s effectiveness, which had three subcategories (lack of trust,
lack of unity, and resources challenge and strategic planning); (b) shared culture
transcends political affiliation; (¢) media is a powerful tool, but be careful, which had two
subcategories (media preferences and attention to news, and media impacts); and (d)

backlash fosters solidarity, which had six categories (Arab American views of public

89
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opinion, expressing a dissenting opinion, expressing opinion- political climate changes,
generation and perceptions, level of confidence in expressing opinion after October 7,
and potential backlash for speaking out).
Evidence of Trustworthiness

The researcher in qualitative research is considered an “interpretivist,” which
means he or she is never completely objective since the researcher is part of the research
process (Farrelly, 2013). To ensure trustworthiness, the researcher should understand
credibility threat, which includes biased interpretation, the data collected is not sufficient,
inconsistency, and integrity issues. To avoid these threats, I demonstrate evidence of
trustworthiness to establish the credibility and reliability of the findings. The strategies I
used included:
Credibility

Credibility refers to confidence in the findings, and it is parallel to internal
validity used to ensure rigor in the research process (Morrow, 2005). Ways to enhance
credibility include:

e Triangulation: I used multiple sources of data to cross-verify findings. I
collected data from interviews and from multiple resources to ensure the
consistency of results.

e Rich Descriptions: I provided a detailed, rich description of the research

context, participants, and data collection procedures.



91

e Saturation: I continued collecting data until saturation was reached. I ensured
that all or any new data collected did not provide additional insights that
would alter the emerging themes.

I allowed the participants the opportunity to see example questions when I
emailed them the consent form before the interview. I gave them the opportunity to check
with me if they needed any information before the interview. Based on the IRB
guidelines, I followed the privacy guidelines for each participant as I listed them in the
data collection sections and approved them by Walden IRB. I also used triangulation
methods by comparing data from interviews to information obtained from recent surveys
about Arab American views of U.S. foreign policy that pertain to the Palestinian-Israeli
conflict, the role of the media, and the effort of Arab Americans to address these issues.
For part of the analysis, I made sure to pay close attention to how the analysis matrix is
formed. I used inductive and conductive content analysis.

Transferability

Transferability refers to the extent to which the reader can generalize the findings,
and that can be done by providing sufficient information about the research context,
process, and participants to enable the reader to decide how findings may be transfer
(Morrow, 2005). To support transferability:

e Thick Descriptions: Detailed descriptions of the participants’ context

descriptions and specific quotations were provided. This allows readers to
understand the depth of the participants’ experiences and judge the

applicability of the findings.



92

e Participants Diversity: The study included participants from various
backgrounds within the Arab American community, ensuring a range of
perspectives were covered. This diversity enhances the likelihood that the
findings are transferable to other settings with similar contexts.

Dependability

e Dependability addresses the stability and consistency of findings over time
and across researchers (Morrow, 2005). To ensure dependability, I kept a clear
audit trail during data collection, analysis, and interpretation. This transparent
documentation allows others to follow the research process and verify the
findings. I also used a code-recode strategy, where the initial coding was
reviewed and refined multiple times to ensure consistency and stability over
time. Re-coding was accomplished to ensure the codes remained consistent
and reflected the participants’ responses.

e [ provided a detailed methodological description where I explained how I
addressed potential biases to ensure data quality and maintained ethical
standards.

Confirmability

The researcher should always make sure that findings represent the situation
researched rather than the beliefs and biases of the researcher (Morrow, 2005). To ensure
the objectivity of the findings, I maintained a reflexive journal throughout the study,
documenting personal reflections, biases, and methodological decisions. This practice

helped recognize and mitigate potential biases that could influence data interpretation.
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Results

This generic qualitative study examined the perspectives of Arab Americans on
the effectiveness of the Arab American lobby’s efforts to influence U.S. foreign policy,
specifically in relation to the Palestinian-Israeli conflict. Additionally, the study
examined how political participation, media exposure, and public opinions shaped these
perceptions.

Through in-depth interviews and thematic analysis, this study sought to
comprehensively understand Arab Americans’ views of their lobbying effort. It explored
the multifaceted dimensions of how this community perceives lobbying effectiveness,
considering their engagement with political processes, the types and media sources they
consume, and the broader public sentiment within their community. As shown in Table 3,
the detailed analysis using value and a priori coding revealed four core themes emerged
from the data to address the research questions, including (a) Conditional Approval and
Doubts Facing the Arab American Lobby’s Effectiveness, (b) Political Affiliation, (c)

Media Exposure, and (d) Public Opinion.
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Table 3

Research Questions and Themes

Research Questions Themes

How do Arab Americans view the Conditional Approval and Doubts
effectiveness of the Arab lobby’s effort to Facing Arab American Lobby’s
influence U.S. foreign policies on the Effectiveness

Palestinian-Israeli conflict?

How do political participation, media Shared Culture Transcends Political
exposure, and public opinions influence Affiliation; Media is a Powerful Tool,
Arab Americans’ actual perceptions of the but be Careful; Backlash Fosters
Arab lobby? Solidarity

Research Question 1
How do Arab Americans view the effectiveness of the Arab American lobby’s
effort to influence U.S. foreign policies on the Palestinian-Israeli conflict? As illustrated

in Figure 10, one main theme and four subthemes emerged to answer RQ1.
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Figure 10

RQI: Themes and Subthemes

Conditional Approvaland Doubts Facing
Arab American Lobby

M Lack of Unity
H Lack of Trust
M Resources Challenges and

Strategic Planning

B Misrepresentation

Theme 1: Conditional Approval and Doubts Facing the Arab American Lobby

Participants were asked six questions focused on exploring how Arab Americans
view the effectiveness of their lobbying effort to influence U.S. foreign policies that
pertain to the Palestinian-Israeli conflict. The nature of a participant’s responses
necessitated further probing questions for clarity, which totaled 13 questions for the
opinion section. The first 10 questions focused on understanding how participants
perceive the effectiveness of the Arab American lobby, its accomplishments, strengths,
and weaknesses. The last three questions focused on exploring how culture, family,

community, and generational differences affected these perceptions.
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The majority of the participants thought that the Arab American lobby as an

advocate group is somewhat successful in addressing domestic policies such as the
census and policies pertaining to human rights. However, it is not so successful when it
comes to addressing foreign policies particularly related to the Palestinian-Israeli conflict.
Participants agreed that the Arab American lobby operates more as a collective advocacy
effort rather than a singly cohesive lobbying force in comparison to other lobbying
groups, particularly the AIPAC. However, due to the situation in Gaza, there is a notable
lack of trust in policymakers and skepticism about the effectiveness of Arab American
lobby or advocate groups.

Table 4 illustrates the participant’s mixed feelings about the Arab American
lobby’s strengths and weaknesses, recognizing its potential but criticizing its current
execution. The references to the Arab American lobby demonstrate a significant
perception of weaknesses (19 references) compared to strengths (8 references). The weak
references highlighted areas that need attention, including unity, coordination, and

resource allocation.
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Strengths and Weaknesses of the Arab American Lobby as Described by Participants

Participant Strength Weakness

P1 None 1. “TI don’t think that’s how our government
should be run. But unfortunately, that is the
reality.” 2. “I feel like the community’s role
is not quite enough when it comes to
lobbying.” 3. “I don’t think they are as
effective as they can be.”

P2 None 4. “I think if they were more effective, we

wouldn’t be in this position right now.” 5.

“We don’t have the same monetary power
and push that Zionist lobby groups have in
America.”

P3 1. “Historically, Arab American 6. “They are not as effective as they used to
Institute and ADC have been be.” 7. “There’s a lot of dissatisfaction with
influential.” 2. “They play an important  their overall effectiveness or
role, especially now in places like ineffectiveness.” 8. “There’s a certain
Michigan.” amount of competition between Arab

American groups which diminishes their
effectiveness.”

P4 3. “Lobbying can have a positive impact 9. “There’s a lot of effort, but it’s not
if done correctly and with good intent.”  united.” 10. “Lobbying efforts often lack
4. “We’ve seen some achievements, like coordination and funding.” 11. “We feel like
ceasefire agreements.” not enough is being done.”

P5 5. “There have been multiple ceasefire 12. “They are not doing enough compared to
agreements achieved.” lobbying for other causes.” 13. “I feel like

actual results are limited.”

P6 6. “People becoming more familiar with 14, “Lobbying efforts are often disjointed.”
the history of the issue.” 15. “There’s frustration over a lack of

significant policy changes.” 16. “We don’t
have the monetary resources that Zionist
groups have.”

P7 7. “Give them all the facts needed.” 8. 17. “Our efforts are often disjointed and lack
“Grassroots lobbying is crucial and coordination.” 18. “We need a more
essential for democratic processes.” concentrated and strategic approach to

lobbying.” 19. “There is not enough
influence on policymakers from our
community.”

Total 8 19

references
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Overall, participants recognized the necessity and the potential of lobbying but
criticized its current execution. The frustration centered on the lack of trust, lack of unity,
lack of resources, and misrepresentation, which complicated the grassroots efforts.

Lack of Trust. All participants expressed reservations about the unity and
effectiveness of Arab American lobbying. P1 through P7 showed a mix of disdain and
acknowledgment of its necessity, stressing that lobbying can be effective if done
correctly. They also shared a nuanced view, recognizing the limited but essential role of
lobbying within the Arab American community and highlighting dissatisfaction with its
effectiveness.

Participants P1 and P3 expressed negative sentiments about lobbying, particularly
disapproval and doubt regarding its effectiveness. P1 stated, “I know that it is a necessary
practice.” However, P1 also said, “I hate lobbying. I think it’s a disgusting practice...but
unfortunately that is the reality.” They continued, “The average person doesn’t think
these groups are effective.” P3 believed that Arab Americans do not have a robust lobby
comparable to other powerful groups like AIPAC to influence U.S. policies. P3 stated,
“It’s hard to know how much impact we are having because there are many voices from
the other side.” While acknowledging that lobbying could have a positive impact if done
correctly, P3 expressed a conditional understanding and doubt of its effectiveness, noting,
“Probably a fair amount of dissatisfaction with the overall effectiveness.”

Participants P4 and P5 acknowledged the potential usefulness of lobbying but
emphasized that it “has been abused.” P4 stated, “I would say that we feel like and not

enough is being done...I understand how lobbying could be useful, but it has been
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abused.” Similarly, P5 recognized the potential benefits of lobbying but questioned its
overall impact and effectiveness, stating, “Not too informed about lobbying...don’t think
that’s a great enough effort,” and continued, “Understand how it could be useful and
helpful...but feel like not enough is being done.”

Participants P2, P6, and P7 recognized the potential benefits of grassroots
lobbying, noting, “Grassroots lobbying is essentially what this country was built on.”
However, they expressed doubts and underscored a lack of organization and frustration
due to a lack of significant policy changes, emphasizing that the lobby is “Very
disorganized...not as strongly organized like other communities.”

P2 showed a positive view of the Arab lobby’s efforts to raise awareness about
the conflict and push for a fair resolution but was skeptical about its effectiveness. P2
stated, “If done correctly, it could have a positive impact. If the facts are there and it’s
done with good intent.” They continued, “We don’t have the same monetary power as
Zionist lobby groups.” P6 also recognized the potential benefits of lobbying but doubted
the overall impact and effectiveness due to the lack of official changes and perceived
betrayal by policymakers. P6 stated, “Lobbying can be useful, but I’'m skeptical about
how effective it really is.”

In summary, while participants acknowledged the necessity and potential benefits
of lobbying, there is consistent skepticism about its effectiveness. Many expressed
frustrations with the lack of organization and significant policy changes, as well as the

overpowering influence of other, more well-funded lobbying groups. This underscores
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the need for more strategic and united efforts within the Arab American community to
enhance their lobbying impact.

Lack of Unity. The Arab American community is actively engaged in advocacy
and political participation, yet it faces significant challenges due to internal fragmentation
and overlapping identities. Participants highlighted issues stemming from fragmentation
and lack of unity within Arab American communities, emphasizing the necessity of
lobbying for minority rights and the critical need for collective voices and support,
especially in politically significant regions like Michigan.

Although Arab Americans show a unified stance in support of Palestinian rights,
internal fragmentation and external biases create significant obstacles, underscoring the
complexity and resilience of their lobbying efforts in addressing the conflict. P1 criticized
the lack of unity among Arab Americans, contrasting it with the organized efforts of pro-
Israel groups, stating, “We do not unite with one another...the problem comes from us not
being a united front.”

Several participants addressed the need for a more organized and unified
approach to increase efficiency. P2 highlighted that “Our response was fragmented, but it
highlighted the need for unified action... we don’t unite with one another, which weakens
our efforts.” P3 echoed this sentiment, mentioning, “There is a need for a more organized
and unified approach in lobbying... lobbying efforts are disjointed and lack force.” P7
added, “We need to pool our resources and work together more effectively... the
community needs a unified approach.” P7 continued by pointing out the disorganization

within the community: “Arab Americans are very disorganized... we have a lot of power
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in the state of Michigan but aren’t using it effectively.” P7 further affirmed, “I don’t think
it has a single, I don’t think it has one mission that advances. I don’t think they work
together in a concentrated effort to affect change not only at the federal level but I think
all levels of government.”

P3 and P4 highlighted the issue of overlapping identities, such as being both Arab
and Muslim, which sometimes leads to inter-organizational competition and rivalry,
creating a challenge that hinders effectiveness. P3 stated, “There’s an overlap between
Arab American and Muslim American organizations, which sometimes leads to
competition.” P4 agreed, adding that “inter-organizational rivalry hinders our
effectiveness in advocacy.” This lack of a unified approach hampers their efforts and
overall effectiveness. Participants concurred that while they strive for a common goal,
their efforts are often disjointed, lacking the force and concentrated effort needed to
effect change at all levels of government.

Resources Challenges and Strategic Planning. Participants point out that the
lack of resources and organizational inefficiency hinder the lobby’s effectiveness,
emphasizing the need for better strategies and coordination. Further, they discussed the
need for better strategic planning to enhance the lobby’s effectiveness.

Participants P1, P3, and P7 addressed the lack of resources, including the lack of
monetary power and limited resources in terms of organization, leadership, and unified
strategies, which affect the effectiveness of the Arab American lobby. P1 pointed out,
“We do not have the same monetary power... We need to pool our resources and all our

funding.” P3 echoed this sentiment, stating, “Arab Americans do not have the same
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monetary power as Zionist lobby groups.” P7 highlighted that while the community has
financial potential, it lacks systematic deployments towards a cohesive lobbying effort.

P4 and P7 also underscored the need for better strategies due to organizational
inefficiencies. P4 claimed, “Our efforts are often disjointed and lack coordination.” P7
noted the necessity for a more concentrated and strategic approach, stating, “We need a
more concentrated and strategic approach.” This lack of coordinated strategy and
resource allocation underscores the need for improved organizational efficiency and
strategic planning to enhance the effectiveness of the Arab American lobby.

Misrepresentation. Participants generally felt that Arab communities were being
ignored and misrepresented. They felt skepticism towards Bidan’s administration as
many Arab Americans have disengaged and voted “uncommitted” or “not voted” in the
primary due to perceived neglect from this administration. On the other hand, participants
noted that there are notable changes and increases in public support for Palestinians that
might affect the future landscape and public engagements with the Palestinian cause. All
participants expressed uncertainty about which party would be more receptive to working
with Arab Americans regarding the Palestinian-Israeli conflict. However, they leaned
towards the Democratic party due to the perceived support of Arab Americans despite
ideological differences. Participants also acknowledge the difficulty of lobbying against
the status quo.

Participants expressed concerns about trusting the government, where
controversial discussions are at all levels, and the tides are so high, especially after

October 7th, 2023, when Hamas led an attack on Israel, which in its turn declared war on
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Gaza and implemented a full siege that cut off water, electricity, food, and fuel from
entering the Gaza Strip (October 7 Attack | Israel, 2023).

Participants P1, P2, and P3 highlighted their low trust in the government due to
the dominant culture of supporting well-funded lobbies. P1 stated, “What’s happening in
Gaza has made it not the same as it was, you know, even a year ago. I don’t think there’s
like a lot of hope. Or a lot of like trust in the community anymore... I don’t think there’s
any trust in the community towards the government at all anymore.” P2 believed that
policymakers are primarily concerned with their own interests and prefer strong, high-
influence lobby groups, stating, “They have done nothing but make the conflict worse.”
P3 noted that the Palestinian-Israeli conflict is a persistent issue for policymakers,
affected by regular violence and humanitarian crises. They recognized the Arab lobby’s
frustration due to slow change and strong opposition from well-funded lobbies like
AIPAC, stating, “The cultural and political lens that dump the dominant culture on the
political lens is an Israeli and Zionist lens.”

All participants agreed that policymakers and the government do not adequately
support Arab American lobby efforts, noting only a few key individuals who have shown
consistent support. P1 reiterated, “I don’t think there’s any trust in the community
towards the government at all anymore... I think the larger Arab American community
just thinks we’re being ignored. Very blatantly being ignored.” P4 added that
policymakers only care about the Middle East’s resources and are supportive only when

their interests are met, particularly regarding oil and financial considerations: “I feel like
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they’re only supportive in their best interests... We feel like not enough is being done...
we feel that our voices aren’t being heard.”

P5 expressed frustration with policymakers’ lack of meaningful action compared
to those involved in other international issues. P5 noted that while the Democratic party
tends to be more supportive of Arab Americans compared to the conservative party, after
October 7th, Arab Americans lacked policymakers’ support: “Not supportive at all...
there’s like a couple of them that are supporting us... there is a disconnect between the
community and the leaders.” P6 suggested that policymakers are not supportive of
addressing the conflict due to its complexity and the powerful lobbying groups that
dominate their agendas, stating, “Some policymakers have turned their backs on us.” P7
believed that at the federal level, the Arab American lobby has limited influence and is
not as powerful or organized as other communities. P7 stated, “At the federal level,
honestly, I don’t think we have some influence, but I do not think that we are making a
very big impact.”

Participants noted a general lack of awareness and widespread misrepresentation
of the Palestinian-Israeli conflict among the American public, attributed to biased media
coverage shaping public opinion in ways that often do not reflect the situation’s
complexities. P3 observed, “The average American knows extremely little about Israel
and Palestine,” while P6 commented, “There are still some naive people that kind of just
take everything with a grain of salt.”

When asked about their views on the U.S. role in addressing the conflict, the

majority of participants opposed it. P1 stated, “I think the U.S. needs to get out of it and
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doesn’t need to be involved in it.” P2 added, “I oppose a hundred percent. They have
done nothing but make the conflict worse. they honestly have really no part in being in
this they all they’ve done is just give more money to Israel to kill my people so I 100%
oppose.” P3 had a nuanced view, saying, “I both favor and oppose it. You know, I favor
it in the sense that the U.S. is an important actor and is very powerful. And can influence
Israel to do and not do certain things if it chooses to do so. So, I’'m very much in favor of
the U.S. using its influence. But. Historically, it hasn’t done those things and and in fact
they’ve made the situation worse. So. You know, I’'m, I’m for it and I’'m against, 'm for
it if they can do it right, but they’ve never really done it right. So, I’'m kind of against it.”
P4 claimed, “I don’t think America should be in the conflict at all. I think the
reason that this conflict has become such a bigger issue is because America is picking
sides and becoming double dipping in whoever the winner is just by U.S.-backed
investments, just deploying in any country that they can get their hands on. So, I think
that America does not need to be involved in the conflict.” P5 contrasted U.S. actions
with other international issues, stating, “I support the fact that they’ve helped other
countries. Like for example, Ukraine. But they have not batted an eye when it came to
them with Israel and Palestine. And they’re supposed to be important in solving that
issue, but it just looks like they’re making it worse. So, I oppose it because they have an
idea that America is America and they shouldn’t be involved with other countries,
especially with a complicated conflict such as Palestinian versus Israel.” P6 concluded, “I
do oppose it because they haven’t attempted at solving it hasn’t really been to solve it.

They just been funding the war they’ve been and sending weapons they’ve been you
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know what I mean they have only worsened it. I don’t think the U.S. should have been
involved.”
Research Question 2

How do political affiliation, media exposure, and public opinions influence Arab
Americans’ actual perceptions of the Arab lobby? Three key themes emerged to answer
RQ2. Figure 11 shows the three main themes and subthemes. The main themes and
subthemes were (a) shared culture transcends political affiliation; (b) media is a powerful
tool, but be careful, which had two subcategories (media preferences and attention to
news, and media impacts; and (c) backlash fosters solidarity, which had six categories
(Arab American views of public opinion, expressing a dissenting opinion, expressing
opinion- political climate changes, generation and perceptions, level of confidence in

expressing opinion after October 7, and potential backlash for speaking out).
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Theme 2: Shared Culture Transcends Political Affiliation

The U.S. political environment for Arabs is sometimes unfriendly. When
participants were asked about their political affiliation, as shown in Figure 12, the

majority (n=6) identified as “Democrats” with a variance in ideology and interests in
politics.
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Figure 12

Political Affiliation and Political Ideology
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All seven participants mentioned that despite their political affiliation, they
expressed an unfavorable rating of Biden’s administration because of the way this
administration addressed the situation in Gaza. When participants were asked how they
believe one’s political affiliation influences their perspective on addressing the
Palestinian-Israeli conflict, participants P1, P2, P3, P4, and P7 confirmed that political
affiliation does not affect their views of the lobby or the conflict, describing it primarily
as a “human issue.” P1 stated, “I think it doesn’t matter about political affiliation. I think
it just is like it boils down to you as a person and whether you think those systems
actually work in your favor or not.” P2 echoed this sentiment, saying, “Honestly, I feel
like, you know, I could give you a really good answer for that, but I feel like this isn’t
really a political issue. This is simply a human issue.” P3 commented, “You mean if Arab

Americans are Republican or Democrat or conservative or liberal? I think probably not
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that much... Like I don’t actually believe that at all.” P4 stated, “I think it really does not
correlate.” P7 added, “I think political affiliation, it kind regardless of public affiliation.
People just were not giving Palestine the thought that it deserved.”

However, participants P5 and P6 thought that if the Arab American community is
excluded, a person’s political affiliation might affect their perceptions when it comes to
the Palestinian-Israeli conflict. P5 stated, “So I’ve definitely seen more conservative
people be pro-Israel. Just in the fact that I don’t know why they would choose that, but
I’ve just seen that trend that the more conservative you are, the more pro-Israel you
would be.” P6 agreed, saying, “I feel like maybe the Democrats, or the liberals might
make more sense just because they’ve been they’ve been very open about their support
for Palestine as opposed to the Republicans or the conservatives.”

When asked about which party the participants think is more inclined to work
with the Arab American lobby, all participants chose the Democratic party over the
Republican party. P1 stated, “Democratic party are more inclined to work with Arab
Americans in comparison to republican... Democrats are seen as more likely
collaborators, but there is deep skepticism.” P2 explained, “So, obviously, our current
president, the president is a Democrat, but he hasn’t been really doing much to be
helping. I would say my answer would still be Democrats, as they are more liberal and
conservative. So, I think with more people involved, hopefully the Democrats. Over the
Republicans for sure.” P3 stated, “While we’re dealing with it’s a matter of degree, but |
would say the Democratic Party as a whole is more open to Arab American voices than

the Republican Party for sure.” P4 described, “I would, I would probably lean more
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conservative only due to the more contemporary, like, like, influence that religion has on
it as a Muslim.” P5 stated, “It would be more democratic. Cause I feel like that fits their
like ideals or goals with their party... So, I think Democrats would be more likely to
work with Arab American groups.” P6 noted, “When it comes to just, that, when it comes
to the conflict, I mean, I would prefer to work with Democrats... I think they have a bit
of a more open mind.” P7 responded, “I would prefer to work with Democrats...more
liberal and unfortunate that we have a two-party system, but they don’t shape anything.
They only come to us during elections, and then they go over Palestine. I think that’s
what it is, to be honest with you at the end of the day.”

To conclude, among Arab Americans, political affiliation tends to have less
impact on their opinions because it doesn’t significantly alter their prioritization of the
Palestinian’s rights. The Arab Americans in this study seem more influenced by the
shared culture and familial ties to the region to shape their views profoundly than
political or ideological affiliation.

Theme 3: Media Is a Powerful Tool, but Be Careful

Media exposure is instrumental in shaping perceptions, contingent upon the
sources consumed. For these Arab American participants, a variety of media sources,
including Middle Eastern media outlets and social media platforms, may offer more
favorable coverage. The participants were queried to ascertain their views on how media
consumption influences their perspectives on issues pertinent to the Arab American lobby
and U.S. policies related to the conflict. The questions were structured around: a- Media

preferences and attention to news, b- Media’s impacts and biases. Participants provided
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nuanced insights into how they perceive the evolving nature of media and its impact on
public perceptions of the Palestinian-Israeli conflict.

Media Preferences and Attention to News. When participants were asked about
their media preferences and how often they watch the news, most confirmed that they do
not rely on Western media outlets, including cable TV. All participants mentioned that
they depend on social media platforms like TikTok and Instagram to get their news, and
they prefer Eastern media platforms over Western media.

P1 mentioned, “I don’t watch Western news... I look at Al Jazeera.” P2 stated,
“Now in now times, I definitely do think it’s social media.” P3 showed interest in a
combination of social media platforms and mainstream news to remain informed, saying,
“I tend to stay off social media, but I will, I’'m on Facebook from time to time.” P4 rarely
watched television and totally avoided news outlets because they believed Western media
is biased and politically motivated, preferring Middle Eastern outlets like Al Jazeera and
freelance journalists on social media. P4 stated, “I prefer Middle Eastern outlets like Al
Jazeera for their uncensored reporting.”

PS5 agreed with P2, stating, “I like to go on social media versus the news, just
because we get it firsthand through the journalists.” P6 emphasized the role of social
media, saying, “Social media is crucial for mobilizing and getting accurate information
out.” P7 also preferred social media and Arabic news, stating, “You will find more
truthful coverage in social media and Arabic news.”

To conclude, the preferences of these Arab American participants indicate a

significant reliance on social media and Eastern media sources over Western media
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outlets. This choice reflects their desire for firsthand, uncensored reporting that they
believe is more accurate and less politically motivated.

Media Impact. The second set of questions focused on understanding how Arab
Americans evaluate the media’s impact on forming opinions related to Arab American
political activities and their role in addressing the conflict. Participants believed that
media coverage impacts Arab Americans and threatens their political efforts to influence
U.S. foreign policy on the conflict. All participants expressed frustration and
disappointment with the media rhetoric and its one-sided stands, claiming that it affects
the community’s safety.

P1 commented on how media coverage can have a negative impact on the Arab
American image, stating, “I think the rhetoric that is coming out of the media is so
dangerous, particularly at this moment... it is putting our lives here at risk as well as the,
you know, our loved ones back home...” P2 shared the same thoughts, stating, “There’s
just been lots of negative things going around, sometimes not the best things, and
sometimes kind of portraying us as bad people, which is really sad to see.”

P3 highlighted the widespread dissatisfaction among Arab Americans due to the
media’s bias towards Arabs, noting that it usually skews the narrative to downplay Arab
viewpoints. P3 stated, “The media coverage is pretty terrible... But the general bias
toward a kind of Israel-centric perspective is still very much there, and it’s still very
strong... I think, captured to a large extent by political, you know, Zionist political forces
that dominate the narrative.” P4 expressed concern about the one-sided views of Western

media outlets, stating, “I have viewed it more as one-sided. I feel like there’s a lot more
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coverage on Israeli news sources... [ don’t really believe what I see on the news, cause I
feel like a lot of it is bipartisan or very biased based on political based off a political
audience to be honest, so I kind of stay away from the news.”

P6 felt disappointed by the media’s bias towards Arabs, saying, “So I think in
general, like I said, the media is a powerful tool, and you need to be really careful about
what you’re watching and what you’re giving your time and attention to because you can
easily be influenced by it.” P7 expressed how Western media news outlets have a culture
and political environment that focuses on the pro-Israeli narrative, which forces Arab
American political activists to compete with these biases, stating, “The media coverage of
the conflict is seen as inadequate and often framed with biased or incomplete
information... Especially in the media about us being al Jehadi, or being terrorists. They
play into the stereotype as if this is something new that we don’t know about. So I feel
like that it’s just harmful inflammatory rhetoric that they keep pushing out and people
just feed into it. And they think that it’s true.”

To conclude, all seven participants agreed that media sources are critical and can
be used to mobilize the public. They also mentioned that Western media is biased and
one-sided when it comes to the conflict and persists in portraying Arabs as “terrorists.”
Theme 4: Backlash Fosters Solidarity

Participants were asked a series of questions designed to elucidate their views on
how they respond to specific situations. These included questions such as, “To what
extent do you think the general public is informed about the conflict and the lobbying

efforts to raise awareness?” Additionally, participants were queried about their comfort
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level in expressing opinions publicly about the conflict, their ability to articulate opinions
that diverge from public sentiment, and their perception of potential backlash for
expressing opinions that deviate from mainstream views.

In general, participants concurred that the public possesses a limited
understanding of the conflict. They noted that most of the time, perceptions shaped by
media portrayals tend to emphasize emotional narratives that predominantly favor Israeli
perspectives, thereby complicating efforts to shift public opinion towards a more
balanced comprehension of the conflict. However, after October 7th, 2023, Arab
Americans observed a notable shift in public opinion, particularly among young adults,
who have become more vocal and supportive of Palestinians.

Arab American Views of Public Opinions. The political climate in the United
States has intensified following recent events and the violence in Gaza. This has resulted
in increased activism and greater engagement in expressing opinions on the issue. Many
protesters, including college students across various campuses, have been actively calling
for a ceasefire and advocating to correct misconceptions about Palestinians. When
participants were asked about the general public’s level of knowledge regarding the
conflict, they agreed that post-October 7th, 2023, the public has become more informed.
However, some individuals still believe that Palestinians are not victims and continue to
side with their sole ally, Israel.

Participants P1, P2, P3, and P4 believed that the public still leans towards Israel
because the support is deeply rooted in American beliefs. P1 stated, “Now, what their

various opinions are depends on what kind of media they are consuming... There’s like a
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whole, you know, campaign out there to try to drive more people to support Israel, which
is crazy to me.” P2 shared similar sentiments, stating, “I think the general public,
honestly, I think they’re almost kind of sick of hearing about it. They just, they just been
brushing it off like it doesn’t mean anything.” P3 observed, “Very, very little. You know,
I don’t know about numbers. I’'m sure there is polling, but I think the average American
knows extremely little about Israel and Palestine. Its origins, you know, how the conflict
emerged, what are Palestinian grievances.” P4 added, “I would definitely say they lean
more towards Israelis only because of deeply rooted stereotypes... I think it’s because of
the stereotypes that have come out of the Middle East, such as being hateful, violent, and
a lot of Islamophobia, which pushes me to believe that America wants to side more with
Israel.”

Participants P5 and P7 discussed how the source of information plays a vital role
in spreading awareness and potentially having a positive impact on shaping public
perspective on the conflict. PS5 felt more people are aware of the conflict now due to an
increased number of influencers talking about it, especially celebrities. P5 stated, “From a
scale 1 to 10, back then, I feel like it was a 4 or 5 and then now it’s definitely like an 8.
There have been multiple celebrities that came out and were like ‘I’ve not been informed
about the topic properly,” but through social media they’ve had to learn what truly is
going around in Palestine.”

P7 emphasized the complexity of the subject and noted that the level of public
awareness about the conflict and the type of information depend on the sources, which

impact perspectives on the conflict. P7 stated, “I don’t think they’re all informed. And it
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also depends on which, like the public... So, I don’t think there’s a great awareness by
the mainstream public of what credible news looks like anymore... There’s a major bias
in all this, although all the news that they’re getting. So, I wouldn’t say that they have a
really great, you know, awareness of what it is.”

To conclude, the participants portrayed a nuanced view of public opinion,
highlighting that while many Americans continue to support Israel, this support is
influenced by deeply rooted stereotypes and media consumption. However, increased
awareness and changing perspectives driven by influencers and social media might
positively affect public understanding of the conflict.

Expressing Dissenting Opinions. Expressing unpopular opinions might cause
issues among the majority while gaining respect or a good reputation among a significant
minority. When participants were asked about their willingness to express their opinion
about the lobby’s effort to address the conflict during this uprising and the disagreement
of opinions nationally and internationally, their responses varied, and it was based on the
level of trust of whom they were talking to. Some mentioned fears of expressing
dissenting opinions due to current policies and political rhetoric that shape public
discourse and marginalize Arab American voices. Despite the presence of fear, potential
backlashes, and safety concerns, all participants mentioned they were still willing to
speak out because they felt that the “tide is so high” and there is a shift in public opinion,
especially among the younger generation who support the Palestinians and fight for their

freedom.
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P1, P6, and P7 refrained from expressing their opinions outside their circle and
the people they know to avoid threats of backlash. P1 stated, “Well. It depends. So, for
me, you know, I am Palestinian. It’s a terrifying time to be Palestinian. I think I don’t
voice my opinion unless I know that the person is supportive of Palestinians. I’m not
going to voice my opinion to random strangers... And so, I’'m very cautious about who I
talk to and who I don’t.” P6 expressed similar caution, saying, “I think a little bit of
both... Yeah, I guess I try to assess the situation first, if [ felt it is a safe place to voice
my opinion and share where I stand on the situation, I would be open to it, but if I felt
like it wasn’t a safe place or if it wasn’t a public setting I think I would just be more
hesitant.” P7 added, “So there’s so much inflammatory language about the community...
we see punishment as a collective punishment for our people... So, I will say that people
are much more invigorated in terms of being able to speak their voice and use their
opinions.”

P2, P3, and P4 noted how the increasing visibility of the conflict has galvanized
more individuals to be vocal. Social media has become a powerful tool for sharing real-
time updates and mobilizing support. P2 stated, “I will forever stand my grounds that I
am pro-Palestine and will 100% always be pro-Palestine. I don’t really care you know
who it is. What they are, you know, what they’re asking. I will always stand for my
people.” P3 mentioned, “I don’t have any issues expressing my opinion in public and it’s
my job to express my opinion and analysis publicly.” P4 said, “I would openly express
it... I’m very vocal about my opinion, but if I realize the group isn’t going to accept what

I’'m going to say I just don’t even bother. I just stay quiet... Unfortunately, I feel
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endangered sometimes talking about the issue only because I believe that it’s a sensitive
topic that if you say something that could be taken out of context.” P5 stated, “Oh, I'm
proud, and I’m happy to share any general information.”

Despite the potential threats, the participants expressed the need to speak out. P1,
P2, P3, P5, and P7 noted that the conflict has fostered a strong sense of solidarity and
collective voice among Arabs and Palestinians, making it easier for individuals to express
their views. P1 stated, “But on the flip side, you see a lot of people who are like, I don’t
care how people perceive me, I don’t care what happens to me or my job or whatever.
I’m gonna speak the truth. And if something happens to me, something happens to me.”
P2 mentioned, “So there’s been lots of stuff going around. I’ve seen even in my own
home, my city that I live in currently, I’ve seen lots of people going to universities trying
to go their deans and stuff to try to, you know, call for a ceasefire, call for things in that
nature that I think have been very beneficial. I think using your voice, protesting and
doing all things possible to get more government attention on you. It’s very beneficial,
especially to what’s going on now.” P3 commented, “I think since October 7, more
people are much more, you know, willing to speak out because what’s happening is so
horrible that people who generally were supportive but weren’t really doing very much
are now much more active and vocal and, you know, writing letters to their congress
members or speaking out on social media or organizing protests or whatever it is that
they’re doing, they’re doing a lot more now than they did before.” P5 stated, “There’s a
strong sense of solidarity. When one person speaks, it’s like the whole community is

speaking.” P7 noted, “I will say it’s kind of a two-way street where there’s a fear, but
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then some people are so fed up with what they’re seeing in terms of the death, the famine,
the starvation—the things that bring up to the Palestinians—that they just don’t care
anymore... Seeing the unified response has been encouraging, but it’s also shown how
divided opinions can be within different communities.”

In conclusion, despite fears and potential repercussions, Arab Americans are
increasingly willing to express their opinions openly due to a growing sense of solidarity
and a shifting public opinion, especially among the younger generation who support the
Palestinian cause. This willingness to speak out highlights a significant change in the
dynamics of advocacy and public discourse among Arab American communities.

Expressing Opinion — Political Climate Changes. Significant events often
create opportunities for minorities to speak up or sometimes enforce rigid ideological
narratives that are hard to overcome. Overall, participants felt that public opinions are
divided between those who understand the situation and oppose the U.S. involvement and
others who do not fully grasp the complexity of the issue and may support U.S. actions.
Due to this division, some participants felt unsafe expressing their opinions, limiting their
willingness to freely speak out in public. However, they also felt that the stakes were too
high to stay silent.

P1 stated, “I think the community overall is very fired up, and I think they’re
willing to say their piece... For the last few months now, what I find incredible is the
solidarity that has come out of other communities, not just the Arab community, and how
it doesn’t seem to be losing momentum either. The solidarity for Palestinians at this

moment seems to be the strongest it’s ever been.” P2 added, “There’s been lots of stuff
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going around. I’ve seen even in my own home, my city that I live in currently, I’ve seen
lots of people going to universities trying to go to their deans and stuff to try to, you
know, call for a ceasefire, call for things of that nature that I think have been very
beneficial. I think using your voice, protesting, and doing all things possible to get more
government attention on you.”

P4 stated, “This is a very interesting topic that I’ve discussed with a lot of
professors and students alike. We’re seeing that there’s a change where it’s becoming less
partisan as far as politics and more of an age-driven divide.” P5 observed, “I think now,
since there is more of a bigger pro-Palestinian movement, they are more negative towards
them just because it’s been over a hundred days, and they have not done anything to help
with Palestinians.” P6 felt that increased awareness is critical, saying, “I think it would be
a more critical issue because more and more people are realizing what Israel is doing, and
more and more people are opening their eyes and understanding what’s happening. I
think as time goes on more people are becoming more interested not only in the conflict
but the history, and they’re trying to educate themselves and others.” P7 noted, “They
feel the need to be outspoken, and they feel the need to say what they’re thinking.”

In conclusion, despite feeling unsafe and facing potential backlash, there is a
strong desire among Arab Americans to speak out about the conflict. The participants
expressed optimism about the increasing solidarity and public awareness, particularly
among younger generations, which drives them to continue voicing their opinions and

advocating for change.
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Generation and Perceptions. Participants noted a generational shift where it is
noticeable that the younger generation is more politically engaged due to their use of
social media and their push for more aggressive tactics in comparison to the older
generation. The older generation may rely on traditional communication channels and
have a longer history of activism but prefer long-term strategies.

P1 stated, “I think younger people now are very engaged in a way that hasn’t, you
know, hasn’t, I mean that we haven’t seen in a while.” P2 mentioned that one important
fact is that the younger generation can spread a proper understanding and knowledge of
the history behind the conflict, which gives them a voice to speak out and express their
honest opinions. The participant stated, “I think that with again, you know, Gen Z, the
Millennials, there have been more people being informed.”

P3 highlighted the different experiences of younger generations, saying, “I think
the younger generations don’t have the same access to institutions that my generation
had... There are now many, many, many other different ways that they get information
and are politicized and mobilized mainly through social media. Informal networks are
much more important now than they were back then for obvious reasons... So, I think
especially for millennials and Gen Z, it’s a very different institutional landscape than my
generation.”

P4 and P5 addressed the generational divide in general, not specifically for Arab
Americans. P4 stated, “A lot of the newer younger generations are starting to be a lot
more open to learning about the conflict and really understanding what’s going on.

Whereas a lot more of the older generation seem to just take the side of Israel only
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because of the relationship America has with Israel. So, I will say this is an interesting
divide definitely from newer generations to older generations.” P5 similarly remarked,
“So at first it was always imposed, and it was mostly the older generations that we’ve
realized were more pro-Israel. But that’s because they didn’t have the technology that we
had today in the news outlets that we have today. And if you see, most Gen Z millennials
now are pro-Palestinian through social media in the news.”

P7 noted that the older generation might have more rigid views based on
historical context, while the younger generation tends to question more and disagree with
any activism strategies that fail to address current political changes effectively. P7 stated,
“I think also the difference is this, you know, first gen of Americans are much more
likely to get involved in politics... We didn’t see that during our parents’ generation. But
right now we’re seeing a massive shift on campuses and that’s the reason why I’'m saying
I’m anticipating to see this. My generation was very complacent, to be perfectly honest
with you, at the university level, but this generation, this younger generation, is much
more active. They’re much more coordinated. They’re very smart. They’re very
intelligent. They’re centering the correct voices.”

To conclude, participants observed a noticeable generational shift in political
engagement, with younger generations utilizing social media to spread information and
drive aggressive activism. In contrast, the older generation relies on traditional methods
and long-term strategies due to their historical context. This dynamic illustrates a
transformation in how activism is approached and highlights the increased involvement

and coordination among younger activists.
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Level of Confidence in Expressing Opinion After October 7. Arab American
tendency toward silence increased in some cases due to fear backlash after the recent
political event in Gaza. However, due to the increased support from some public figures
and activists around the world, Arab Americans created a sense of majority opinion that
reduced the fear of isolation and the fear of backlashes, especially among young adults.
Figure 13 shows that all participants were willing to speak out despite the fear of
backlash, even without the majority’s support. When asked about the level of public
support for the Palestinian cause, participants P3, P4, and P6 noted that public support is
somewhat supportive, while participants P1, P2, PS5, and P7 felt there is a significant shift
in support, with more Americans, especially young adults, demanding change and
supporting the Palestinian cause.

P3 commented on the nuances of public support, stating, “I think there is a
segment of the public that is supportive, but it’s still a complex issue, and not everyone is
fully informed or engaged.” P4 agreed, adding, “While there is definitely some public
support, it’s not overwhelming yet. However, we’re seeing more people willing to listen
and learn about the conflict.” P6 felt similarly, stating, “Public support is growing, but
it’s still a mixed bag. There are people who are supportive, but many others are
indifferent or still align with the mainstream narrative.”

On the other hand, P1, P2, P5, and P7 highlighted a noticeable shift in public
opinion, particularly among young adults. P1 stated, “I think the community overall is
very fired up, and I think they’re willing to say their piece. The solidarity for Palestinians

at this moment seems to be the strongest it’s ever been.” P2 mentioned, “I’ve seen lots of
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people, even in my own city, going to universities trying to call for a ceasefire and get
more government attention. There’s a lot of support and activism happening now.” P5
expressed a similar sentiment, saying, “I think now, since there is a bigger pro-Palestinian
movement, there is more support for Palestinians. More people are becoming informed
and demanding change.” P7 noted, “There’s a shift happening. Young adults are much
more active and vocal. They are demanding change and supporting the Palestinian cause
with vigor.”

To conclude, while participants P3, P4, and P6 acknowledged that public support
for the Palestinian cause is somewhat supportive, participants P1, P2, P5, and P7
observed a significant and growing shift in support, particularly among young adults.
This shift indicates an increasing awareness and willingness to advocate for the
Palestinian cause, reflecting a change in the dynamics of public opinion and activism in

the United States.
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Figure 13

Participants’ Perceptions of Public Opinion and Willingness to Speak Out
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political movement in addressing the conflict and the participants’ willingness to speak out.

Participants expressed fears of social repercussions and perceived that their efforts
were not taken seriously, indicating a potential suppression of minority views and a fear
of social isolation. However, with the perception that the majority opinion has shifted to
be more supportive of Palestine, the dynamic of fear and isolation has shifted.

Participants sought to encourage open dialogue and create platforms where Arab
Americans could further empower those who might have previously felt marginalized to
reduce feelings of isolation. They emphasized the need to benefit from the shift in public
opinion to reinforce a positive self-perception and promote positive narratives to enhance

public empathy and support. Furthermore, participants noted the importance of



126

monitoring the political climate and public opinion to adopt effective strategies and
ensure the community remains supportive and proactive.

P1 and P3 suggested that Arab American communities are aware of potential
backlash and the possibility of losing their jobs, but these fears do not completely deter
them from speaking out due to increased visibility and engagement. P1 stated, “More
people are engaged now than ever before because they see what’s happening firsthand on
social media.” P3 commented, “There’s more visibility and willingness to talk about
these issues compared to a few years ago.”

P2 and P4 emphasized the need to be cautious when voicing opinions, stating that
individuals should assess the situation before expressing opinions due to the challenges
and potential risks, especially in settings where hostility towards Arabs and Muslims is
revealed. P2 stated, “I have to be careful about what I say.” P4 added, “It’s a sensitive
time, and one wrong statement can create a backlash even within supportive circles.”

PS5 and P7 addressed the need for solidarity and a collective voice. They also
noted that active engagement, a strong social network, and community support can be
crucial in mitigating the fear of speaking out. P5 stated, “There’s a strong sense of
solidarity. When one person speaks, it’s like the whole community is speaking.” P7
added, “Seeing the unified response has been encouraging, but it’s also shown how
divided opinions can be within different communities.”

P1, P2, P3, P4, P6, and P7 discussed their perceptions of the shift in majority
opinions and the change in perceived judgment, which have helped diminish the fear of

isolation and created opportunities to address long-standing silence. P3 stated, “It feels
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like there’s a major shift, with more people openly supporting Palestinians.” P7 agreed,
“The majority opinion now supports Palestinian rights, which makes it easier to speak
out.” P1 noted, “I’m more comfortable discussing these issues now because I know
there’s a large support network.” P2 added, “The fear of isolation is less because there’s
so much solidarity right now.” P4 observed, “Seeing prominent figures and public
opinion sway towards Palestinian support means less fear of negative judgment.” P7
emphasized that despite the political rhetoric, stigmatization, and even violence, Arab
American activists refuse to be silenced and continue to advocate regardless of the risk
involved, stating, “The shift in judgment creates a safer space for discussions, even if
there are risks.”

To summarize, despite the fear of backlash and the feeling of being in the
minority, the recent political climate has fostered a greater sense of solidarity and
visibility, enabling more open expression of opinions. Participants highlighted the
importance of understanding how perceived judgment shapes self-identity and how
advocacy efforts can be tailored to reinforce positive self-images and community
solidarity.

Summary

In this chapter, I highlighted the study’s aim to explore the Arab American
opinions of their lobbying efforts to influence U.S. foreign policies that pertain to the
Palestinian-Israel conflict and to discuss the factors that helped shape these perceptions,
focusing on political affiliation, media exposure, and the perceived public opinion about

the conflict. The interviews highlighted four major themes that emerged to answer the
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research questions, including 1- Conditional Approval and Doubts Facing the Arab
American Lobby, 2- Shared Culture Transcends Political Affiliation, 3-Media is a
Powerful Too, but be Careful, and 4- Backlash Fosters Solidarity.

Participants underscore the importance of unity within the Arab American
community and express frustration over perceived ineffectiveness and the challenges
faced in advocating for Palestinian rights. Overall, the insights from these interviews
reveal a community deeply engaged in advocacy but grappling with external biases,
internal divisions, and the need for more effective strategies. The reliance on social media
as a tool for information and mobilization illustrates a significant shift in how activism is
conducted, especially among younger generations. The participants also noted the effect
of social media post the October 7™ event, where public support fostered a greater sense
of solidarity and visibility, enabled more Arab Americans to express their opinions

openly.
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Chapter 5: Discussion, Conclusions, and Recommendations
Discussion

The problem addressed in this study was that the Arab American lobby has been
ineffective regarding the Palestinian-Israel conflict. The lobby has failed to present a
public policy to connect with their community to seek their opinion and help collectively
to influence U.S. foreign policy related to the Palestinian-Israeli conflict. The purpose of
this generic qualitative study was to understand how Arab Americans perceive their
lobby’s efforts and the factors that helped form these perceptions. The study addressed
how external factors such as political participation, media exposure, and public opinions
could influence Arab Americans’ perceptions of their lobby’s effectiveness in connecting
with policymakers to address policies that pertain to the Palestinian-Israeli conflict.

[ used a generic qualitative design to collect in-depth data from the participants on
how they perceive the Arab American lobby and its effectiveness. The conceptual
framework I used was the SOS theory. The theory provided a framework to understand
how fear of isolation can influence Arab Americans’ willingness to express their views if
they disagreed with public opinion.

Participants discussed how the collective opinions within the Arab American
communities significantly influence individual perceptions. In their opinions, Arab
Americans are actively inserting their voices into public discourse and lobbying for U.S.
foreign policy changes. However, these efforts are often overshadowed by more
dominant narratives that limit their overall effectiveness. A combination of political

participation, media exposure, public opinion, perceived effectiveness, community
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engagement, representation, and the broader sociopolitical context shapes Arab American
perceptions of the Arab American lobby. Those who are politically involved and actively
participating within the community have a more favorable and informed view of the
lobby’s effort. In contrast, exposure to biased media and uninformed public opinion
might lead to skeptical perceptions and fear of expressing opinions. In this chapter, I
discuss the interpretation of the findings in the context of the Noelle-Neumann (1991)
SOS theory. Further, I present the limitations, recommendations, and implications of the
study.
Interpretation of Findings

The in-depth analysis of the interviews provided a nuanced understanding of Arab
Americans’ perception regarding lobbying efforts and factors that influenced their
opinions, including media portrayal, political engagement, and advocacy related to the
Palestinian-Israeli conflict. The primary research questions that guided this study were
the following:

RQ1: How do Arab Americans view the effectiveness of the Arab lobby’s effort
to influence U.S. foreign policies on the Palestinian-Israeli conflict?

RQ2: How do political participation, media exposure, and public opinions
influence Arab Americans’ perceptions of the Arab lobby?

The interview questions aimed to elicit Arab Americans’ views on their lobbying
efforts and the factors affecting their opinions. This chapter discusses the interpretation of
findings in the context of the literature reviewed in Chapter 2. An overlap in participants’

perceptions revealed that many felt the Arab American lobby is not influential in
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addressing U.S. foreign policy on the conflict. Most of the participants agreed that the
lobby’s overall effectiveness is hindered by a lack of unity and resources compared to
other powerful lobbying groups. As illustrated in Figure 14, four key findings emerged
from the data: conditional approval and doubts facing the Arab American lobby’s
effectiveness, shared culture transcends political affiliation, media is a powerful tool but
be careful, and backlash fosters solidarity.

Figure 14

The Main Themes

Themes

= Conditional Approval and Doubts Facing the Arab American Lobby
= Shared Culture Transcends Political Affiliation
m Mediais a Powerful Tool, but be Careful

m Backlash Fosters Solidarity

Conditional Approval and Doubts Facing the Arab American Lobby

The Arab American community’s lack of unity and coordination has emerged as a
significant barrier to effective lobbying. Participants noted that internal divisions and
competition between different groups hinder their collective efforts and diminish the

overall impact of their lobbying endeavors. The study recorded 87 references regarding
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perceptions of the lobby’s effectiveness and accomplishments. When discussing the
effectiveness of influencing U.S. foreign policies, particularly on the Palestinian-Israeli
conflict, participants offered mixed criticism, generally agreeing that the Arab American
lobby is weak compared to other influential lobbies, notably the pro-Israeli lobby. Four of
seven participants viewed the lobby as fragmented, lacking unity and resources. They
believed this fragmentation stemmed from differing priorities among various Arab
American groups, who often focus on issues specific to their national origins.

The previous literature on the Arab American lobby corroborates these findings.
Scholten (2017), Khouri (1987), and Hafsa (2014) emphasized the importance of
financial resources and unity in enhancing any lobby’s effectiveness. Scholten identified
the lack of unity as a fundamental reason preventing the Arab American lobby from
successfully influencing U.S. foreign policy. Hafsa highlighted that the domestic lobby
suffers from limited financial resources and political expertise, causing it to lose
momentum and weaken in efforts to impact congressional sentiment on Middle Eastern
policy.

Despite some historical achievements, current participants expressed frustration
and a sense of disconnect between past successes and present challenges, suggesting that
earlier efforts may not have had lasting impacts. Khoury (1987) noted the general
political inactivity and lack of motivation within Arab American communities, indicating
that individuals who achieved political success did so mainly through personal effort and
interethnic support. Khatib (2016) pointed out that Arab American communities are

typically mobilized during crises but are generally inactive politically due to cultural
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backgrounds that shun political activism. Furthermore, Khatib identified the challenge of
deciding who should lead the lobbying efforts among over 22 Arab countries,
contributing to the lack of unity over a single goal.

Arab Americans constitute a diverse group represented by multiple organizations
and advocacy groups, such as AAI, the ADC, and the Council on American—Islamic
Relations (CAIR). These organizations engage in various activities beyond traditional
lobbying, including media advocacy, grassroots mobilization, and political advocacy.
Politically active members of the Arab American community tend to have a more
nuanced understanding of the lobby’s challenges, including the hostile political climate
and negative perceptions of Arab communities, which foster resilience and expand
support within the community (Khatib, 2016).

Shared Culture Transcends Political Affiliation

Within Arab American communities, diverse cultures and religious affiliations
can lead to different priorities. However, despite these internal differences, the
Palestinian cause remains a unifying issue for many Arab Americans. Overall, current
participants indicated that there is a robust cultural expectation within Arab American
communities to support the Palestinian cause. Participants agreed that political
participation, media exposure, family history, and personal experience shape their
perspectives more than political ideology.

Participants concurred that political affiliation (Republican or Democrat) and
political ideology (conservative or liberal) do not affect their support for Palestinian

rights or their perception of the lobby’s effectiveness. However, participants mentioned
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that their political affiliation is often tied to a set of core values that support civil rights.
This finding is not confirmed by the literature reviewed. All participants noted that the
Democratic party is generally more open to Arab American voices than the Republican
party, which is confirmed by the literature. According to Stockton (2019), Arab
Americans typically lean toward the Democratic side because of its civil rights tradition.
The preference for Democrats over Republicans to collaborate with Arab American
lobbying efforts reflects a strategic alignment with conservative liberal values. However,
the skepticism about the depth and sincerity of this support indicates a need for serial
engagement and advocacy to ensure that political affiliation translates into meaningful
action.

This finding is confirmed by the literature. According to Witteborn (2007), the
Arab American political context is characterized by Arab nationalism and Islamic
nationalism, which often shift toward a collective Arab identity in response to significant
events to enhance solidarity among Arabs. Witteborn discussed how Arab Americans’
political participation or identity shifts during crises, with a collective identification as
Arab Americans serving to increase their sense of solidarity and responsibility in
sociopolitical life.

Current participants mentioned that the recent crisis in Gaza heightened
awareness among Arab Americans of the lobby’s existence and the need to support it.
Participants also suggested that this event caused a noticeable shift in political beliefs and
activism among the younger Arab generation, consistent with the literature. Since

October 2023 and the relentless assault on Palestinians in Gaza, Arab Americans’ view of



135

the Biden administration has declined significantly, regardless of political affiliation.
According to a recent survey done by the AAI (2024), “79% of Arab Americans have an
unfavorable view of President Biden” (para. 3). The significant change from a prior poll
in 2022, particularly among young voters and immigrants, is attributed to the rejection of
one-sided foreign policies toward the Israel/Gaza issues (AAI, 2024). The poll concluded
that
when comparing this poll’s expected results in November 2024 with the Arab
American vote in 2020, we see a significant potential loss for President Biden of
177,000 votes in these four key states — with 91,000 of this possible loss occurring
in Michigan alone. (AAI, 2024, para. 5).
My interview analysis revealed 33 references emerging from questions about political
affiliation. Figure 15 shows interrelated connections between shared culture, perceptions,

political participation, media exposure, and public opinion.
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Figure 15

Converging Influences: The Impact of Shared Culture, Perceptions, Media Exposure and

Public Opinion on Political Affiliation

Public Opinion

Media Expousre

Political Partiception

Lobby's Effectivhess

Perceptlons Palestinian Israeli Conflict

* Family Histroy
personal Experinces

Shared Culture

Note. Overlapping relationship between individuals’ perceptions, family history, political participation, and media

exposure.

Overall, participants explained the relationship between political participation,
family history, personal experiences, media exposure, public opinion, and their opinions
on lobbying efforts. Four participants specifically addressed how their personal and
family histories impacted their perspectives and political involvement. They discussed
how shared generational experiences shaped their opinions and willingness to engage in
political activism. The literature reviews confirmed these findings. Geiger (2015) and
Neundorf and Niemi (2014) discussed how generational differences, and personal
experiences can affect attitudes and behaviors toward social or political issues. Geiger
(2015) stated that an individual’s age plays a vital role in forming their attitudes and
behaviors towards issues ranging from social policy to foreign affairs, with differences

arising from life cycle, period effect, and cohort effect (Geiger, 2015). Neundorf and
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Niemi (2014) also emphasized the importance of age, period, and cohort (APC) effects

on individual political behaviors and attitudes, concluding that political socialization
experiences lead to generational differences in how individuals perceive and evaluate
politics.

Culture, religion, and family play essential roles in shaping Arab American
identities. Participants recounted the history of Arab American immigration and
displacement to the U.S., with three specifically mentioning the era when Arab
Americans sought assimilation to avoid discrimination and the lasting effects of this
experience through multiple generations. Despite attempts to assimilate, the historical
experiences of discrimination influenced perceptions of the effectiveness of lobbying
efforts to improve their social and political status. Moreover, participants recognized the
power of youth, noting that younger generations are more likely to participate in protests,
tend towards optimism, and push for innovative approaches to lobbying and advocacy
compared to the older generation, who may be more cautious and skeptical based on past
experiences and fear of backlash.

This generational divide was corroborated in the literature review. Amer et al.
(2014), Stockton (2006), and Jacoby (2014) discussed how core values shape opinions on
a wide array of political and social issues, leading to intergroup differences. Amer et al.
(2014) stated that religion and family remain essential components of the Arab ethnic
identity, with discrimination posing a risk factor that could lead to segregation. Stockton
(2006) mentioned that “The political environment for Arab-American participation is

sometimes unfriendly” (p. 5), yet also noted that beliefs and religion can provide Arab
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American members with the skills to participate in the political system, fostering a sense
of civic culture and determination to promote social change. Jacoby (2014) provided
evidence that American public opinion is divided by conflicting value structures, with
significant associations between core values and political ideologies, contributing to
political polarization and suggesting a cultural divide.

On a personal level, participants felt that media-driven discrimination and
stereotypes heightened their awareness and motivated them to work harder to advocate
effectively, reinforce positive images, and engage Arab American communities
politically. They highlighted the evolving dynamics and role of social media platforms
like TikTok and Instagram in driving activism within Arab American communities and
globally, especially in highlighting the real suffering of Palestinians under Israeli
occupation. Participants agreed that social media helps disseminate information quickly
and reach a wider audience, counteracting the lack of coverage in mainstream Western
media, which often misrepresent, marginalize, and discriminate against Arabs and
Muslims.

Participants’ responses aligned with other studies examining the relationship
between political participation, media, and the formation of perceptions. According to
Pinkleton and Austin (2001), there is a positive relationship between political
involvement and media, with politically involved citizens being more motivated to seek
information across various media, thereby enhancing their political participation
(Pinkleton & Austin, 2001). Bennett and Lyengar (2008) discussed how the impact of

traditional media has declined due to the increasing availability of online choices and
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selective exposure; nonetheless, they stated that media still play a crucial role in shaping
political discourse, albeit in more segmented and niche ways.
Media Is a Powerful Tool, but Be Careful

Social media enables Arab Americans to amplify their voices and share
perspectives on complex issues like the Palestinian-Israeli conflict and U.S. foreign
policies related to it. This empowerment allows them to express viewpoints often
overlooked or ignored by traditional Western media. However, both traditional and social
media can serve as double-edged swords. Media outlets are often biased and can be used
to spread damaging narratives about Arabs and Muslims. Participants noted that major
Western media outlets such as CNN, MSNBC, and Fox News frequently favor dominant
political narratives. As a result, many Arab Americans turn to alternative, unbiased
Arabic media like Al Jazeera, Al Arabiya, and various social media platforms to stay
informed. They approach mainstream news cautiously, remaining skeptical of its
accuracy and biased portrayal of Arabs and Muslims as terrorists.

Arab Americans recognize the potential of using social media and grassroots
movements to supplement traditional lobbying efforts, aiming to correct the biased
portrayal of the Palestinian situation by Western media. Mainstream media often
underrepresents or misrepresents Arabs, which shapes Arab Americans’ perceptions of
their political power. Khouri (2024) noted that Arab Americans in Michigan pressured
President Biden to pressure Israel to accept an immediate ceasefire and end the war on
Gaza. In response, they threatened to withdraw their support if he did not change his

policies that enabled Israel’s genocidal attack on Gaza, which put Biden’s campaign in a
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position of losing Arab votes to Trump. Biden’s campaign reached out to Arab American
representatives in Michigan, but the community leaders refused to meet. This heightened
Arab and Muslim American activism led to articles in the Wall Street Journal and the
New York Times, which metaphorically attacked Arab Americans by comparing Middle
Eastern countries and political actors to animals and labeling the Arab community in
Dearborn, Michigan, as dangerous and a “Jihad Capital” (Khouri, 2024).

In total, there were 36 references to media, media bias, media portrayal, and
voicing opinions, as shown in Figure 16, illustrating the complex and multidirectional
relationships between media, perceptions, political participation, and public opinion.
Each component influences and is influenced by the others. Media plays a significant role
in shaping perceptions and public opinion by controlling the information that is
highlighted. It shapes public opinions directly by disseminating information, framing
issues, and setting agendas (McCombs & Shaw, 1972). The media’s coverage of political
participation can alter public perception of political issues, which can mobilize or
demobilize political action depending on its portrayal (Strombéack & Shehata, 2010).
Perceptions formed through media exposure develop into public opinion, which in turn
shapes political actions (McCombs & Shaw, 1972). Additionally, media reflections of
public opinion can amplify or mitigate these attitudes, creating a feedback loop that
continuously molds the political landscape (Strombéack & Shehata, 2010). This dynamic
interaction underscores the crucial role of media in informing and influencing public

opinion and the significance of public perception in guiding political participation.
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Relationship Between Media, Perception, Public Opinions, and Political Participation
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Participants underscore the transformative role of media in shaping public
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discourse and awareness, particularly on international issues like the Palestinian-Israeli

conflict. This finding aligns with evidence from communication literature demonstrating

a relationship between media use and increased political participation. Pinkleton and

Austin (2001) and Gunther (1998) highlighted the significant role mass media plays in

shaping perceived public opinion. Pinkleton and Austin (2001) found that individuals

with strong motivations to seek information view media as essential for staying informed.

Conversely, those who perceive media as less critical or biased tend to experience

political disaffection, displaying higher levels of cynicism and disengagement from

politics. Trust in media amplifies the relationship between media consumption motivation
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and political engagement. A higher trust level in media reduces political disaffection,
while distrust increases it.

Gunther (1998) argued that media has a powerful role in shaping what individuals
believe to be the societal consensus, which in turn affects political behavior and policy
support. Gunther concluded that by influencing what individuals think others believe, the
media can create an impression of societal consensus that may or may not reflect actual
public sentiment.

In terms of media, specifically social media, and public opinion, participants
believed that more people, nationally and internationally, have become more aware of the
conflict and the role the U.S. plays in it. Participants noted that people worldwide have
become more critical of U.S. involvement in addressing the conflict. The increased
number of protests in the U.S., especially around university campuses, indicates a
sentiment shift toward opposition to U.S. involvement. Participants highlighted the
significant role social media has played in increasing awareness by providing unfiltered
information, evidence, and proof of the Palestinian humanitarian crisis in Palestine. The
response also highlighted participants’ frustrations with U.S. positions and its
involvement in the conflict despite abundant evidence and the shift in public sentiment to
support Palestinians.

In summary, it becomes clear that media, including social media, significantly
influences public discourse and political behavior. This influence is bi-directional:
individuals’ trust in and consumption of media shapes their political engagement, while

media outlets shape perceived societal consensus and thereby influence policy support.
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This finding aligns well with the literature. Numerous studies have shown that media
plays a pivotal role in shaping public opinions by setting agendas and framing issues
(McCombs & Shaw, 1972). Further, studies showed that public opinions often drive
levels of political engagement, as people are more likely to participate in political
activities when they feel strongly about issues (Strombéck & Shehata, 2010).

Social media has played a crucial role in challenging traditional media narratives
and empowering Arab Americans and their allies to advocate for change by providing
unfiltered content and real-time updates This dynamic demonstrates the essential role of
media in both informing public opinion and fostering political engagement, emphasizing
the critical importance of media literacy and awareness in contemporary social and
political landscapes.

Backlash Fosters Solidarity

Arab Americans have increasingly expressed their perspectives regarding the
Palestinian-Israeli conflict, engaging in political activism aimed at influencing U.S.
foreign policy. Participants in the study observed a notable shift in generational attitudes,
with contemporary individuals more willing to voice their discontent with U.S.
involvement compared to previous generations, who feared reprisals for speaking out.
This generational shift has led to heightened engagement and activism within the Arab
American community, although the broader political climate remains adversarial, posing
challenges to lobbying efforts against established policies.

The expression of dissenting opinions can lead to both conflict with the majority

and respect from a significant minority. As Longshore and Bass (1987) noted, influencers
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typically do not fear voicing unpopular opinions to challenge the status quo, and while
they may encounter resistance, they also garner respect and admiration from those who
value their courage to address controversial issues. Similarly, Worley (2021) applied
Tajfel and Turner’s “An Integrative Theory of Intergroup Conflict” to elucidate how
individuals group themselves based on shared opinions to avoid conflict. Those
expressing opinions contrary to the majority might face social identity threats and
potential backlash, emphasizing the risks inherent in such expressions (Worley, 2021).

Participants further highlighted that public perceptions of Arab Americans and
their advocacy efforts are shaped by media discourse and political policies concerning the
conflict. Current political rhetoric often marginalizes Arab American voices,
underrepresenting their perspectives. Nevertheless, increased support for Palestinians
from diverse communities has created a divide between those supporting Israel and those
advocating for Palestinian rights. Participants generally believed that older Americans
tend to oppose Arab American activism and sympathize with Israel, while younger
generations are more supportive of the Palestinian cause. This generational divide has
encouraged more Arab Americans to express their dissenting opinions without fear of
isolation.

Data analysis indicated a strong correlation between individuals’ perceptions,
political participation, public opinion, and media consumption, as depicted in the four
connection map figures in this chapter. The findings revealed that politically active
individuals who consume a diverse range of media sources typically possess more

comprehensive and informed views.
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These findings align with the conceptual frameworks of the study, particularly
Noelle-Neumann’s SOS theory and the looking glass self-theory. Noelle-Neumann
(1991) posited that individuals are often reluctant to express minority opinions due to fear
of social isolation or backlash. The data demonstrated that perceptions of majority
opinion, coupled with a sense of support, can empower individuals and increase their
willingness to speak out. As illustrated in Figure 17, participants felt empowered by the
significant political climate shift post-October 7, 2023. This event generated
opportunities for minorities to voice their opinions and challenged rigid ideological
narratives. The escalation of the conflict following this date has led to increased advocacy
and engagement within the Arab American community, reflecting a collective response to

ongoing violence and mobilizing both digital and grassroots activism.
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Figure 17

The Effect of the Majority’s Opinion on the Minority’s Willingness to Speak Out

Shiftin
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Note. The shift in public opinion (or the majority’s opinion) will encourage minorities to speak out

The data in this study indicates a collective supportive sentiment within Arab
American communities towards their political representatives, advocacy groups, and
activism organizations that are unified in opposing President Biden’s foreign policies
regarding the Palestinian-Israeli conflict. This collective empowerment was further
bolstered by public movements, particularly those at universities, which advocated for a
policy shift away from supporting Israel. Social media played a pivotal role in fostering a
sense of community solidarity against Western media propaganda, enabling individuals
to express their opinions without fear of isolation.

This finding is corroborated by a recent Gallup poll conducted in February 2024.
According to this poll, U.S. support for Israel’s actions in the conflict is waning, with a

marked increase in American disapproval of Israeli military actions. Specifically,
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disapproval among Americans rose from 45% to 55% between November 2023 and
March 2024. All major political parties showed a decline in support for Israel’s military
actions in Gaza, with Democratic disapproval leaping from 18% to 75%, and
independents shifting from divided opinions to a majority opposing the actions. While
Republicans continued to support Israel, their approval declined from 74% to 64%.
Furthermore, 70% of American adults who followed news on the conflict closely were
critical, with 55% disapproving of the military actions compared to those who approved.
President Biden’s administration also saw a drop-in support and an increase in
disapproval regarding its handling of the Middle East situation, as noted in Jones (2024).

The looking-glass self-theory by Cooley explains how individuals form their self-
concept based on their perception of how others view them. Participants’ self-concepts
and identities were influenced by their perceptions of others’ views. Social feedback,
both positive and negative, shaped their willingness to engage and impacted their
perceptions. Despite significant challenges such as lack of coordination, skepticism about
lobbying efforts, media misrepresentation, and insufficient policymaker support,
participants in this study from the Arab American community felt that commitment and
solidarity within the community remained strong, particularly among younger
generations.

Research shows that minority perceptions of majority support can significantly
impact their self-concept and identity. Crocker and Major (1989) argued that supportive
feedback from the majority can enhance self-esteem and foster a positive self-concept.

Similarly, Shelton and Richeson (2006) found that perceived majority support can
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increase feelings of trust, reduce anxiety in intergroup interactions, and enhance overall
self-esteem.

In summary, the data analysis provides a comprehensive understanding of the
Arab American community’s advocacy dynamics before and after October 7th. Key
points include skepticism towards lobbying practices, the critical role of media, notable
generational differences in activism, and the complex relationship between political
affiliations and lobbying efforts. Participants emphasized the importance of unity within
the Arab American lobby and expressed frustration over perceived ineffectiveness and
the challenges faced in advocating for Palestinian rights.

Participants’ reliance on social media for information and mobilization illustrates
a significant shift in activism, especially among younger generations. Overall, the study
reveals a community deeply engaged in advocacy, grappling with external biases, internal
divisions, and the need for more effective strategies. The integration of the SOS and
looking-glass self theories offers valuable insights into personal and collective behaviors,
enhancing the understanding of the complex dynamics within Arab American advocacy
efforts.

Limitations of the Study

The primary limitation of this study is its focus on a specific geographical area
and demographic parameters. The research was concentrated on Arab Americans residing
in two major counties in Michigan—Wayne and Washtenaw counties. Thus, participants’
experiences might be influenced by their specific geographical locations within the U.S.,

especially those living in regions with significant Arab American populations like
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Michigan. Another limitation stems from the study’s reliance on participants’
perceptions, making the findings unique to the Arab American community and their
context regarding the Palestinian-Israeli conflict. These findings may not be directly
applicable to other ethnic or advocacy groups, which limits the generalizability of the
study.

Additionally, due to the nature of the study, some phrase ambiguities inherent in
human language were defined based on the researcher’s understanding, such as terms like
“social circle” and “community prioritization” (Ochieng, 2009, p. 17). The study aimed
to understand Arab Americans’ perceptions of their lobbying efforts related to U.S.
foreign policy on the Palestinian-Israeli conflict. However, non-English speakers were
excluded to ensure participants could adequately communicate in English. The study
consisted of interviews with seven participants, which, while insightful, is a relatively
small sample size that may not fully capture the diversity of experiences and opinions
within the broader Arab American community.

Another limitation is the time-specific nature of the insights. The study captures
perspectives and experiences at a particular point in time, and political contexts, public
opinions, and media narratives can change rapidly, potentially affecting the relevance and
applicability of the findings over time. Longitudinal studies would be necessary to
capture shifts in perspectives and advocacy efforts over extended periods.

Researcher and participants’ biases also present limitations. The researcher, as the
primary instrument of data collection and analysis, took steps to document and set aside

any personal biases that could influence the research process. Maintaining a reflexive
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journal helped the researcher remain aware of personal beliefs, values, and potential
biases, facilitating more objective data collection. The researcher also kept detailed
records of research decisions, procedures, and data analysis processes, engaging in
regular discussions with mentors to review methods, findings, and interpretations. These
discussions provided critical feedback, leading to more balanced and reliable conclusions.

Participants’ biases were addressed by creating an environment conducive to
honest and open responses. Efforts were made to build trust with participants, ensuring
confidentiality and anonymity to reduce reluctance in sharing honest opinions and
experiences. Questions were designed to be open-ended and neutral, avoiding leading or
loaded questions. A diverse sample of Arab American participants was purposefully
selected to capture a broad range of perspectives and experiences.

While the findings and recommendations from this study offer valuable insights
into the Arab American community’s lobbying efforts regarding the Palestinian-Israeli
conflict, the study’s limitations necessitate cautious interpretation. Future research should
aim to expand the sample size and explore more diverse demographics to address some of
these limitations. Recognizing these constraints allows for a more balanced
understanding of the study’s contributions and identifies avenues for further exploration.

Recommendations

The study was conducted exclusively in two counties in Michigan. To gain a

more comprehensive understanding of Arab American perceptions and to bolster a more

effective Arab American lobby, this research could be replicated in other states with
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high-density Arab American populations. Several key recommendations have been

proposed to enhance the effectiveness of Arab American lobby groups:

Establish a Coordinated Coalition: Form a comprehensive coalition to unify
Arab American and Muslim advocacy groups, thereby creating a cohesive
voice. Implementing centralized leadership with clear objectives and strategic
plans will enhance the impact of their lobbying efforts. This can be achieved
through regular coordination meetings, developing a shared mission
statement, and establishing clear communication channels.

Develop a Comprehensive Communication Strategy: Focus on presenting
fact-based, well-researched information to enhance credibility and avoid
emotional rhetoric. Utilize multiple platforms such as social media,
newsletters, webinars, and public forums to broadly disseminate information.
Training community leaders in effective communication and partnering with
credible media outlets will further amplify the message.

Strengthen Presence on social media and Independent Platforms: Increase
engagement on social media platforms such as Twitter, Instagram, TikTok,
and Facebook, and collaborate with independent media outlets to counteract
mainstream media biases. A dedicated social media team, live sessions with
journalists, and targeted campaigns will boost visibility and awareness.
Develop Bipartisan Messaging: Craft messages that appeal to both liberal and

conservative audiences by focusing on universal values like human rights and
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justice. Highlighting personal stories and humanitarian perspectives will foster
empathy and understanding across different political spectrums.

o Establish Regular, Transparent Communication with Policymakers:
Implement mechanisms to hold policymakers accountable, such as scheduling
bi-monthly meetings, developing a scorecard to track policymakers’ positions,
and organizing advocacy days to build trust and ensure community concerns
are addressed.

e Invest in Community Education and Advocate Training: Develop educational
programs and provide regular training sessions to inform the community about
the Palestinian-Israeli conflict, lobbying processes, and effective advocacy
techniques. Creating an educational website, hosting quarterly workshops, and
partnering with universities will enhance the community’s capacity and
influence.

It is important to note that this study was conducted during a period of high
political tension. Findings indicate that younger Americans distinctly stand out in their
views on the conflict, showing greater sympathy and favorable opinions towards the
Palestinian people compared to the Israeli people. This presents an avenue for future
research to broaden the scope of the study, examining the connections between age,
individual perceptions, political participation, public opinion, and media influence. By
acknowledging these recommendations and the study’s limitations, future research can
advance the understanding of Arab American advocacy efforts and develop more

effective strategies to achieve desired policy changes.
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Implications for Positive Social Change

Lobbying is a crucial method for influencing public opinion on various issues.
Researchers have examined its significance and impact on the legislative process,
recognizing that lobbying can provide policymakers with alternative viewpoints that help
improve laws impacting organizations or citizens. According to Zharbolova et al. (2019),
lobbying is an essential component of the lawmaking process. It plays a vital role in
shaping public opinion, which is powerful and cannot be ignored. A well-organized
lobbying effort can enhance the democratization of lawmaking, improve citizens’ legal
consciousness and culture, and increase the efficiency of the legislative process
(Zharbolova et al., 2019).

The findings of this study have positive implications for social change in public
policy, as they contribute to Arab Americans’ understanding of the relationship between
public perceptions, political participation, and lobbying. By exploring Arab American
perceptions of their lobbying efforts, the study aims to identify effective strategies for
enhancing the lobby’s influence and fostering greater engagement within the community.
This, in turn, can empower Arab Americans to contribute positively to the discourse and
actions surrounding U.S. foreign policies related to the Palestinian-Israeli conflict.

The recommendations provided in this study aim to enhance the Arab American
community’s effectiveness in lobbying, advocacy, and public engagement. Successfully
implementing these recommendations can significantly impact the community’s political
influence and overall cohesion. Key recommendations include Establishing a coordinated

coalition, developing a comprehensive communication strategy, increasing engagement
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on social media platforms, developing bipartisan messaging, implementing mechanisms
to hold policymakers accountable, and investing in community education and advocate
training.

Successfully implementing these recommendations can lead to significant
improvements in the Arab American community’s political influence and cohesion. By
strengthening organizational capacity, improving communication, leveraging alternative
media, engaging diverse political groups, cultivating transparent relationships with
policymakers, and investing in community education, the Arab American community can
significantly elevate its lobbying efforts. This comprehensive approach can result in more
considerable political influence, improved public perception, strengthened community
cohesion, increased accountability, and empowered advocacy.

Conclusion

The purpose of this study was to explore Arab American perceptions of their
lobbying efforts to influence U.S. foreign policy concerning the Palestinian-Israeli
conflict. A generic qualitative research approach was utilized, employing a purposive
sample to select knowledgeable participants. The study was framed by the SOS theory
and looking glass self theory.

A comprehensive analysis of interviews illuminated Arab Americans’ perceptions
of the effectiveness of their lobbying efforts. Key themes emerged, revealing a complex
landscape characterized by skepticism towards lobbying, a pressing need for unity,
alternative media consumption preferences, generational activism shifts, and pervasive

community frustration.
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Despite challenges such as skepticism, media misrepresentation, and a lack of
sustained policymaker support, the commitment and solidarity within the Arab American
community remain robust, particularly among younger generations more inclined to
engage in advocacy efforts. Participants noted a shift in younger generations’ activism,
bolstered by social media support, which empowered Arab Americans to speak out
without fear of isolation. The study also found that significant events, like those on
October 7th, fostered increased support for the Palestinian cause, encouraging community
members to persist despite the risks. These findings align with Noelle-Neumann’s SOS
theory and the looking glass self theory. Arab Americans felt empowered, fostering a
sense of solidarity that motivated continued advocacy efforts despite inherent risks.

In conclusion, addressing internal divisions and fostering unity within the Arab
American community will significantly enhance the impact of their lobbying efforts.
Integrating the SOS and Looking-Glass Self theories provides a deeper understanding of
the psychological and social factors shaping community dynamics and advocacy
strategies. Leveraging social media and promoting intergenerational collaboration will
help counter mainstream media bias and reinforce the community’s commitment to
justice through more cohesive and coordinated efforts.

This study contributes to existing research on public opinion and lobbying
effectiveness. The interplay between individual opinions and political participation
reveals a complex landscape that can collectively shape Arab Americans’ views of their
lobbying efforts—either as a potent force for change or as a struggling entity in need of

reform and stronger
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Appendix A: Recruitment Invitation
Email invitation:

Interview study seeks Adult Arab Americans’ opinions of Arab American lobbying
effectiveness.

Email message:
There is a new study to examine how Arab Americans view the Arab Lobbying Efforts
Related to the Palestinian-Israeli Conflict. For this study, you are invited to share your
views on the effectiveness of the Arab lobby efforts and the factors that affect your
opinions. I’'m interested in hearing from individuals with diverse perspectives.

About the study:
¢ One 30-60-minute interview (in-person or via online Platforms like Zoom or
Team meetings)
e You would receive a $5 Visa gift card as a thank you for participating.
e To protect your privacy, the published study will not share any names or details
that identify you.

Volunteers must meet these requirements:
e Arab Americans 18 years old or older

e Live in Washtenaw and Wayne counties, Michigan
This interview is part of the doctoral study for Samar Farha, a Ph.D. student at Walden
University. Interviews will take place during January 2024.

Please email me at samar.farha@waldenu.edu to let the researcher know of your interest.
You are welcome to forward it to others who might be interested.



mailto:samar.farha@waldenu.edu
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Appendix B: Interview Questions

Thank you for agreeing to participate in today’s interviews. Please feel
comfortable and be transparent as possible because all information provided will be e
confidential, and your identity will not be revealed. The interview aims to collect data
and use it to analyze and address societal issues. The interview will be audio recorded
and transcribed. It will last 60 minutes to answer questions about your opinion of the
Arab American lobby’s effort to influence the US foreign policy regarding the Palestinian
— Israeli conflict.

Further, we will discuss the role of public opinion and media in forming general
public perception regarding the Arab lobby and the Palestinian- Israeli conflict. If you
agree to participate in the interview, please say, “I agree.” Are there any questions before
we start?

To start, please
Tell me what you know about the Arab American lobby and its activities in the US.

Now if you allow me, I will start the interview by asking you about your opinion of the
Arab American lobby’s efforts and accomplishments.

Opinions Questions:

1. How do you feel about lobbying? What is the Arab American community’s role
in supporting their lobby?

2. How do you describe the overall accomplishment of the Arab American lobby?

3. In your opinion, how influential is the Arab American lobby in reaching out to

policymakers?



10.

11.

180

How does the Arab American community feel about the Arab lobby and their
effort to address policy related to the Palestinian- Israeli conflict?

What are the key factors that shape Arab American opinions regarding the Arab
American lobby’s involvement in addressing the Palestinian-Israeli conflict?

In what ways do Arab Americans believe the Arab American lobby has impacted
public discourse and awareness regarding the Palestinian-Israeli conflict?

How do Arab Americans assess the alignment between their own views on the
Palestinian-Israeli conflict and the positions advocated by the Arab American
lobby?

What role do cultural and religious affiliations play in shaping Arab American
perspectives on the Arab American lobby’s efforts in relation to the Palestinian-
Israeli conflict?

To what extent do Arab Americans believe the Arab American lobby has
successfully represented their interests in influencing U.S. foreign policy
regarding the Palestinian-Israeli conflict?

How have personal experiences and family histories influenced the opinions of
Arab Americans regarding the advocacy efforts of the Arab American lobby in
the context of the Palestinian-Israeli conflict?

What are the perceived strengths and weaknesses of the Arab American lobby’s
strategies in addressing the Palestinian-Israeli conflict, as perceived by Arab

Americans?
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12. How do Arab Americans perceive the effectiveness of the Arab American lobby

in influencing U.S. policies related to the Palestinian-Israeli conflict?

13. How do generational differences within the Arab American community impact

Media
1.

2.

perceptions of the Arab American lobby’s role in addressing the Palestinian-

Israeli conflict?

How many days a week do you watch television or the media platforms ?

When you watch television or media platforms, how closely do you pay attention
to the news?

In your opinion, what is the best source of information to learn about US relations
with the Middle East?

How do Arab Americans perceive the portrayal of the Palestinian-Israeli conflict
in mainstream media, and to what extent does this portrayal influence their
willingness to voice opinions that differ from the general public?

In what ways do Arab Americans believe that media narratives contribute to
shaping public opinion on the Palestinian-Israeli conflict, and how does this
awareness impact their own expression of dissenting views?

How do Arab Americans navigate the challenge of expressing nuanced views on
the Palestinian-Israeli conflict when media portrayals and political discourse tend

to polarize opinions?
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7. In what ways do Arab Americans feel that external factors, such as biased
reporting or political framing, contribute to the potential stigmatization of
dissenting views within their community?

8. How have significant events or developments in the political landscape influenced
the perceived acceptability of expressing opinions on the Palestinian-Israeli
conflict that differ from the mainstream?

9. What strategies do Arab Americans employ to navigate the impact of media
portrayal and political climate on their willingness to voice opposing opinions on
the Palestinian-Israeli conflict?

10. How interested would you say you are in politics?

11. How can you describe the public opinion regarding Arab American lobby’s effort
to address the conflict?

12. To what level do you think the general public is informed about the conflict?

13. What type of news media do you favor consuming, and what are the reasons
behind your preference?

14. What would you say is your primary source of information on the Arab American

lobby’s activities, and the Arab American role in the Palestinian- Israeli conflict?

Political Affiliation:

1. Where would you place yourself on a liberal-conservative scale
2. To say a year from now, do you think the Palestinian — Israeli conflict will be a

more critical issue than it is now, or a less important one, and why?
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Do you think most Americans would favor or oppose the solution presented to
solve the conflict?

How do you believe one’s political affiliation influences their perspective on
addressing the Palestinian-Israeli conflict?

Which political party, in your view, is more inclined to collaborate with the Arab
American lobby in addressing the conflict?

How do your political beliefs influence your perception of lobbying efforts related
to the Palestinian-Israeli conflict?

In what ways do you think your political affiliation shapes your views on the
effectiveness of lobbying in advocating for Arab American interests in the
conflict?

How does your political affiliation influence your stance on the role of lobbying
organizations in influencing U.S. foreign policy regarding the Palestinian-Israeli
conflict?

How do you perceive the relationship between political affiliation and attitudes
towards the effectiveness of lobbying in addressing the Palestinian-Israeli
conflict?

How do you think your political beliefs influence your willingness to engage with
lobbying organizations on issues related to the Palestinian-Israeli conflict?

In your opinion, how does political ideology impact the prioritization of
Palestinian rights within Arab American communities in lobbying efforts?

In your opinion, how supportive are the policymakers of Arab American lobby?



184

13. Do you favor or oppose the US’s role in solving the conflict? And why?
14. Do you think most people in the United States favor or oppose the US’s role in

addressing the conflict?

Fear of Isolation

1. How do you feel about expressing your opinion when asked in public about the
Palestinian- Israeli conflict?

2. When you have talked to others, would you say that you were more likely to tell
them your opinion, or were you more likely just to listen to others and not express
your opinion?

3. How comfortable do Arab Americans feel expressing opinions that differ from the
general public on issues related to the conflict?

4. What factors influence Arab Americans’ decisions to either voice or withhold
opinions that may be in contrast to prevailing public sentiment within their
community?

5. To what extent do Arab Americans perceive social consequences, such as
potential backlash, when expressing opinions that deviate from the majority
within their community?

6. What role do family dynamics play in shaping Arab Americans’ willingness to
express dissenting views within their community on sensitive topics?

7. In what ways do external factors, such as media portrayal and political climate,
impact Arab Americans’ willingness to voice opinions that differ from the general

public opinion?



10.

11.

12.

13.

14.
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How do Arab Americans perceive the potential risk of isolation within their
community when expressing opinions that may differ from the prevailing
sentiments on Arab American lobbying efforts and the Palestinian-Israeli
conflict?

To what extent does the fear of isolation influence Arab Americans’ decision-
whether to voice opinions that may be at odds with the majority within their
community?

In what ways does the fear of isolation impact the level of openness in discussions
within the Arab American community regarding Arab American lobbying efforts
and the Palestinian-Israeli conflict?

How do family dynamics contribute to or mitigate the fear of isolation for Arab
Americans expressing dissenting views on the Palestinian-Israeli conflict and
lobbying?

If you are in a group and you notice that the majority does not agree with your
opinions, how do you express your opinion?

If you walked into a group who are discussing the Arab American lobby
accomplishments in the US and they asked about your opinion — how do you feel
about expressing your opinion if you are in disagreement? And if you agree?
What are your thoughts about the general public’s opinion about the Arab
American lobby and its accomplishments regarding the Palestinian — Israeli

conflict?
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15. Just hypothetically, if you were invited to speak at a meeting that would include
people who would argue that Arab American lobby is weak and people who

would argue that they are not, would you be willing to speak.

That would conclude my questions, I want to extend my sincere gratitude to you for
sharing your perspectives and experiences. Your insights are invaluable and will
contribute significantly to our understanding of the topic. If you have any further

thoughts or questions, please feel free to reach out. Your input is greatly appreciated.
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